




Breguet, the innovator. 

Invention of the shock-protection device, 1790 

Inspired by “subscription watches”, the Tradition 7027BR modei daringiy 
symboiizes the Breguet art of watchmaking through a subtie piay on trans- 
parency effects and an eminent contemporary architecturai design. It 
highlights one of Breguet’s most important inventions, the pare-chute, 
designed to protect the baiance pivots in case of impact, it was the fore- 
runner of aii modern shock-absorbing devices. History is stiii being written ... 





BREGUET BOUTIQUES - NEW YORK 646 692-6469 - BEVERLY HILLS 310 860-9911 
BAL HARBOUR 305 866-1061 - LAS VEGAS 702 733-7435 - TOLL FREE 877-403-81 60 - WWW.BREGUET.OOM 






HARRY WINSTON 

HARRY WINSTON MIDNIGHT DIAMOND DROPS 39MM 
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SOUTH COAST PLAZA BAL HARBOUR MIAMI DESIGN DISTRICT 
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AUDEMARS PIQUET BOUTIQUES. 646.375.0807 " .■ 

LAS VEGAS: THE SHOPS AT CRYSTALS, NV 702.889.8828 
BEVERLY HILLS: 254 RODEO DRIVE, CA 31 0.247.81 81 
AUDEMARSPIGUET.COM 


□ BREAK THE RULES, 
YOU MUST FIRST MASTER 


RO¥AtO 

OFFSHOI 
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THE VALLEE DE JOUX. FOR MILLENNIA A HARSH, 
UNYIELDING ENVIRONMENT; AND SINCE 1875 THE 
HOME OF AUDEMARS PIQUET, IN THE VILLAGE OF LE 
BRASSUS. THE EARLY WATCHMAKERS WERE 
SHAPED HERE, IN AWE OF THE FORCE OF NATURE 
YET DRIVEN TO MASTER ITS MYSTERIES THROUGH 
THE COMPLEX MECHANICS OF THEIR CRAFT. STILL 
TODAY THIS PIONEERING SPIRIT INSPIRES US TO 
CONSTANTLY CHALLENGE THE CONVENTIONS OF 
FINE WATCHMAKING. 





Made 100% from Cenizo Agave. Durango, Mexico. 



WMW.rndzc^ladda£ulcom 




Each ClaseAzul piece, hand-made and 
hand-painted, is literally touched by the human spirit, 
inspired by traditional Mexican values. 


www.cla&Qazui.Qom □ CtiteAiul Q §03s«_A£ijl 





HOROLOGICAL LAB 


LEGACY MACHINE N°1 

UNIQUE FLYING BALANCE WHEEL 
AND VERTICAL POWER RESERVE 
COMPLETELY INDEPENDENT DUAL TIME ZONES 
PLATINUM 950 

ALSO AVAILABLE IN 18K WHITE OR RED GOLD 
279 COMPONENTS / 23 JEWELS 
LIMITED EDITION OF 33 PIECES IN PLATINUM 
USD 114,000 + TAX 

WWW.MBANDF.COM 
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Los Angeles 310.289.0808 
Beverly Hills 310 888 8880 
Malibu 310,456.2555 

La Jolla 858.459.2222 


westime.com 



MAP/r IN KATZ 

^ JEWELS. LIKE NO OTHER. 



Timelessness is how the best 

LIVES ON FOREVER. 


THESE ARE THE JEWELS OF A LIFETIME. WORK OF EXCEPTIONAL BRILLIANCE WITH A FOCUS ON 
RARITY DEFINED BY QUALITY BEYOND EVERY EXPECTATION. THESE ARE JEWELS LIKE NO OTHER. 



Ring: 3.42ct Yellow-Green Emerald Cut Diamond Ring set in platinum and 18 karat rose gold with two trapezoid diamonds, 14 channel-set carre diamonds and microset with 123 pink diamonds. 

Earrings: 3.02ct and 3.05ct Yellow-Green Cushion Diamond Earrings set in platinum and 18 karat rose gold with two 0.91ct each cushion diamonds; six round pink diamonds and microset with 166 pink diamonds. 



MARTINKATZ.COM 310.276.7200 S 13 




155 FT LONG. BECAUSE LIFE IS SHORT. 
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Sunseeker USA Sales Co. Inc. | +1 (616)801 3686 | info@sunseeker-usa.com | www.sunseeker.com 
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“Isolation and 
adventure 
remain the 
greatest allures 
of Chilean 
Patagonia.” 
— PAGE 86- 


FEATURES 

76 

Speed Bump Up 

A grand new version of 
Bentley’s flagship sedan, the 
3-ton, 190 mph Mulsanne 
Speed is a heavy hitter. 

BY BASEM WASEF 

85 

A-List Adventures 

From the peaks of Patagonia to 
the savannas of South Africa, 
these 12 outdoor destinations 
blend the rugged with the 
refined, offering heart-racing 
excursions and breathtaking 
accommodations. 

104 

Color Play 

Deep-red rubies, sky-blue 
aquamarines, and other 
vibrant gemstones anchor 
the latest dazzling designs 
from Van Cleef & Arpels, Dior, 
Fred Leighton, and more. 

BY JILL NEWMAN 
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ONE IN A MILLION 

THE FOREVERMARK EXCEPTIONAL DIAMOND COLLECTION 

Rare treasures of extraordinary quality and size, unveiled by the world’s finest artisans 
and destined to grace your most memorable jewelry. 


FOREVERMARK 



THE DIAMOND. THE PROMISE. 


Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM/EXCEPTIONAL 


BOTTOM LEFT: LISA CHARLES WATSON; STYLING BY CHARLES W. BUMGARDNER 
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and a one-of-a-kind Steinway 
strikes a chord. 
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Often dismissed as the Italian 
city that fine food forgot, 
Venice is rising as a legitimate 
culinary destination led by the 
lagoon’s new wave of local 
chefs and winemakers. 

BY RAPHAEL KADUSHIN 
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ON THE COVER 

THE 2015 BENTLEY MULSANNE SPEED; 
PHOTO ILLUSTRATION BY MAGROUND 



RICHARD MILLE 

A RACING MACHINE ON THE WRIST 



RM 022 TOURBILLON AERODYNE 
DUAL TIME ZONE BLACK CARBON 

LIMITED EDITION OF 10 PIECES 


AVAILABLE EXCLUSIVELY AT 

RICHARD MILLE BOUTIQUES 
Bal Harbour Shops, Bal Harbour (305) 866-6656 
Rodeo Drive, Beverly Hills (310) 285-9898 I The Shops at Crystals, Las Vegas (702) 588-7272 

www.r 1 ch • rdml llt^com 



TOP: TESSA CHRISP; BOTTOM: GUILLAUME PLISSON 
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DIGITAL 

EXCLUSIVES 



Get more of 
Robb Report 
with these 
special iPad 
and online 
features. 


Summer 

Sneakers 

Casual kicks from top 
fashion houses add a cool 
touch to any summer 
wardrobe. 

RobbReport.com/ 

SummerKicks 



August iPad Bonus Feature 


Exclusive Explorers 

From bags to boots, these designs from Ghurka, Louis Vuitton, 
and other leading brands will lend a sense of style to your next 
adventure— or at least a sense of adventure to your style. 


BY ANUSH BENLIYAN 









Robb Report Is available as an interactive edition for the iPad at the iTunes App Store and through Zinio. 
Download either version today to access enhanced content, including photos, videos, and more. 
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FROM THE EDITORS ; 


Grandiose Tour 



N EARLY JULY of 1824, the Florida sailed 
into British waters bearing a curious cargo 
from the Eastern Mediterranean: a tin-lined 



coffin containing a cadaver and numerous jars in which 
vital organs floated lugubriously. For weeks, these 
remains had served as a point of contention between 
representatives of Ottoman-controlled Greece and Brit- 
ish authorities, who insisted the body be repatriated to 
England. Upon delivery, however, the contested corpse 
caused further discord. Westminster Abbey refused to 
provide a resting place for the 
casket’s infamous occupant, 
and the publisher John Mur- 
ray quarreled bitterly with the 
dead man’s friends over the 


Lord Byron’s 
personal 
conduct finds 
its closest 
parallel in the 
peccadilloes 
of his own 
invention, 
the fictional 
Don Juan. 


pation, after all, was a family 
metier: Byron’s father, “Mad 
Jack,” seduced a married 
noblewoman, by whom he 
sired a daughter, only to leave 
her for Byron’s mother, who 
endured similar treatment. An 
admirer of Napoleon Bonaparte with a taste for con- 
quest, the handsome Byron embraced the paternal 
model: By the time he graduated from Cambridge, he 
had few mysteries left to discover. “My passions,” he 
later wrote, “were developed very early.” 

Though the Napoleonic Wars presented challenges to 
such undertakings, in 1809, the 21-year-old Byron, anx- 
ious to shed English moral conventions, embarked on the 
first of his adventures, which carried him to Portugal and 
then Spain. There, the twin prospects of sex and death— 
the bordello and the corrida— captivated his imagination. 
Art and life were to him one, and he wrote of the Spanish 
women, “form’d for all the witching arts of love,” and of 
the ring, where “foams the bull,” streaming “from his 
flank the crimson torrent.” He composed a semiautobio- 
graphical poem recounting his progress, which led next 


deceased’s final manuscript, 
which, for propriety’s sake, 
was ultimately committed to 
the flames of a fireplace. 

Thus ended the gaudy 
grand tour of George Gordon 
Byron— a restless wanderer 
whose personal conduct finds 
its closest parallel in the pec- 
cadilloes of his own invention, 
the fictional Don Juan. Dissi- 


to Albania— then considered a semi-savage backwater 
governed by Ali Pasha, a Muslim chieftain renowned as 
much for his cruelty as for his appetite for young women 
and young men. Byron, who adopted local dress (pictured), 
reveled in the attentions of the pasha, who implored the 
young poet to visit him often “at night when he was more 
at leisure.” On reaching Turkey, Byron, ever in character, 
imitated Leander by swimming the Hellespont and, in 
Athens, took up the cause of Greek independence— an 
enthusiasm that remained with him to his final days. 

The fruit of his exploits, the first cantos of Childe Harold’s 
Pilgrimage, published in London in 1812, bewitched a 
war-weary populace eager for escapism and quickly 
became a best seller. “1 awoke one morning and found 
myself famous,” recalled Byron, who used his celebrity 
to his advantage in a series of torrid affairs that, as one 
paramour noted, made him “dangerous to know.” To 
assuage rumors, he married the well-bred Annabella 
Milbanke, yet this respectable facade crumbled when 
his corruption of his half-sister by his father’s first mar- 
riage, Augusta Leigh, came to light. 

Always more at home when abroad, Byron fled England 
in 1816. He lived with friends Mary Godwin and Percy 
Bysshe Shelley in Switzerland for a time and managed 
there to impregnate a former mistress, Glaire Glairmont. 
Next, he traveled to Italy, where he formed a romantic 
bond with a married noblewoman. Countess Teresa 
Guiccioli. After obtaining a separation from her husband, 
Guiccioli followed Byron to Genoa, but the peripatetic 
poet grew restless with their domestic arrangement and, 
in despair over the loss of his friend Shelley, who died 
in a boating accident, resolved to raise an army to 
fight for Greece. 

As keenly aware of his persona as of his peril, he sent 
the two volumes of his memoirs to London for publica- 
tion before keeping his rendezvous with fate. This legacy 
seemingly secured, he set out for the theater of battle, 
puffed with quixotic ambitions and attired in a uniform 
produced by a costume maker from the Italian opera. 
Yet life, in Byron’s case, refused to imitate his art: Before 
the first shot sounded, the would-be hero caught a chill 
and died 10 days later. His body, which he asked not be 
hacked in combat, was hacked instead during an autopsy; 
and his epic tale of trysts and travels ended ignomini- 
ously in the grate of the man he supposed would preserve 
it for posterity. [B. 

BRETT ANDERSON 

SENIOR VICE PRESIDENT, EDITOR IN CHIEF 
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Shamballa 

Eyewear 


0|>ticAL Coimecfiort 
2940 Beverly Qen Circle 
Los Angeles CA 90027 


9026 Eyes 

3835 Cross Ocek Road 
Malibu CA 90265 


Edward Beiner Fine Eyewear 
Aventura Mall 
Aventura FL 33180 


Explore endless 
healthy possibilities 
at Canyon Ranch 
in Lenox 

Escape to the Berkshires and treat 
yourself to the ultimate healthy 
vacation at legendary Canyon 
Ranch in Lenox, Massachusetts. 
Here are just a few of many 
featured events this summer: 

Men's Health 
August 5-8 
Learn how an integrative 
approach to wellness leads to 
peak performance in all areas 
of life. Featuring Stephen Brewer, 
MD, Medical Director at 
Canyon Ranch in Tucson. 

Hike the Appalachian Trail 
August 27 - 30 

join Canyon Ranch guides for daily 
treks of 6 to 1 0 miles through this 
renowned wilderness area. 

Peaceful Night's Sleep 
September 10-13 

Canyon Ranch Director 
of Sleep Medicine Param Dedhia, 
MD, will show you how you can 
improve sleep quality to enhance 
your health and your life. 





Contact your Travel Professional 
or book directly: 
866 - 284-4848 


CanyonRanch. 
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today at canyon ranch 

A Silicon Valley power couple rediscovered a 
shared passion for mountain hiking, then soothed 
away sore muscles in side-by-side massages. 

They totally forgot to check their inboxes. 

There's always tomorrow ... or the day after. 

This Is Your Moment 



More than another great vacation... 

Canyon Ranch is the experience of a lifetime. In spectacular settings, you can 
soar on the Ropes Challenge Course, summit a mountain trail, and take 
your workout to a whole new level. You'll savor award-winning cuisine 
and relax with incomparable body treatments. You can even meet with our 
integrative team of medical experts for the most in-depth, comprehensive 
annual physical available - the Canyon Ranch Executive Health Program. 
There's no other vacation with so many possibilities. Ready? 

Contact your Travel Professional, or book directly: 866-284-4848 


CanvonRanch. 


ALL-INCLUSIVE, LIFE-ENHANCEMENT HEALTH RESORTS tucson, arizona | lenox, massachusetts 


wellness | fitness | spa | medical | nutrition | canyonranch.com 


SHOW YOUR LOVE FOR HER 
TODAY... TOMORROW... 
FOREVER... 
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CHARLES 

KRYPELL 

NEW YORK 

STERLING SILVER 


FEATURING BANGLE BRACELETS, 
BAND RINGS AND OUR 
THREE-RING LOVE NECKLACE. 
EACH PIECE IS INSCRIBED WITH 
A DISCREET BUT POWERFUL 
MESSAGE ON THE INSIDE- 
“l LOVE YOU TODAY, I LOVE YOU 
TOMORROW, I LOVE YOU FOREVER.” 

BANGLE BRACELETS, SET OE THREE, $990 
THREE-RING NECKLACE, $420 
RINGS, SET OE THREE, $360 

To Order, Please Call: 

1.800.487.8765 

WWW.CHARLESKRYPELL.COM 
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DESIGN PORTFOLIO 



BUCKET OF FUN 

1927 Ford Track T Roadster 



1960s — when Model Ts were becoming scarce — with 
a handmade frame and a fiberglass body that was a 
replica of a prewar Model T dirt-track racer. The vehi- 
cle was acquired two decades ago by its current owner 
and has undergone numerous mechanical refinements. 

A recent two-year rebuild completed by Ghopit Kus- 
tom (chopitkustom.com), athree-manfather-and-sons 


N THE 1940s and early ’50s, the still-ubiquitous 
Ford Model T was a popular platform for early 
hot-rodders, whose basic formula was to take that 
car’s simple frame, cover it with a lightweight body or 
strip off the original body’s fenders and bumpers, and 
stuff it with the most powerful engine they could 
afford. This hot rod was originally constructed in the 
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shop in Stanton, Calif., entailed replacing the fiber- 
glass shell with an original 1927 Model T roadster 
body. This style of hot rod is known as a T-bucket 
because of the bucket-shaped body of the Model T 
roadster. Channeled 8.5 inches, the body sits low on 
the frame and features a hand-built nose and hood 
styled to emulate those of an Indy-track car from the 


1940s. The vehicle is also fitted with a chopped and 
raked Duvall windshield, Kinmont disc brakes, and 
polished-aluminum wheels. 

Like the early hot rods, this T-bucket is light and 
mighty. It weighs well under a ton and is powered by a 
polished-aluminum, 350 cu in V-8 engine topped with 
dual four-barrel carburetors. — Robert ross 
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EBONY AND IVORIES 

Furniture designer Frank Pollaro lends his woodworking expertise 
to a milestone model from Steinway & Sons. 
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VER THE PAST 15 or so years, Frank Pollaro— 
a New Jersey-based furniture designer known 
for his intricate wood inlays and marquetry work — has 
amassed what he believes is the world’s largest collec- 
tion of Macassar ebony, a rare, ornately streaked, and 
naturally lustrous wood that ranges in color from 
medium brown to jet black. To create the veneer for 
this 9-foot-long grand piano, the 600,000th offering 
from Steinway & Sons, Pollaro used six logs from his 
collection of more than 500, choosing them for their 
especially rich color and straight grains. “I love the for- 
mality of ebony,” says Pollaro, who laid the veneer with 
synthetic ivory to evoke French designer Emile- Jacques 
Ruhlmann’s art deco work from the 1920s. “I want the 


piano to become more interesting the closer you get to 
it,” he says, “so you can’t stop until you are right on top 
of it.” Dubbed the Fibonacci in reference to the spiral 
design that graces the top board and music rack, the 
piano is priced at $2.4 million. It joins Steinway & Sons’ 
line of milestone pianos. The 100,000th was presented 
to Theodore Roosevelt during his presidency and is now 
part of the Smithsonian’s permanent collection. The 
300,000th was given to Franklin Delano Roosevelt and 
remains in the East Room of the White House. “ [The 
Fibonacci] is a work of art,” says Gavin English, the gen- 
eral manager of Steinway & Sons California. “It would be 
the crown jewel of any home, but there has to be enough 
room for the sound to breathe.” — amanda millin 
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PROMOTION 



TERRANEA RESORT 

terranea.com | 866.802.8000 

Terranea Resort, located in the secluded community of 
Rancho Palos Verdes, is Los Angeles’ premier oceanfront 
resort. Stretching across 102 acres and overlooking the 
Pacific Ocean with views of Catalina Island, this hidden 
gem offers an experience for all— whether it’s a relaxing 
weekend getaway or an extended stay. Create your own 
adventure at Terranea with miles of 
coastal hiking trails, falconry and 
paddleboarding, and endless outdoor 
activities available. 
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HEESEN YACHTS 

heesenyachts.com | +31.412.66.55.44 



Founded by Frans Heesen in 1978, Heesen Yachts was 
the first Dutch shipyard to employ aluminum alloy in 
yacht hulls. Since then it has become a world leader 
in the design, engineering, and construction of high- 
performance all-aluminum motor yachts. 

Heesen expanded its business to include traditional 
displacement, long-range steel-hulled yachts. Today, the 
company can deliver magnificent superyachts of ill to 
246 feet and beyond. 

In 35 years, Heesen has delivered nearly 170 yachts. 

Nine yachts are currently under construction, 
with deliveries scheduled through 2017. 



SEQUOIA GROVE WINERY 

sequoiagrove.com | 800.851.7841 

A Hidden Gem Amongst the Giants. 

Sequoia Grove doesn’t need to create an illusion of quality; 
it lets its wines speak for themselves by emphasizing 
elegance, finesse, structure, and balance. Discover a different 
expression of Napa Valley luxury: Open up a bottle of 
Sequoia Grove and escape to this secluded winery on 
the Rutherford Bench. 
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Christopher Designs 

CRISSCUT® 

♦ NEWYORK* 



For an Authorized Jeweler in Your Area Call: 1.800.955.0970 or www.lamourerisseut.eom 


L’ Amour Crisscut® is a trademark of Christopher Designs. US and International Patent 



RICHARD IVIILLE 


CALIBER RM 60-01 REGATTA 
LIMITED EDITION 


RICHARD MILLE BOUTIQUES 
Bal Harbour Shops, Bal Harbour (305) 866-6656 
Rodeo Drive, Beverly Hills (310) 285-9898 I The Shops at Crystals, Las Vegas (702) 588-7272 

WWW. riehird m \i I ■.coin 
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I Driving Range 

I T IS N OW easier than ever to have driving moccasins that suit your wardrobe— and maybe 
even match the color of your car. The new Salvatore Ferragamo MTO Driver (ferragamo 
.com), a made-to-order driving-shoe service, allows you to select from a range of colors and 
hides for the uppers and a variety of finishes for the signature horse -bit- shaped hardware, 
j You can also choose the color of the rubber sole. The service is available online and at Ferragamo 
\ stores. The leather moccasins shown here are priced at $750, and the crocodile models are 
^ $2,400. The footwear, which is made at Ferragamo’s workshop in Florence, Italy, requires up to 

\ two months for delivery. — jillnewman 
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EVOLVING THREADS 


T his is a new era for 
Hickey Freeman 

(hickeyfreeman.com), a 
brand founded in 1899 in 
Rochester, N.Y., where it still 
produces its tailored 
clothing. Its traditional suits, 
which have been worn by 
U.S. presidents Dwight 
Eisenhower, Lyndon Johnson, 
and George H.W. Bush, have 
been updated with 
lighter-weight canvas linings, 
natural-sloping shoulders, 
and slimmer silhouettes. The 
brand’s more contemporary 
look is exemplified by the 
velvet dinner jacket ($1,595) 
and wool flannel trousers 
($350) shown here. Hickey 
Freeman’s expanded offering 
of fabrics includes additional 
super-lightweight Loro Piana 
wools, wrinkle-resistant 
materials, and vicuna, -j.n. 


1 FOREVER 
IN FASHION 

Like all classic designs, John Lobb loafers 
(johnlobb.com) never go out of style. The 
wing-cap Warwick (below, $1,795) and the 
unlined Wisley (bottom, $1,480) are both 
finished with intricate hand-stitched 
details. At the company’s workshop in 
Northampton, England, the cobblers 
employ many of the same techniques and 
tools that were used in 1866, when the 
company was founded. The company says 
the construction of each pair of loafers 
involves a 190-step process, -j.n. 


Travel Essentials 


N ew collections OL leather bags 

from Louis Vuitton (louiswitton.com) 
trade the fashion house’s logo-adorned 
and textured Epi hides for deep-colored, 
smooth leathers. The bags in the new Ombre 
line feature a hand-applied patina that creates 
a subtle shadow effect on the charcoal-gray Lockit 
carryall shown here (right, $5,000). The polished- 
leather bags and accessories in the Eclipse 
collection include a phone case, a camera bag, 
and this roomy, black top-of-the-line Alize 
weekender (far right, $6,200). Other items in the 
Eclipse series are priced from $880. 


—ANUSH BENLIYAN 
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A New Day for Champagne Gosset 



The oldest Wine House in Champagne: Ay 1584 


IMPORTED BY 

WILSON DANIELS 

KiNd: III7II 
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RAIN MAKER 


Sartorial Sneakers 


D O NOT BE fooled by the fine 
materials: The latest sneakers 
from Tod’s (tods.com) are 
designed for performance. They 
feature authentic sports construction and 
cushioned running soles. Nevertheless, 
they will pair as well with suits as with 
sportswear. The collection includes the 
sneakers shown here: a suede -and-tweed 
lace-up model (right, $525) and aleather- 
and-check- tweed double monk- strap model 
(far right, $645). —Carolyn meers 


Tucked away on the Via Ripamonti in Milan, Italy, the family-run Maglia Umbrella 
Company (ombrellimaglia.it) has been crafting fine umbrellas since 1854. Each 
umbrella requires approximately 70 steps to make and is mounted on a solid 
natural-wood stick or metal shaft. The fabric model shown here ($400) features a 
handwoven leather handle. The company’s bespoke umbrellas can be made with 
alligator, lizard, or silver handles, and in a variety of fabrics including jacquards and 
tartans. The starting price is $300. -page reddinger 


PAHERN PLAY 

Fall sweaters 
packed with 
personality. 



K 

BOTTEGA VENETA 

Vivid lines make a 
bold statement. 
bottegaveneta.com 



n 

BRIONI 

Elegant patterns give this 
topper versatility, brioni.com 



;! 

PAUL SMITH 

This color-blocked layering 
piece comes in subdued 
shades, paulsmith.co.uk 
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Since 184^ 



ULYSSE/ NARDIN 


Le Locle - Suisse 



Skeleton Tourbillon Manufacture 

Manual winding. 170 hours power reserve. Silicium Technology. 

18 CT ROSE GOLD CASE. AlSO AVAILABLE IN l8 CT WHITE GOLD. 

Limited-Edition of 200 pieces. 


ULYSSE-NARDIN.COM 


For a catalog, call 561 988 8600 or 
usa2@ulysse-nardin.com 
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Fast Times 


A t the tough of a button, the speedometer of the Breva Genie 03 (breva-watch.com) rises about a 
quarter of an inch from the dial to measure wind speed, and uses that reading to calculate and display 
the velocity at which the watch and its wearer are traveling. The feature allows bicyclists, motorcyclists, 
drivers, and even speedboat pilots to instantly determine their speed by exposing their wrist to the air. 
The speedometer— or Speedmeter, as it is labeled on the watch’s dial— displays speeds in kilometers per hour, 
from 20 to 200. The Genie 03, which is self-winding and constructed with a titanium case, is priced at $52,000. 
For sailors, Breva offers a limited edition of the watch equipped with an anemometer for measuring and 
displaying wind speed (in knots) . A translucent blue time dial underscores the watch’s nautical theme. Earlier 
Genie models from Breva, a small Swiss brand, measured and displayed barometric pressure and altitude and 
provided weather forecasts. — james d. malgolmson 
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THIS IS WHY YOU NETJET. 

Our fleet of 700 jets flew over 127 million miles last year - double that of our competitors, 
combined. So whether you are departing Barcelona, Beijing, or Boston, there Is a NetJets 
aircraft and crew standing by for you. This Is who we are. 

This is why you NetJet. 



CALL 877 JET 9165 OR VISIT NETJETS.COM 


NetJets Inc. is a Berkshire Hathaway company. All aircraft offered by NetJets® in the United States for Fractional 
Sale, Lease, or use under the Marquis Jet Card® and Private Jet Travel Card™ programs are managed and operated 
by NetJets Aviation, Inc., a wholly owned subsidiary of NetJets Inc. NetJets, ExecutiveJet and the Marquis Jet 
Card are registered service marks. ©2015 NetJets IR LLC. All rights reserved. 


NETJETS’ 
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WRITING THE HIGH NOTE 

T he most exclusive piece in the new collection honoring the Italian tenor, the 
Montblanc Patron of Art Luciano Pavarotti Limited Edition 98 (montblanc 
.com) sports a red-lacquer guilloche barrel overlaid with an 18-karat-gold 
skeletonized depiction of a Chinese dragon. The design is a reference to Giacomo 
Puccini’s opera Turandot, which is set in ancient China and is the source of 
Pavarotti’s signature aria, “Nessun dorma.” A jasmine flower carved from white jade 
is mounted on the top of the cap, and an engraved image of Pavarotti adorns the 
18-karat-gold nib. The pen will be limited to 98 pieces— a nod to the year that 
Pavarotti received the Grammy Legend Award, -john lyon 


Diamonds 
Uncut , V 






I N HER NEW jewelry collection, the designer Sally Agarwal 
(sallyagarwal.net) uses Polki diamonds, which she favors 
for their luminous, softly tumbled look. The diamonds are 
left largely unaltered from the mine, so they have no facets, 
yet they are radiantly white. “Polki diamonds have their own 
natural, organic quality,” says Agarwal, who is based in London 
and launched her collection last year. “The stones are beautiful 
but not as showy as typical faceted diamonds, so I can use 
sizable shapes in my designs.” Her collection includes the 
$3,500 18-karat-gold earrings shown here, as well as more 
elaborate pieces that combine Polki diamonds with emeralds, 
sapphires, and rubies, —till newman 



Cluster Sampling 

F or each of his beaded jewelry designs, Chris 
Davies (chrisdaviesnewyork.com) begins with a 
handmade 18-karat-gold setting that he covers with 
hundreds of gold beads woven together with fine 
steel threads to create a voluminous texture. “The 
clustered-bead patterns are from ancient jewelry,’’ 
says Davies, who is based in New York and studied 
art history and fashion design before becoming a 
goldsmith’s apprentice. His newest collection 
showcases bright-colored gemstones such as orange 
carnelian, pink sapphire, and green demantoid 
garnet. The lime-citrine-and-gold earrings shown 
here are priced at $8,950. -j.n. 
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Atimeless original reinvented in leather. 



USA: Houston • Los Angeles • Miami • New York • San Francisco. CDN: Vancouver | info.usa@baxter.it \ www.baxter.it/us 
Sofa Chester Moon • leather Nabuck Light Grey 


baxter 


MADE IN ITALY 


design Paola Navone - ph. Andrea Ferrari 
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I Pumped-Up Porsche 

M ore power, less weight, and improved 
aerodynamics make the new $176,000 
Porsche 911 GTS RS (porsche.com) a more 
race-ready version of the already formidable 
j 911 GTS. The 4-liter flat-6 that powers the RS is the 
i highest-displacement engine of any street-legal 911 
: variant. It produces 500 hp, which is 25 hp more than the 
! engine of the GTS. The body of the RS is visually 
: distinguished by wider fender flares and features a magnesium roof, along with front fenders and 
I luggage- and engine-compartment lids all in carbon fiber. Together, the body panels weigh 22 
; pounds less than those of the GTS. The aerodynamic enhancements include larger front-fender 
! air intakes, which evoke Porsche’s historic 9S5 racer. The PDK transmission shifts automatically 
[ or, for serious track work, with paddles. The manual transmission of the previous-generation 
! GTS RS is a memory that will seem as distant as the cars in the rearview mirror. —Robert ross 


R0AD4EGAL RACER 

The GT3 RS sprints 
from zero to 60 mph 
in 3.1 seconds. 
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Embracing a storied heritage and modem comfort. The Luxury Collection 
proudly includes some of the world's most historically and culturally 
distinguished hotels - jewellike palaces restored to their former grandeur. 

Cherished icons all, reimagmed for today's global explorers. 

LIFE IS A COLLECTION OF EXPERIENCES 

LET US BE YOUR GUIDE 

theluxurycollection.com 



©2011-2015 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. 
Preferred Guest, SPG, The Luxury Collection and their logos are the trademarks of Starwood Hotels & Resorts Worldwide, Inc., or its affiliates. 








r/vcji 


IIOTf l. AJ.PO^*0 ?£J1( 











FRONFRINNERS 


Street to Sea 

S ET TO DEBUT at the Monaco Yacht 
Show in September, the Quintes- 
sence Yachts Aston Martin AM37 
(quintessenceyachts.com) represents 
a collaboration between the newly established 
Dutch boatbuilding brand and the British 
automaker. With input from Aston Martin, 
the boat was designed by Mulder Design, a 
Dutch firm for naval architecture, engineer- 
ing, and design whose portfolio includes— in 
a coincidental connection to Aston Martin 
and its association with James Bond— the 
superyachts Octopussy, The World Is Not 
Enough, dudMoonraker. The AM37 features 
a high-tech composite hull, carbon-fiber struc- 
tural components, an interactive voice-control 
system, and a high-definition touchscreen 
for controlling navigation and multimedia 
functions. Two variants of the boat will be 
offered: the standard AM37, a vessel Quintes- 
sence describes as “a gran turismo leisure 



powerboat” that can reach speeds of about 
44 knots, and the AM37S, which has a top 
speed of 52 knots. The company will announce 
prices at the Monaco launch. 

—SHAUN TOLSON 





COMING TO CANNES 


T he latest addition to the Feretti Group-owned brand’s Coupe line of sporty and 
stylish motor yachts, the Riva 76 (riva-yacht.com) will debut publicly at the Cannes 
Yachting Festival in September. It features more than 430 square feet of glazed surfaces, 
allowing natural light to fill the cockpit and main saloon and also to illuminate the full-beam 
(18 feet) master stateroom and two other en suite cabins. The standard propulsion system 
includes two 1,550 hp engines, which produce a maximum speed of 33 knots and a 
cruising speed of 29 knots. The boat’s starting price is available upon request, -s.t 


GRAY AREAS 

Leica’s new 

monochrome 

camera. 

The German optical 
company known for 
its sleek designs and 
technical superiority 
has launched a new 
black-and-white digital 
camera. The Leica 
M Monochrom (Typ 
246) (leica.com) is a 
significant upgrade 
to the world’s first 
black-and-white digital 
range-finder camera, 
which Leica invented 
in 2012. Priced at 
$7,450 (for the camera 
body only), it brings 
a more robust lineup 
of features, including 
a 24-megapixel full- 
format CMOS sensor 
with a maximum ISO 
of 25,000, a live-view 
mode, and high- 
definition video 
recording. The absence 
of a color filter array 
produces the fortuitous 
side effect of unprece- 
dented sharpness, even 
in low-light conditions. 

-JACKIE CARADONIO 



S' 
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212 . 463.8898 

WWW.FRANCKMULLER.COM 
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Cardinal 


Rules 


Cutting-Edge Security 

N amed for the organically patterned steel that was used to 
make swords in the Middle Ages, the Brown Safe Damascus 
Steel Chronos (brownsafe.com) is the latest limited-edition watch 
safe from the Southern California-based company. The safe, which is 
priced at $98,500 and will be limited to 10 examples, features 
Damascus-style detailing on the exterior of the locking mechanism. 
Inside, the patterning adorns the door, the fronts of the three 
drawers, and the spaces between the 16 watch winders. The interior is 
lined with black leather, and the exterior is finished in a high-gloss 
metallic gray. Like all models in the company’s Chronos line, the 
Damascus Steel edition is equipped with a built-in alarm system, as 
well as a GPS tracking system— in case someone absconds with the 
safe, which stands 4 feet tall and weighs 1,350 pounds, -larry bean 


Fwalk on 

The Japanese electronics giant’s latest 
attempt to modernize its Walkman brand, the 
Sony Walkman NW-ZX2 (sony.com) delivers 
portable music with a level of fidelity that 
makes the Apple iPod and similar players 
seem downright dated. The casing of the new 
$1,200 Walkman, which weighs about half a 
pound, is made with brushed aluminum alloy 
and textured black leather. The 4.6-inch 
touchscreen displays the intuitive Android 
operating system and 720p HD video. The 
device offers 128 gigabytes of built-in memory 
(a microSD card slot can double the storage 
capacity) and a battery that enables 16 hours 
of continuous playback of music files with 
resolutions as large as 24 bits/192 kHz. The 
Walkman’s Wi-Fi and Bluetooth connectivity 
enables users to browse the web, download 
apps, and play music wirelessly, -b.s.b. 


T he curved shape of the 
6-foot-tall, 265-pound 
Wilson Benesch Cardinal 

loudspeaker (wilson 
-benesch.com; available in the 
United States through the Sound 
Organization, soundorg.com) is 
designed to maximize the cabinet’s 
internal volume while minimizing its 
reflective surfaces. The cabinet, part of 
the British brand’s Geometry Series, is 
made of carbon fiber and houses an 
array of 7-inch drivers: two midrange 
and two bass drivers in the lower 
section and an upper- midrange driver 
in the upper section. It also contains a 
1-inch high-dispersion, semispherical 
tweeter. The driver cones are made 
from isotactic polypropylene, ultra- 
rigid yet inherently dampened, 
allowing them to be more precisely 
tuned at the factory. The Cardinal 
speakers are priced at $115,000 per 
pair and are available in a selection of 
finishes that includes black and white 
gloss, various wood veneers, and bare 
carbon fiber, —bailey s. barnard 










YOU ARE 


(jofx/ia^ f^/zoited 


NOT TO PRETEND YOU LIKE 

^PPa^a6i^ai^e/io c^&ice 6a^ 

Oita ^Jber-i/e^i^t€d6€aii6€i^ 

AND INSTEAD TO JOIN US 

a^ci/ s/caAjs aii€/JiiiC fomm 
i/i art ifl/f^{h^/MTe l/mf rk 6o//i /i/fjtiireoii*Y 
cific/JciSfi/om/^ rc/itxvi/, 
fo/fi/c f/fe o/'^ya/i!* 





THE 


C APITA L 

G K • I • L • L • i 


WE WINE. WE dine: 




thecapfia 7 |r/fie,com 



FRONFRINNERS 



.geand.openj.ng 

Southern Star 

O PENED IN JUNE within South Africa’s 17,000-acre 
Timbavati Nature Reserve, the eight-suite lodge 
Makanyi (makanyilodge.com) offers an exclusive 
base in a prime safari setting adjacent to Kruger 
National Park. Guests spend their days exploring the abundant 
surroundings— where sightings might include a breeding 
herd of elephants protecting its young, a pride of lions sleeping 
in the grass, and a leopard stalking its prey— but the experience 
back at Makanyi is no less extraordinary, thanks to a water 
hole at the lodge’s center that regularly attracts big game. 
Thatch-roofed suites adorned with woven baskets and leather 
trunks provide a worthy diversion from the great outdoors. 
Equally inviting are a spa offering therapies by the South 
African skin-care brand Africology, and a restaurant serving 


INTO THE WILD 

Makanyi's suite? and main lodge, v¥ith their 
sweeping thatched reefs and stacked stone 
walls, blend into the South African savanna. 


Gape Malay curry, barbecued venison, and other regional 
delights. The best way to unwind, however, is fireside at 
Makanyi’s homa, blanketed beneath thousands of twinkling 
stars. —JANE BROUGHTON 
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OUR PRINCIPLE IS SIMPLE: 
WE SHOW WHAT WE MAKE. 



Armin Strom watches afford an unrestricted 
view of what is inside; the movement. Every 
single part is intricately and individually 
embellished by hand. As such, our watches 
not only keep perfect time, but also look 
perfect. 

arminstrom.com 


MANUFACTURE CALIBRE 
AMR13 16‘/2”’ 


ARMIN STROM 

SWISS WATCH MA?^ACTURE 


PARTNER Beverly Hills, CA: David Orgell (310) 273 6660 

Boca Raton, FL: Les Bijoux (561) 361 2311 
Frisco, TX: Timeless Luxury Watches (214) 494 
Las Vegas, NV: Radiance (702) 590 8725 


Miami Beach, FL Vault (305) 673 5251 
Naples, FL: Exquisite Timepieces (239) 262 4545 
4241 Santa Clara, CA: Lustre Inc. (408) 296 3686 
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Euro Escapes 


New retreats from the Tuscan hills to the Balearic Islands. 


SKYLINE 

DRIVES 


SUPER TUSCAN ❖ Unveiled in April in the southern 
Tuscan region of Maremma, the seven-bedroom 
Caselvecchio (available through Homebase 
Abroad, homebaseabroad.com) sits among 
rosebushes, lavender gardens, and rolling 
Brunello vineyards. Panoramas of the Ombrone 
Valley can be seen throughout the estate (price 
available on request), which features an infinity- 
edge pool and expansive alfresco terraces. 

FARM REFRESH ❖ Puglia’s 75-acre Masseria 
Petrarolo (masseriapetrarolo.com) emerged in 
June from a four-year renovation that converted 
the former 17th-century farmhouse into an 
elegant Adriatic escape ideal for entertaining. 
Highlights of the eight-bedroom estate (priced 
from about $13,000 per week) include a rooftop 
swimming pool, a hammam, and acres of olive 
and almond groves. 

SPAIN ATTRACTION ❖ On Menorca, the 197- acre 
Cugo Gran (available through Red Savannah, 
redsavannah.com) debuted in June with 11 
bedrooms, an 80-foot swimming pool, a spa, 
and a private vineyard. The estate (priced from 
about $50,000 per week) also includes the 
services of a chef, a chauffeur, and a personal 
concierge. — jagkie garadonio 


Nearly two decades 
after a deal was made 
to create a golf course 
in the Bronx, Trump 
Golf Links at Ferry 
Point (trumpferry 
point.com) is ready 
for tee-off. Opened in 
May by Donald Trump, 
the Jack Nicklaus- 
designed course offers 
dramatic vistas of the 
Manhattan skyline and 
the Bronx Whitestone 
Bridge. Five tee boxes, 
which play between 
5,278 and 7,407 yards 
in length, promise to 
accommodate golfers 
of all levels. For his 
part. Trump has already 
made it clear that he 
intends for the venue 
to host many major 


championships. 
Buffeted by winds 
blowing in from the 
East River, the course— 
a true links layout 
that Nicklaus says 
incorporates plenty of 
“spice”— will indeed be 
fit for competition. 

-SHAUN TOLSON 
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TOP LEFT: HOMEBASE ABROAD; MIDDLE LEFT: ADRIAN HOUSTON; RIGHT: STEPHEN SZURLEJ 




WORTH ITS 
WEIGHT IN 
PLATINUM. 



^ PLATINUM*^ 

SILVER TEQUILA 
100y.DE AGAVE 
750 ml 40% alc./vol. (80 Proof) 


SIMPLY PERFECT. 

patronteq uKa .com 


Grati Pa1r6n Platinum starts with the finest Weber 
Blue Agave, hand-selected for the highest sugar 
content. It’s then distilled three times and rested 
in oak, making it extraordinarily smooth, with a 
clean, full-bodied taste. 


The wcjy tes wnjoy F^atnan btrwponirb^. HondtepgJt^d ord irr^culed *i(ck«3verfy from hA«!%ico by Thm Pc5fr<!ki Spirits Corrfjorry, lots Vag^. NV, 40% obv. 


FRONTRINNERS 



Ovid. 

rKX^zMETKR 

RE1> 

iKOu FtruriciVM tiidlaR 

tjMXQ MUXtI- 


Kapa valleit 

Aitmhvl Ktliw« 


...J....C£LLAR.HQIiS 

Poetic Pour 


T ‘ 

V 
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^HE ANCIENT ROMANS celebrated 
wine in their verse as ardently as they 
did love. “No poems can please for 
long or live,” wrote Horace, “that are 
written by water drinkers” — which perhaps 
explains why Mark Nelson, an admirer of the 
classics, ventured into viticulture. While building 
a home on Napa Valley’s Pritchard Hill, he and 
his wife, Dana Johnson, retained the vineyard 
manager David Abreu to plant 15 acres with 
Bordeaux varietals and brought industry veteran 
Janet Pagano on as a managing partner. Together 
they transformed the property into Ovid Napa 
Valley. Though the estate produces a highly 
allocated Cabernet Sauvignon-based blend, one 
of its rarest wines. Hexameter, favors Cabernet 
Franc. The Ovid 2012 Hexameter Napa Valley 
($285, ovidvineyards.com) tantalizes with 
aromas of blood orange, anise, black raspberry, 
and coffee cream. — brett anderson 


Good Earth 

GREAT WINE, AN old adage says, grows 
only in beautiful places. Yet this romantic 
sentiment did not persuade Alexander Vik, 
who in 2004 set out to produce a South 
American wine on a par with the finest from 
France. The Norwegian businessman 
preferred to rely on scientific methods to 
pursue his goal, commissioning exhaustive 
surveys. Ultimately, he focused on Chile’s 
Millahue Valley, where in 2006 he and his 
wife, Carrie, acquired a tract of more than 
10,000 acres. Science, however, did not trump 
beauty entirely: The landscape’s sweeping 
vistas inspired the native people to name the 
region the “Place of Gold.” That splendor is 
reflected in the Vik 2011 Millahue Valley 
($140, vik.cl), an incarnadine composition of 
Cabernet Sauvignon, Garmenere, Cabernet 
Franc, Merlot, and Syrah that reveals earthy 
essences of clay, toasted black walnut, thyme, 
and tea with rich flavors of black plum, 
boysenberry, blueberry, and vanilla. — b.a. 
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CORDERO STUDIOS/CORDEROSTUDIOS.COM 


©2015 JetSuite® All Rights Reserved. All flights operated by JetSulte Air, FAA Air Carrier Certificate #9SUA667M. 


JETSUITE CORE VALUE #4 



COMMUNICATION IS A SIMPLE CONCEPT, BUT EFFECTIVE COMMUNICATION IS DIFFICULT TO ACHIEVE. 
AT JETSUITE, WE THINK REAL COMMUNICATION BEGINS WHEN WE MAKE THE EFFORT TO FIRST 
UNDERSTAND THE OTHER’S MESSAGE AND PERSPECTIVE. AND TYPICALLY, SOMEWHERE ALONG THE WAY, 
WE FIND THAT WE LEARN SOMETHING VITAL. 

JETSUITE.COM ^^^^^JETSUITE 866-779-7770 


SEE ALL OUR VALUES AT 

JETSUITE.COM/VALUES 






FRONFRINNERS 


Slow Sundays 



F ew FARMERS’ MARKETS have settings that can 
measure up to the new Slow Food & Living Market 

(rosewoodhotels.com), which convenes on Sunday 
mornings in London. Set in the pillared, neoclassical 
courtyard of the Rosewood London hotel in Holborn, the 
market is a visual feast complete with cloth awnings and bales 
of hay. The 30 vendors— chosen by the hotel’s chef. Amandine 
Ghaignot, for the quality of their products and their 
commitment to sustainability and organic farming— include 
the city’s top purveyors of raw-milk farmhouse cheeses, 
organic meats (among them those of the famed Irish butcher 
Jack O’Shea), handcrafted charcuterie, honey (and even honey 
beer) from London hives, thick-crusted loaves of bread, 
extravagant flowers, and much more. Travelers without 
kitchens can And handmade ceramics and stylish household 
goods, or just proceed to the hotel’s dining room for the Sunday 
brunch Ghaignot prepares from this extraordinary market’s 
ingredients. —Elizabeth blake 


ABEHERBREW 



The 

Global 

Forage 

The field-to- 
table movement 
has evolved 
into the latest 
travel trend. 


TUSCANY, ITALY ❖ Hunt for black 
Perigord truffles with a Lagotto 
truffle hound on the forested, 
4,200-acre private estate of 
Gastello di Casole— A Timbers 
Resort (castellodicasole.com). 
Then bring them to a cooking 
class and enjoy a three-course 
truffle lunch with Italian wines. 

PUNTA GORDA, BELIZE ❖ Trek 
through the rain forest at 

Belcampo Belize (belcampobz 
.com) with a guide in search of 
jungle plants such as cohune, a 
palm varietal that yields hearts of 
palm. Back at the lodge, the chef 
will prepare a lunch or dinner 
with the foraged finds (shown). 

NEW YORK CITY ❖ Fly a private 
seaplane to Long Island for 
a clamming and oystering 
excursion by the Peninsula New 
York (peninsula.com) that 
culminates in a seafood feast. Or 
forage for wild garlic, ramps, and 
morels in secret locations outside 
the city and learn to prepare 
them at Clement, the hotel’s 
newest restaurant, -laneelee 


B ECAUSE OF THE equipment, setup, sterilization, and constant monitoring required, brewing beer at home can 
seem more like a part-time job than a hobby. The new PicoBrew Zymatic ($1,999, picobrew.com) significantly eases 
the home-brewing burden. After as little as 10 minutes of setup, users simply select from one of more than 100 easily 
modifiable preprogrammed recipes (or create their own), load the grains and hops, fill the keg with water, and let the 
Zymatic do the rest. The 3.5-hour process is easily monitored on a mobile device via the unit’s Internet connection, which 
also lets users track and catalog the brew’s details. Once the cycle is complete, the Zymatic transfers the mashed 
grain slush, called wort, to the keg for fermentation. Within a few weeks, 2.5 gallons of beer is ready to drink— and the 
brewer can raise a glass to the Zymatic’s self-cleaning system, -bailey s. Barnard ilj' 
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TOP LEFT: NICOLAS BUISSON; TOP RIGHT: TARA DONNE 



“My Samsung Galaxy S6 edge sparks my creativity 
and the incredible camera helps me find inspiration 
for my latest collection. ” 

Jerome Lamaar, celebrity fashion designer and stylist, 

Bronx, New York 






AHEKICA'S FIRST JEWELEK SINCE 1810 


BRINGING BACK 
AMERICAN LUXURY 








341 Bayside Drive, Newport Beach, CA I 949.673 A771 
www.hlackstarrfrost.com I Phoenix, AZ - Coming Fall 2015 




"GALLERY 


MiHTING HAUTE CUISINE IN PARIS |[| BMW’S RETRO CONCEPT |0 SHIPSHAPE PAINTINGS & MORE 


Savoy Fare 


THE CULINARY CONJURER RE-CREATES HIS 
PARIS RESTAURANT AND ITS MENUS. 


|«p. 


I OM£ SEE MY beautify new baby” Guy Savoy 
eag^ly. The p%ful miyster of haute cuisine is 
^ stBudiAgat Ihe tDp of abpg red-(^rpet)ed stairway— 
liteia% at the pinnade of a five-year effint to incjve bis Mkbe 
thiee-star Paris restaurant to magnificent new tparteis in the 
Monnaie de Paris, or Parts Mint After 28 years in a latiier bland 
location near the Am de Itiomphe, the iiew Savoy luiwiesicks 

on the Left Baiik, in asuite of h]^<£i]ing^ 18th-centuiy sakms 








n GALLERY I DINING 




❖ I 

Chef Guy Savoy's new restavirant in rhe i 

Par is Mi nt ^eatu res sophisticated decor, a view i 
of the Seirie. and playfui dishes such as a pink pod i 
of dried rhubarb filled with rhubarb sorbet. j 

Previous page: Lobster is cckld- steamea in a cus tom I 
pofceiain dish designed by Bruno Moretti = 

❖ I 

that overlook the Seine. The reinvented eat- \ 
ery Is the toniest the city has seen in years, i 
The dramatically quiet, cha rcoal-gr^ j 
interiors by the Paiisian architect Jean^ j 
Michel Wiimolte are filled with soph is ti- | 
cated decorative touches, such as a 195()s | 
Stilnovo chandelier by Gino Sarfatth bold j 
CO n tempo raiy art froni Savoy's personal i 



coliection, and pieces loaned by the father 
of his friend and customer Fran(?oisT Ien r) 
Pinault, the French luniry' magnate. The 
overall effect explai ns why Savoy had his 
heart set on this kx^ation, even though 
remodeling the space, building the huge, 
light-filled kitchen, and finally making the 
transition took years to ccmiplete. 

“Creative disruption is essential to the 
work of ever)' chef, and I also think that it^s 
possible to outgrow a restaurant venue, or 
to decide you need something different” 
says Savoy, who is 62. *^Glamour, romance, 
drama, and most of aJl , a deep exjrerience 
of pleasuie — this is why people come to my 
restaurant. So I wanted a location and a 


look tha! would deliver that experience with 
even more intensity. And ofcoui se it was 
also the occasion to create many new dishes 
for the menu as well," 

These dislies are offered in a light thi'ee- 
course lunch menu, priced at $124, as well 
as in 12- and 18-couf se dinner menus, priced 
at $478 and $557, respectively (An a la carte 
menu is also available at dinner,) Watching 
the Seine through the leafy cmwns of the 
plane trees that shade the river's stone- 
paved piomenade amplifies the pleasure of 
the dining experience. “Tlie Seine is really 
the main street of the city, c\en todayr Sawy 
says. “*lt's also the city's best show, whidi is 
why tlie decor of the restaurant wasdesigned 
to be quiet, like a theater." 

Savoy b cuisine has always been flirtatious, 
and the first hints of his signature playful- 
ness appeal' in a series of piwocative min- 
iature hors dbeuvres, Tfiese morsels include 
a grilled bal jy leek; a quail’s egg on a flan of 
baby peas; and finally, one of his new ctt- 
atioiis, a cellophane packet presented table- 
side and snipped open so that the cockles, 
clams, aspaiagus, and nasturtium flowers 
inside can be spooned onto a shallow' plate. 

Many Pai^is chefs are joining the locavore 
trend and taking an interest in sustainable 
agriculture and healthy eating, but few ap- 
proach the practice with such good humor. 
ConsiderSavoy’s very original presentation 
of sea bass. l1ie waiter displays the head of 
the fish tahlesidc, then removes its succu- 
lent cheeks and plates them with the filet 
in a lightly seasoned aromatic sauce. As a 
final touch, the sewer garnishes the com- 
position with a shower of golden, crunchy, 
deep-fried fish scales. 

Every dish turns on a similar axis of 
delight, surprise, and sensUfility— all the 
way througli to de.ssert, which consists of 
an elegant pink pod made from dried rib- 
bons of rhubai^b and filled with a miniatuie 
scof)p of rhubarb sorbet. After ail, at Guy 
Savoy one nev'er comes just to eat; one conies 
to be charmed and entertained. And with 
his new stage setting and menu, the master 
of culinary legerdemain delivers his most 
magical perfonnanceyet, 

— ALKXAJMDER lAlBRANO 


Guy Savoy, * 33.143.80.40.61, ytiysamycom 

— / 
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NO OTHER 
PRIVATE JET CARD 


{ makes jour journ^ } 

MORE COMPLETE 



The Delta Private Jets Card is the onfy one that delivers the best of private and commercial travel: 


Enjoy all-inclusive pricing 
with locked-in rates 


Choose jour private jet size 
with no interchange fees 


Fly on Delta Air Lines® 
with elite privileges 


^77“54'I“354'8 / DeltaPrivateJets.com 




A DE LTA 

PRIVATE J ETS 
Jet Card/ Charter / Aircraji Management 


T«rnu HnJ C vnJitkiu iin vUtlincd in Dell* Prxfiilc Jcti ‘C«¥il Afrct 


it^ Ofivn niljcct iv vKungc withoVt nnlHCr DtltH PririU Jet* O C g jjy i i f Ll 301 


n GALLERY I AUTOS 



That ’70s Show Car 

BMW^S HOMMAGE CONCEPT PAYS TRIBUTE TO A MODEL 
THAT RULED ITS RACING CLASS FOUR DECADES AGO. / 


I N 1971, BMW introduced the 3.0 
CSL, a production- model -baaed 
racecar that would dominate its 
competition in the ensuing I'he car 
won its class at Le Mans in I97B and clEumed 
the Euro^van Touritig Car Championship 
that same year and every season from 
1975 through 1979. hi May, at the Goncorso 
d'Eleganza Villa d'Este in Italy, BMW 
unveiled the 3.0 C^SL I iommage, a concept 
car that serves as an homage —hence the 
name —to the original. "We felt this was 
the right time to look into the ’70s, into a 
car that's a pretty' strong iconr says head of 
BMW design Karim Habib. 


The surfaces of the 3,0 GSL I lorn mage 
feature deep folds and aerodynamic chan- 
nels tliat flow over the btick haunches and 
into the tailiights. “That combination of 
vei 7 modem, very simple, very generous 
surfaces with this overlapping— tliat is 
what makes the f>ersona[ity of this car," 
says Habib, 

Some design elements clearly dejive from 
the 3.0 CSh. such as the protruding nose, 
the BNfW TDimdel logo on each G-pillar, and 
the pj'ominent rear wing, which eai-nedthe 
original car its nicknajne of the “Batmohile.” 
The thiee-part roofline evokes that of the 
3i0 CS, wliich pjieceded tlie 3.0 CSL and was 


one of the first sport coupes vdlh a roof that 
did not flow into the tail. 

To keep the car’s weight dowm, BMW built 
the original 3.0 CSL with aluminuTn and 
thinner-than-usual steel, 'I’he Hornmage’s 
body is constructed of carbon fiber. The 
cockpit is iiuslere comprired to those of most 
contemporary sport couj^es! It includes 
single- piece carbon -fiber scats, a wooden 
dashboanl that evokes the wtxiden trim of 
the original 3.0 CSL, and a sport steering 
wheel similar to those found in the BMWs 
that aim pete in tiie DTM Gennan touring- 
ca]- racing scries. 

In addition to achieving success on the 
racetrackj the 3.0 CSL served as the canvas 
for the first two BMW Ail Gai^, acollection 
of vehicles painted by such prominent art- 
ists as Andy Warhol and Roy Liclilenstein 
under commissions from BMW. Incelebra” 
lion of the Ail Car program’s 40 th anniver 
sary, a selection of these automobiles was 



exhibited in May at Villa Erba, just down 
tlie mail from Villa dEste and the concours. 
'rhe display included the fii^t Art Car, a 3,0 
CSL that AlexmiderCalder painted in 1975 
in his signature p^ilette of primary coloi^. 
Also showm was the 3,0 CSL that Frank 
Stella pahited a year later with a black-and* 
white design rem ini scent of gmph paper. 

When Robb Report went to press, BM W 
had not decided if It would display the 3*0 
CSL Hommage among the other concept 
vehicles at the Pebble Beach Goncours 
d' Elegance, which takes place August 16. 
The company did say that it ha.s no inten- 
tion of making the Hommage a production 
model. Like each Art Car, it will remain a 
one-of-a-kind design. — ijvgha ritrstetm 


bmmiS(Lcom 

— / 
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ST REGIS 



BEYOND 

EXPECTATION 

A shade of red that always 
suits your taste. 


A private wine vault stocked 
with your favorite vintage, 
one of the many reasons why. 


■ 


STREGIS.COM 


Starwood 

Preferred 

Guest 


A LEGACY OF LUXURY. NOW AT OVER 30 OF THE WORLD’S FINEST HOTELS & RESORTS. 
AFRICA THE AMERICAS ASIA EUROPE THE MIDDLE EAST 


©2010-2015 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Preferred Guest, SPG, St. Regis and their logos are the trademarks of Starwood Hotels 6c Resorts Worldwide, Inc., or its affiliates. 


n GALLERY I TRAVEL 



Modern Family 


A LONDON ICON HONORS ITS LINEAGE WITH A REFINED REINVENTION. / 


I T WAS 1910 when Otto Richard 
Ooring went from waiter to hotelien 
opening the 50-room Goring on a 
quiet sti*etch near Buckingham Palace, Mr, 
Goring wa<! a novice in a cily known for its 
elite family-owned hotels, which at the time 
incliuied tlie Ritz Umdon, Claridge’s, and 
Brown's. But the fledgling bufiines.sman’s 
property— purported to be die first hotel in 
the world wiUi en-suiie bathiotims ;md cen- 
ti^al heating in each of its griest rooms— soon 
earned a loyal following, whose ranks over 
the years have included King George VI, 
Winston ChurcliiE, and Queen Elizabeth I L 
Today, a little more than a century after 
its debut, the Goring stands as the last of 
London’s five-star family-owned hotels 
that remain family-owned- The property’s 
legacy “and its founder's tenacity— lives 
on today under the attentive eye of the 
fouilh -generation proprietor^ Jej-emy Gor- 
ing. " Wc have service in our blood here" 
sa>T3 Goring, who assumed the role of CEO 
in 2005. “We value those subtle qualities 
people call *Rng)ishness’— a familiarity and 
genuine warmth without overfainiliarity” 
Tills past March, the Goring eineiged from 


I a multiyear, multimillion-dfillaj' mnovalion 
i that has ntodemized and elevated its English 
1 elegance. Following a five -week closure for 
I die renovatiorfs final phase— the fimt time 
I the hotel shut its doors in the U).5 years since 
i it opened— the Edwardian grande dame now 
I welcomes visitcjrs witli Fromental hand- 
I glided wallpaper and carv^cdChippendale- 



i style fimiislungs in die front halL In the 69 
i guest rooms, silk wall coverings, marble 
I bathrooms, and bespoke English-made fur- 
i rdture ancho r die cl assic yet co ntempor 
I ambience. ' rhe Royal Suite, famous fo r host- 
I ing the Duchess of Gambiidge on the eve of 
j her nuptials, was I’e -created by t lie I xuidon- 
I based des igiie r Russel I Sage , who ado r ned 
i the light-filled spice with British antiques 
i and a collection of royal artifacts that 


includes a life-size portrait of Queen Victo- 
ria. Each of the hotel’s five suites is now 
attended by a footman, a personal attendant 
dressetl in the traditional regalia of scarlet 
tailcoat and gold-trimmcd waistcoat. 

Of coulee, w^hen it comes to a classic such 
as tlie Goring, some things cannot— and 
should not— change. 'Hiiditlonal af^ennoon 
tea in the lounge is still a favorite among 
Londoners, occa-sionally even for Queen 
KHzabeth 1 1 , who gi^anted the hotel a Royal 
Warrant in 20 la The hotefs dining room, 
which the British furniture miiker David 
1 Jnlcy restyled with Swai'ovski chanrieliem 
and golden lapestries, also remains popular 
widi locals for its su|>erior English fare. 

It is not just locals and guests, however, 
who have been seduced by the Goring’s 
charms. Since its renovation, the hotel iias 
also staJted attracting the imwanted atten- 
tion of w ould-be buyers. “I don’t return 
tliose calls" Cior ing says, “liecause nothing 
could be quite as much fun as doing this ” 
“JILL NEW^LAM 


The Goring^ ^44.20^7396.9000^ 
thegoring.corn 
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^CKES & STIUtrss 

London 

Afters of Diamonds simx 17S9 



n GALLERY I SPORT 




The capoeira 
experience 
at Uxua Casa 

Hotel & Soe 
trains guests in 
the of Itie 
Brazilian sport 


1 





Roda Less Traveled 

A BRAZILIAN BEACH RESORT WOOS GUESTS 
INTO THE FRIENDLY WORLD OF CAPOEIRA. / 


W HEN THE one-string Aenm- 
ban finds a rhythm, the roda 
comes alive. Playeis stand in a 
circle, singing and clapping as ihi&pandmm 
(tambounnc) and oiaho^ue (conga drum) 
join in - Two boys crouch in front of the 
musjciajis, shake hajids, :md cartwheel into 
the center to begin their (game). They 
lunge and kick witliout touching, in rhyth- 
mic reaction to one ajiotiien Minutes later, 
a young woman and a brawny man twice 
her age move into the center as the boys 
exit and mjoin the circle. 

"I dotft blow any othci' sport where it’s 
noi*maI for a sm all girl to play a tall, muscu- 
lar Rastal'arian/' says Williert tlie I Jutch 
co-owner of Uxua Casa Hotel Sc Spa in the 
Brazilian coastal village ofTrancoso. "‘The 
player-s aj-e very social and easj^ to connect 
with, especially here in Bahia.” 

Baiua is often credited as the birtli place 
ofca^xieim, Brazil’s dance-like maitial ait 
that dates back to the ear ly 17th century. I n 
2009, Das, the former creative director of 


the llaliaii clothing company Dies*?!, moved 
to the northeastern Brazilian state to open 
his beach resort , i^iere eveiything from the 
lanterns hanging from the tamarind trees 
to the colorful textiles in the 1 1 villas is the 
handiwork of die village’s flourishmg com- 
munity of artisans. An immediate adopter 
of the region’s culture, Das also funded a 
capoeira school where locals can practice 
for free. Last year, he launched a new 
capoeira experience at Uxua aimed at intro- 
ducing his guests To the graceful sport- 

Uxua’s tluee- and fi\^-night capfjeira pack- 
ages {priced imm $3,000 per person) include 
daily classes with a private instjuctor in tlie 
nesort’s studio or among local players at Dasb 
school. Daily massages at Uxua’s spa, lunch 
at its beach lounge, and public classes at 
IVaiicoso’s (Masada Culturaare also included. 

My intioduction tocapoeiia begins uith 
an Iiour-long session at Uxua, w'here my 
instructor, Diney Lima, and his son Paulinho 
teach me the basic moves: a rocking 
kmge, a kick, and a duck. Paulinlio adjusts 


iny arm as I swing it over my face to block a 
would-be opponent. The young Brazilian 
speaks no English— and I no Portuguese— 
but we manage to communicate through 
gestures, and after just a few^ exchanges, my 
heart is [xHinding and my tliighs are burn- 
ing. Bonunatcly, a w'ater break leads to an 
impromptu jam session when Diney picks 
I uphhberirnkiumdpiiS^i^methejmTiddn}. 
\ 1‘he next night, I arrive at Traneoso’s 
I capoema school to find a proper rarfa under 
i way^ The players gesture for me lo statid 
I among them, sw^ay ing from side to side 
j while watching after First come 

I 1 .W 0 players in low-waisled while pants who 
I spar with sue h force that their braided belts 
i whip through the air. Next, an attractive 
I woman and her handsome opponent dirt 
j their \my through a dance. It is suddenly 
I my tium when ayoung man with a ci*ew-cut 
i motions for me to join him in the circle. 
; Following his rhythm, 1 duck down as he 
j swings his leg over my head. Then he takes 
j a defensive position and I give a kick. As 
I we move, evei 7 muscle in my body engages 
j and my lieart rate quickensj but the pound- 
I ing beat of the atabaque urges me on, 
j fueling the tlnill of my very first 
j —JENNIFER AS KTON RVAN 


Ifxtia Casa Botel ^Spa^ 

f 55.73.3663.2277^ mmMm 
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MADE 


THE ARTISAN FIRE PIZZA OVEN 

Neapolitan-style heat with gas-fired convenience. 
Hand-built in Michigan from $6,895. 


✓ 

KALAMAZOO 


OUTDCK3R GOU'SmET 


a ^ 



TRUEKALAMAZOO.COM | 800.807.7210 




n gallery II WARDROBE 



GkiWed by vincettr Smith s 
expertise in developing patterns. 
Tailored by Mr Smith produces only 
20 suits In Paris each season. 


Shear Genius 


A MASTER PATTERN CUTTER SLICES OUT HIS OWN 
NICHE IN THE BESPOKE MENSWEAR MARKET 


I X A SMALL ATELIER hidden 
among the steep streets of the 
Montmartre district of Paris, Vin- 
cent Smith has skillfully cut suit pattenis 
for Europe's top fashion brands for nearly 
30 years. Transforming designers' often 
rough conceptual sketches into the precise 


paper patterns from which fabrics are 
actually mi is, in its own right, an obscure 
but necessai}^ talent requiring considerable 
creativity. Thus, after decades spent help* 
ing others to realize their visions, Smith, 
who studied pattern cutting mid tailoring 
at the London College of Fasliioii, decided 


j to put his own imaginative faculties to 
j gi eater use— and to put his own name on 
i the label. In 2013 he imroduced TMiored by 
I Mn Smith, a colleclion of six suit silhou- 
\ ettes executed in a variet>^of fabrics, includ- 
I ing some innov'aiivc J apancse textiles, such 
i as a super- lightweight stretch woo! that 
i ffurprisi ngly holds its sh ape. 
j Sm i th's inven live appraach to developing 

i his patterns enables him to work with un- 
j conventional materials that lesser tailors 
i might find too challenging. "Lm like an 
j architect " he says, ‘‘Creating a wel l-hlting 
! suit is all about balance. High armholes and 
: shou Ider tonslmct ion, for instance, deter- 
\ mine how the garment lies on the IxxlyJ’ 
j His unique assembly, he adds, can make 
\ even heavier materials feel light, 

I Ratlie r than pnxlucing h is fi ne clothi ng in 
i Italy, as most French houses do, Smith 
: resolved to make h is fi rst sui ting coHecUon 
i entirely in Paris, IJecause skilled tailors are 
I a rarily even in the French capital, he hired 
I two recently lelired haute couture artisans 
j to make the suits w^ile simultaneously train- 
I ing two apprentices, Gompleting a single 
I example reciuires five to eight days— three 
j of which Smith spends cutting patterns to 
j optimize the garment's fit and form. Given 
j the limited lalxn* |xxjI in Paris, Tailored by 
: Mr. Smith produces only 20 suits a season, 
! each priced from about $4,500 to $7,400 
i deiiending ii[K)n the material. To address 
; growing demand, Smith recently unveiled 
i Mr Smith, a second collection of about 15 
j suits and topcoats priced from roughly 
I $2,000 tn $2,800; they are hand sewn by 
i tailors in Naples, Italy, the source ofsome 
i of Uie world's finest l)esj.x)ke menswear. 

Although he continues to consult with 
; top fashion houses on their tailored men’s 
] clothes, Sm ith natui^ly finds tiie gi'eatest 
; reward in his new enterprises— not because 
I of their commercial success* but because 
: they enable this once behind-the-scenes 
i virtuoso to meet directly with clients and 
j w it ness the i r responses w he n they try on 
j his suits. He admits, “ 1 love to hear tJiem 
i say \vow' when they look at them selves in 
\ the mirror” — jiu. niwman 


Tailored h^Mr, Smith, ^ 33. J. 46^06.06 J9t 
tmioredbym rsm Ukco m 
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THE WORLD'S FIRST HEADPHONES 
WITH PERSONALIZED SOUND. 




AKG 

N90a 

I K 1 P I R £ D AY 

QUINCY JONES 


Discover more 
AKG.COM/N90Q 


T R U N O T E 


Eilitiiiitlll 

EQU A L I 2 E R 


iiilHDAUDIO 


96 


PULL Him 




The first headphones 
delivering a personalized 
sound experience at the 
touch of a button 


Tailor the sound for a wide 
array of music genres with 
an equalizer adjustment 
accessible on the control ring 


Built-in DAC allows full 
HD audio playback 


Best-in-class 
distortion-control and 
noise-canceling systems 


© 2015 HARMAN International Industries, Incorporated. AKG is o trademark of HARMAN International Industries, Incorporated, 
registered in the United States and/or other countries. All rights reserved. 




n gallery II WATCHES 


Exceptionally 

American 

A SWISS DESIGNER SEEKS TO REAFFIRM 
TIFFANY'S WATCHMAKING ROOTS. 


A ltOLNU TWO YEARS ago, Nic- 
ola Andreatta— then the newly ap- 
pointed vice president and general 
manager of lHfrany& Co. Swiss Watches— 
was searching the archives for a design 
that would help lihn bring the firm's watch- 
making hack to prominence. What he dis- 
covered was a vintage nffany watch that 
once belojiged to Franklin D, Roosevelt, 


“When we first saw it, we thought, 'This 
was the quintessential Araerican design 
for a watch,’ ^ he says. “At the tinie^ we were 
working with [the noted watch expert] 
John Reardon, who told us how amadng 
the piece was. We got it iin mediately.'* The 
discovery inspiied Andreatta and his team 
to create the CT60 collection, which is in- 
tended to draw a cleai* distinction between 


Tiffany’s new, wholly o\vned watch making 
operations and the rocky horological pai t- 
ncrships of the brand's past* 

Tiffany's previous W'aLch-manufactming 
ventut e, a licensing deal with the Swatch 
Group, ended in court— the viedm of what 
Andreatta diplomatically calls “a cullural 
clash.’' While unfortunate, the break some- 
what typifies the house's staccato history 
with timepieces* Aside from its 164 -year- 
old relationship with Patek Philippe, 11 f- 
fany's watchmaking has been filled v^nlh 
relatively short-lived efforts, such as the 
state-of-the-art watchmaking facility the 
company opened in Geneva in 1374 and 
then sold (to Patek Philippe) just several 
years later* To fuel its collections, Tiffany 
has since collaboraied with many manu- 
facturers anti designers, including IWC, 
Concord, John Loring, and Jorg Hysek* 

Driven by a respected Movado calendar 
movement, the original Roosevelt watch 
in some ways scived as yet another exam- 
ple of til is practice, but its design offered 
Andreatta and his team a number of inter- 
pretive possibilities. To modernize the 
watch, the designers updated the size and 
styling of the case, while retaining the 
originars subtle use of metal accents and 
the wartime functionality of its arabic- 
numeral indices/rhe user-fnendlincssof 
the annual calendar movement on the 
limited-edition CT60 Calendar watch 
further attests to the collection’s focus on 
functionality, though the movement has 
not strayed far from past models, based— 
like most other examples in the line— on 
public-domain ETA (Swatch Group) con- 
figurations that are ased and modified by 
other manufacturers. .Andreatta plans to 
add his own development and assembly 
facilities In the next fewyeai-s. 

Although clearly w'cll versed in the Em^o- 
pean watchmaking tradition, Andreatta 
lias, with his first collection, embraced a 
distinctively U*S. slyle. “To a Swiss, the 
design might seem overly simple,** he says. 
"But a lack of pretensions is part of being 
American— and part of Tiffany's history. 
We’re more democratic.” 

—JAMES D. MAICIOLMSON 


Tiffany & 800.843.3269, tiffhny.com 



The limiteEl-editiori 
18 karat rose gold 
CT60 Qilenddr 
($19,000) Is stylish 
and sensible. 

4 * 


68 ROBB REPORT.COM | AUGUST 2015 



^ V 


(f" ^ 


THE WORLD'S FIRST TRULY 
TRANSPARENT MARKETPLACE 
FOR ON-DEMAND JET CHARTER 
AT YOUR FINGERTIPS. 


-tL Download on the 


Fast track code: 


App Store 


ROBVP 


WWW.FLYVICTOR.COM 


Start right away with your free Victor membership. 
Use Fast Track code ‘ROBVP’ to join us, then request 
a quote and you can compare ARG/US safety-rated 
aircraft and operator details before you book, so you 
can pick the best deal for you. 





n GAtl^RY I JEWELRY% 


♦5^ 

Tor rTWre than 
60 y^ars, the 
Hadjibay family 
been Qijietly 
d{35igntng dazzling 
jewelry Qt rare 
sapphires, rubies, 
and enf\eralds. 

❖ 





Trade Secrets 


FOR DECADES, ONE FAMILY HAS DEALT DISCREETLY IN SOME 
OF THE WORLD'S MOST EXTRAORDINARY COLORED GEMS. 


F OHTV VliARS ago, Amir Hadji- 
bay made a generous offer on a 
mesmerizing, untreated, 206<mTit 
Colombian emerald owned by a collector 
in Zurich, who flatly declined* Undaimted, 
Amir told him, ‘*When you are ready to sell, 
please give me the opportunity to buy it " 
Four decades laten during tiie Basel world 
watch and jew'elry show', tlie stones owner 
approached t he Hadjibay family's show-case 
unannounced and presented the emerald 
to Amirs sons, Moris and Giacomo, 'rhe 
brothers instantly recognized the gem their 
father had described, and they purchased 


it without hesitation* knowing the}' would 
never come across another example of simi- 
lar size and beauty. Recent auction sales 
of top-quality emeralds place this stone's 
value at more than $30 million, though 



j members oflhe Hadjibay family consider 
i it priceless— especially as their ability to 
i acquire it represents a lifelong Investment 
I in cultivating the right conneclions* Lcmg- 
\ standing relationships and mutual tmst 
I dj'i VC deals in the h igh-end gem world* and 
I Amir has re maiiied one of the most respected 
i dealem fbr more than 60 j^ai'S. As a lesuit, 
j lie has access to some of die workfs gi eatest 
i treasures— many of them so ra re if lat they 
I never appeal' at auctions, changi ng hands 
i ins lead among on ly a few discreet inlema- 
j tional brokers. “In this business,’’ says Moris, 
j "your reputation is most important." 
j “A deale r i n I laly,’* adds h is brother Gia- 

1 como, “ recently cal led me and offered us a 
j magnificent necklace with nine Colombian 
\ emeralds owned by a private client* We 
\ bought it sight unseen, and it is worth about 
i S4 million. Each stone is extraordinary." 

: Tlie firm, which receives these types of 
i calls almost daily from Eurojie, I ndia, and 
I the Middle East, is always prepared to buy 
: sometlhng special at a moment's nodte. “In 
j afamily business, you make adecision in five 
I minutes wliether to buy someUiingr says 
I Moris, “We rlon't have to answer to anyone^ 

; Occasionally the Hadjibays rccut old 
I stones to maxim ize tlieir beauty, while they 
I leave others untouched except to set them 
: in gold or platinum designs created in their 
j New York workshop* Featuring Burmese 
i rubies, Colombian emeralds, and Ceylon 
; sapphires, these magnificent pieces were 
i for decades retailed tlirough important 
j international jewelry houses, wh ich sold 
I them under tlieir own names. But after 
i Amir’s grandsons Marco and Manuel joined 
j the busi ness* the family decided to offer 
j jowielry undci' i ts own Bayco label . ilducated 
I clients hnjnediately reaignized die qualit}' 

] of Bayebis extraordinaiy stones and elegant 
I settings* which recall the sophistication of 
; die Muglial Empire. Yet these discriminate 
: i ng i ndi viduals should not expect to see die 
i Hadtjibays’ long-coveted treasure, which 
j they dubbed the 1 ni perial Emerald and refe r 
j to as th e "family he ir loom ," appear any d me 
j soon in one of their dramatic designs, 
j "Tf lis,” says Giacomo, " is too special to sell 
j — .JTIX NEWMAN 


BapeOf 800.376.7200^ bci^cacpm 
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CHAMPAGNE SUITE 



TO EVERY STAY 


More inspiring views. More spacious 
ROOMS. More than you imagined. 

THE NEW YORK PALACE 
455 MADISON AVENUE NEW YORK, NEW YORK 
WWW. N EWYORKPALACE.COM 









n GALLERY I COLLECTIBLES 


Show You the Ropes 

GEOFF HUNT'S PAINTINGS ATTEMPT TO CORRECTLY 
DEPICT THE ELEMENTS OF 18TH-CENTURY SHIPS. 


I _\ MARINE PAlS i iSQ,Mi€m'Acy 
is everything. The water beneath a 
majestic vessel sailing a^vay from 
Southampton. England, had better be 
milky green and not Caribbean blue* Even 
if every sail on an 18tli-centur>' battlesh ip is 
depicted correctly, the wind filling them 
must be blowing from the right direction* 
And woe betide the mai* j ne aat ist who om its 
or misplaces a rope on a ship's rigging* 
Collectors of marine paintings tend to be 
fiedantic, and an error in the details can call 
the entire canvas into question and squelch 
any joy that it would otherwise engenden 


\ C^ff Hunt, a bT-ycm^-old Engl i sh m aii ne 
I artist, is widely regarded as a master of 
I accuracy. 1 1 is skills made him the ideal 
i choice to paint the cover images for all 21 
j ofPatrickO'Briajfs Aubrey^Maturin nov- 
j els. rhe nautical 'fiction series, which 
i debuted in 1%D and concluded in 2004, is 
; celebrated for how believably it portrays 
I life in the British Royal Navy during the 
I French Revo] ul jonary and N apoleonic Wars, 
j Himt was first hired for the series in 1988, 
j whe n he created a cover foi- the upcom i ng 
i entry Th^ Xe/ /er Ma nyue. He also painted 
I new covers for the U Aubrey-Maturin 


novels that liad already been published. 

O' Brian's stories may be l^lievable, says 
Hunt, but they are not necessarily accurate. 
And contrajy' to the prevailing perception, 
the same goes for Hunt's covei- paintings. 
"A lot of this stuff wc don't acUially know" 
he says, referring to the particulars of how 
18th-centtuy ships operated. ‘'A lot of the 
people who knew how to do it never wrote 
it down. They were tnuned by guys who knew 
how to do itT {The expiTession ""Showyou the 
ropes'' origmales from tfiis practice ol‘ leach- 
ing about sailing through demonstration*) 

Hunt says that guidebooks on sailing did 
not appear unlit die I9th century. “It makes 
Patrick O'Brian's achievements more 
remai kable, because he was able to create 
the illusion llial he understood how 18lh- 
century battleships sailetl and fought.” he 
says, “Hecreated the illusion, and 1 created 
the illusion [in the cover paintings].'* 

Hunt— who lives in Wimblerlon, England, 
and by coincidence works inastudio located 
on the site where the home of the British 
war hero Lord Nelson once siood—is in 
high demand and well compensated for his 
work. 1 tis commissions, which can alsf> 
include contemporary vessels, start at about 
$13,000 for an 18-by-24dnGh canvas and 
rise with the work's siy^e* His waiting list is 
18 to 24 months long, and he estimates that 
he produces roughly 10 paintings annually 

Hunt has painted the covers for many 
books in addition to those in the Aubrey- 
Maturin series. His worb include the cover 
images of the first nine entries in Julian 
Stockwinh ' jhonias Kydd series and of boob 
by the late English sailor Tristan Jones. 

When Hunt paints a historical ship, he 
begins by locating Its logbook in a naval 
airliive and reading it. For a fictional ship, 
he looks to the author’s manuscript and 
seeks information on the vesscUs nearest 
real-world coimterpai’ts. **The work wasn't 
done by me. It was done by the guys who 
experienced it and wrote it " he says* “The 
trick is to take all those factual elements 
and niake it look Interesting visually. There^ 
always stoiytelling in the pictLire.” 

“SHEILA GIBSON STOODLBV 


Geoff Hunt ( through Artist Partners 
Limited K artistpartners.com 


y 
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NEW FOR 2016: ISLAND GARDENS MARINA 

The Miami Beach Yacht and Brokerage Show, produced in cooperation by 
Show Management and the Florida Yacht Brokers Association, is expanding 
its footprint on Collins Avenue to accommodate more exhibitors as well as 
adding a gorgeous new location at Island Gardens Marina on Watson Island 
to accommodate deep draft vessels up to 500'. Island Gardens Marina, 
located on the MacArthur Causeway, will feature an impressive lineup of 
super yachts amidst the Miami skyline with entertainment, parking and 
transportation to and from the Collins Avenue show location. 



Island Garden Marina 


HIGHLIGHTS OF THE MIAMI BEACH YACHT AND BROKERAGE SHOW FOR 2016 


Expansion of Collins Avenue to the 
north with new exhibitors 
Island Gardens Marina, a deep 
water basin for superyachts and 
sailing vessels. 

Conveniently located in the heart of 
South Beach among the fantastic 
restaurants, hotels, and shops 


• Plenty of beach hotel options 
through BoatShowHotels.com 

• Restaurant concierge service 

• On site music and entertainment 

• New cocktail and dining 
experiences on the floating displays 

• New parking location options 

• Valet Service in multiple locations 


• Free transportation between 
Collins Avenue and Island Gardens 

• Free water taxi service to multiple 
points of the show 

• Luxury restroom facilities 

• Remains free to all attendees! 



UCEN'SED AJ4D BONDED YMHt BROKERS 



THE YACHT 

& BROKERAGE 


SHOW 


snaw 

WWW.SHOWMANAGEMENT.COM 





n gallery II SPIRITS 


I 


■^26 


1 

1 


k . 

f 

Ui . 



1 




PROMETHEUS 

t A1AI 1 



Titanic Taste 

A SECRET SINGLE MALT YIELDS A LIMITED-RELEASE 
WHISKY WORTHY OF THE GODS. 


A ccording to Greek m}^hoi- 

ogj; ihe Tium Prumelhcus shaped 
mankind from mud and later 
incurred the wrath of Zeus by stealing fire 
from Olympus and bestowing it upon his 
aeation. I’be Glasgow Distillery’s decision 
to name its generous, limited-edition sin- 
gle malt for this legendary benefactor of 
humanity was a httingone— pmicularly as 
the brand's piesent owTters, entrepi cneurs 
Liam Ilugfiesand [ail McDougallt literally 
rekindled the flames of its stills alter moi‘e 
than acentuiy. 

First opened in 1770, the Glasgow Distill* 
ery thrived until the late 13th centurVj when 
production inefficiencies and increased 
competition in the nmrkelplace begran to 
place financial pressure on the business. 
In 1902, thedistilleiy was finally forced to 
close, and the brand languished until 2012, 
when Hughes and McDougall Ibrniedthe 
Glasgow DistiUei>^ Company and set about 
building the first new distillery in that 
seaport city in more than 100 yeai s. 

By the summer of 2014, tlie partners were 
anxiously awaiting delivery of their new 
distillery’s pot stills. By law, Scotch whisky 
must be aged in oak barrels for at least three 
years and a day “although few distillers 
would release a whisky so young. 'Fhis 
required an aging re^men, and the delayed 
equipment meant that the newly resur^ 
rcctcd Glasgow Distillery would not release 
its first batch of whisky anytime in the 
foreseeable future. Fate, liowever, inter- 
vened when Hughes and McDougail met 
the owners of a vatted Speyskle single malt 


that had been maturing in sheny casks 
since 1988. Hughes convinced them to sell 
the spirit under the condilion of anonym- 
ity, and m\h that seasoned whisky in hand, 
he and McDougail went lo work preparing 
dlls proprietaiy spirit for distribution. I’he 
end result is Prometheus, a limited-edition 
whisky that will be released in four- stages. 

7’he first iteration— a 26 Year Old ($350) 
bottled in early 2015— pours a deep amber 
hue and delivers thick flavors of dried fruit 
and toasted prunes, which reflect the 
Speyside whisky’s sherry -cask maturation. 
The spirit also offers up hints of dark choc* 
olate, butterscotch, and heather, with an 
underlying smokiness that suggests the 
whisky may have originated in Islay. 
Happily, this 2lst-centujy Prometheus, 
w^hen sipped, is devoid of the fiery' accom- 
paniment asscKiateil with its pretlecessor. 
Only 3,CK)() bottles of the 26 Year Old w'ere 
filled, LOGO of which have been allocated 
for the U.S. market andean be pinrhased 
through Bespoke Spirits, 

The remaining batches of these vatted 
whiskies continue to age and will be released 
in subsequent years, culminating in a 
30-year*okL cask-strengtfi single mall, Due 
toevapcjmtion rales, Hughes and McDougail 
estimate that the final installment will only 
fill 1,200 bottles, which will one day elevate 
this new Pronietiieus to a mytlvical status 
all its own. — RIGmVRBCARLETON HACKER 


The Glasgow Dbitiilergi glasgowdistillerg 
.com; amilabk ikroitgh Be^polce SpiritSt 
be^pokespirits. net 
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THE SMALLEST THINGS LEAVE THE GREATEST IMPRESSION. 
A white sandy beach is your backyard. A Caribbean sunrise is your wake-up call. 
Welcome to Christophe Harbour. Approved for Citizenship by Investment. 

+1 843.501.2236 | ChristopheHarbour.com 




CHRISTOPHE 

HARBOUR 

ST. KITTS 


Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this property. This is not intended to be a solicitation 
or offer for purchase in states and/or jurisdictions where registration is required. Prices, plans, products, and availability are subject to change without notice. Illustrations are artist's renderings only and 
may differ from completed product. Use of recreational facilities and amenities may be subject to separate club membership requirements, payment of fees, and/or other restrictions. 





Bentley gives the Mulsanne a boost 
in power and performance. 
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SPEED BUMP UP 


3-ton, 18-foot-long 

Bentley Mulsanne Speed is a natural fit for Texas, where, 
as the saying goes, everything is bigger. But as this new, 
more powerful variant of the brand’s flagship sedan idles 
quietly in the pit lane at the 3.41-mile Circuit of the 
Americas racetrack on the outskirts of Austin, it seems 
out of place. Flamboyant as its styling maybe compared 
to other luxury sedans, the Mulsanne Speed appears 
genteel and stately here on this March morning next to 
a lineup of racecars (including the Bentley Team Dyson 


squirts the Bentley through the last few corners before 
Leitzinger pulls it back into the pits, where the drive- 
train’s metal components faintly tick as they cool. 

Hurtling the hopped-up ultra-luxury sedan around the 
Circuit of the Americas reminds the assembled writers 
that Bentley has a racing team and a racing heritage; the 
sedan is named after the long straight on the 24 Hours of 
Le Mans circuit, where Bentley cars placed first five times 
from 1924 through 1930. The ride around the track also 
demonstrates the Mulsanne Speed’s capabilities, but in 
the real-world road test that follows, the Mulsanne Speed— 
not surprisingly— proves better suited to Texas’s high- 
speed interstates than the circuit’s serpentine layout. 


Featuring a new 
sport driving 
mode, the Bentiey 
Muisanne Speed 
acceierates from 
zero to 60 mph in 
4.8 seconds and 
can reach a top 
speed of 190 mph. 


Continental GT3) that will be competing later in the 
week in a Pirelli World Challenge event. The car’s size 
and its shape do not seem appropriate for navigating 
the track, an undulating circuit that features 20 turns. 

With a quiet click of the shifter and a press of the accel- 
erator pedal. Butch Leitzinger, the Bentley Team Dyson 
driver who is serving as chauffeur for three media mem- 
bers, eases the Mulsanne Speed through the pit lane. A 
gentle tug of torque pulls the car silently forward. When 
it reaches turn 1— a decreasing-radius, off-camber left- 
hander that flows into a high-speed right-hand sweeper— 
and Leitzinger presses the accelerator, the car shows a 
different side of its personality. It lurches forward, pro- 
pelled by the staggering 811 ft lbs of torque that the twin- 
turbocharged, 6.75-liter V-8 sends to the rear wheels. 

The Mulsanne Speed’s size-related limitations become 
apparent in the track’s S turns. Though the car glides 
smoothly over the bumpy curbing, it exhibits consider- 
able body roll while negotiating the tricky series of tight- 
ening curves. An incline and a left-hand kink load up 
the suspension. Then a downhill stretch and a deep- 
braking turn lead to a sharp left-hander that opens to 
a 3,273-foot-long straight where a proper racecar can 
come close to 200 mph. The Mulsanne Speed does not 
approach that velocity, but as the tachometer climbs, the 
engine noise remains nearly imperceptible and the trans- 
mission’s shifts are fluid. Tapping the left paddle shifter 
engages the gearbox’s block shifting, which automatically 
selects preloaded downshifts for the various engine-rev 
ranges. More acceleration (and listing and tail squatting) 
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THE 

MULSANNE 

SPEED IS ABEE 
TO RUN BRISK 
SPRINTS AND 
QUICKEY 
SHRINK EONG 
STRETCHES 
OE ASPHAET 
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SPEED BUMP UP 


The Mulsanne Speed has a starting price of about 
$335,600, which is roughly $32,000 more than that of the 
standard Mulsanne. The extra cost covers an increase in 
the V-8’s horsepower from 505 to 530 and the addition of 
59 ft lbs of torque. The engine is paired with the reworked 
8-speed automatic transmission. The Mulsanne Speed 
can accelerate from zero to 60 mph in 4.8 seconds and 
reach a 190 mph top speed. Complementing the drivetrain 
enhancements is the new sport driving mode, which stiff- 
ens and lowers the suspension, adjusts the steering feed- 
back, and loosens the reins on the traction-control system. 

The Mulsanne Speed is visually distinguished from 
the standard model by dark-tinted brightwork, rifled 
exhaust pipes, and Bentley’s first-ever directional wheels, 
which are milled from a solid block of aluminum. The 



cabin features the Mulliner Driving Specification trim’s 
quilted hides, carbon-fiber surfaces, knurled gearshift, 
organ-stop ventilation controls, and drilled-alloy foot 
pedals. As it does for the standard Mulsanne, Bentley 
offers a choice of more than 100 exterior colors, 24 col- 
ors for the interior’s leather, 
and 10 types of wood for the 
interior’s veneers; or owners 
can order bespoke colors for 
the exterior and interior. The 


cally deployed picnic tables, 
a premium Naim audio system, and a pair of display 
screens mounted to the back of the front seats. 


cabin can also be finished 
with Bentley’s Entertain- 
ment Specification package, 
which includes twin electri- 


Above: The 
Mulsanne can be 
ordered in the 
owner’s choice 
of more than 100 
exterior coiors. 
Above right: The 
iimited-edition 
Continentai GT3-R. 


Such niceties notwithstanding, the Mulsanne Speed’s 
primary allure is its ability to run brisk sprints and quickly 
shrink long stretches of asphalt. On the highways outside 
Austin, it devours gaps in traffic and surges ahead with 
expedient nonchalance, like an athlete performing at a 
record-setting pace without shedding a drop of sweat. 

The Mulsanne Speed’s capabilities make the 85 mph 
speed limit on Texas’s State Highway 130 seem low, and 
the car operates smoothly enough to embolden the meek- 
est of motorists to reach that velocity and beyond and be 
whisked along in absolute comfort. While the need for a 
190 mph ultra-luxury sedan is debatable, the desire for 
one is understandable, and it is satisfied by this uniquely 
capable machine, lit 


Bentley Motors, hentleymotors.com 


Off to the Races 



THE CONTINENTAL GT3 

that raced at the Circuit 
of the Americas and 
continues to compete in 
the Pirelli World Challenge 
(whose next event begins 
July 31 at the Mid-Ohio 
Sports Car Course in 
Lexington, Ohio) is only 
the Inspiration— not the 
basis— for Bentley’s 
Continental GT3-R road 
car. The $337,000 
limited-edition offering 
derives from the 
Continental GT V8 S. It is 
220 pounds lighter than 
the GT V8 S, thanks to 
carbon-fiber door panels 
and the removal of the 
back seats, and it has a 
more powerful engine. 

The 4-liter twin-turbo 
V-8 produces 51 more 
horsepower and 14 ft lbs 
more torque, for a total of 
572 hp and 516 ft lbs. The 
additional power, shorter 
gearing, and weight 
reduction enable the 
GT3-R to sprint from zero 
to 60 mph in 3.5 seconds, 
which is the fastest 
acceleration time ever for 
a production Bentley. 


The car’s cabin features 
a race-inspired sparseness 
that is offset with 
acid-green accents and 
diamond-quilted 
Alcantara on the seats, 
and glossed carbon-fiber 
weave across the doors, 
dashboard, and overhead 
consoles. 

During a test-drive 
earlier this year at the 
Anglesey Gircuit In Wales, 
the GT3-R’s throttle 
response, steering, and 
handling felt considerably 
sharper than those of the 
standard-issue Gontinental 
GT. On some of the trickier 
sections of the circuit, the 
GT3-R’s nearly 5,000- 
pound mass was a 
hindrance. Nevertheless, 

Its tight dynamics and 
athletically tuned 
suspension make it a 
surprisingly effective track 
toy. Bentley is producing 
only 300 examples of the 
GT3-R. — B.w. 
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AT YELLOWSTONE CLUB, WE DON’T 
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YELLOWSTONE CLUB* 

The World’s Only Private Ski and Golf Community 

Yellowstone Club | Big Sky, Montana 
(406) 995-4900 | ycsales@yellowstoneclub.com 


www.yellowstoneclub.com 


M||jT6ership in the Yellowstone Club requires real estate ownership. Yellowstone Club is a secure gate guarded private community and appointments 
for access to view the real estate or amenities need to be arranged in advance. This does not constitute an offer or a solicitation to residents in any 
state or jurisdiction in which registration requirements have not been fulfilled. Please call or email for complete information. 
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Conveniently in our Business Jet 
The best business deserves 



Is your current business travel plan designed to truly help you succeed? Korean Air's eipansive global network 
provides an executive flight service lilce no other. Fly our critkally acclaimed first class flights from all the major hubs 
in Europe and Artverica to Korea. Once there you can tree yourself from the consfraints of the flight schedules 
and regular routes with our Business Jet servke. Without having to bring along your own air crew, 
you can enioy the riMst ticne-saving and cost-efrectrve way to fly. 

Experience an executive flight network on a whole new scale 
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WHETHER SCALING THE peaks of Patagonia or exploring the seas of the 
Seychelles, thrill-seekers need not forsake comfort in the name of adventure. 
To ensure your next excursion is an extraordinary experience both inside and 
out, Robb Report has navigated the globe to uncover a dozen destinations where 
the rush of the climb and the dive is matched only by the apres-adventure 
amenities awaiting at some of the world’s finest hotels and resorts. > 
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S DEL PAINE NATI KIAL PARK 



Torres del Paine 
National Park 


Rugged In his 1977 novel In Pata- 
gonia, Bruce Ghatwin describes the 
vast and remote region at the bottom 
of the Southern Hemisphere as “the 
point beyond which one could not 
go” and “a symbol of human restless- 
ness.” Indeed, isolation and adventure 
remain the greatest allures of Chilean 
Patagonia, where the 935-square-mile 
Torres del Paine National Park is the 
main attraction. Sprawling golden 
steppes, jagged mountain peaks, and 
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In Chile’s Torres 
del Paine National 
Park, travelers can 
explore glacial 
lakes, sculptural 
peaks, and 
sprawling steppes 
while staying in 
lodges such as 
Tierra Patagonia 
(previous page 
and far left, top) 
and the Singular 
Patagonia (this 
page, top and 
bottom left). 


crackling glaciers provide a dramatic 
backdrop for an array of experiences, 
including horseback riding, kayak- 
ing, and even puma tracking. The 
park’s most thrilling journey is the 
10 -hour round-trip trek to the sky- 
scraping Torres, a trio of magnificent, 
chalky-white mountains jutting from 
the shores of an electric-blue lake. 

Refined Despite its utter isolation, 
Torres del Paine and its immediate 


surrounds are home to some of the 
world’s most innovative accommo- 
dations. Set along the edge of Lake 
Pehoe, Explora Patagonia 
.com) was a tourism trailblazer when 
it opened in 1993, securing a lease in 
the park and introducing its unique 
take on luxury travel. The property’s 
mix of Scandinavian design, top- 
notch service, and excursions such 
as glacier hiking and condor track- 
ing has since become a template for 


other upscale retreats, including the 
new Awasi Patagonia (awasi.com) 
and the striking lakefront lodge 
Tierra Patagonia ( tierrahotels.com), 
both of which are located just outside 
the park’s grounds. About an hour’s 
drive away, in Puerto Bories, the 
Singular Patagonia {thesingular 
.com) offers explorations within the 
park and throughout the bordering 
region’s many caves and flords. 

—JACKIE GARVDONIO 
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This page: Singita 
Lebombo (top) 
and its sister 
camp occupy 
33,000 acres in 
Kruger Nationai 
Park. Opposite: 
Sardinia’s top 
resorts inciude 
Hotei Romazzino 
(middie) in Costa 
Smeraida and Faro 
Capo Spartivento 
(bottom) on the 
southern coast. 


Rugged Featuring more mammalian species than any other African 
game reserve, Kruger National Park is home to the Big Five, giraffes, zebras, 
wildebeests, monkeys, hippopotamuses, and endangered species such as 
pangolins and African wild dogs. But South Africa’s largest game reserve, 
which spans nearly 5 million acres, offers far more than traditional game 
drives. Mountain biking, night safaris, and bush walks present new perspec- 
tives on life in the savanna, allowing travelers closer encounters with wildlife 
than a Land Rover affords. “Walking safaris give one the opportunity to feel 
connected to the wilderness on a very deep level, [while] mountain biking 
is a unique way to experience the sights and sounds of the bush,” explains 
Mark Whitney, GOO of the safari company Singita. “Only when your feet 
have touched African soil and you stand looking up at a giraffe from ground 
level are you truly able to say, ‘I am in Africa.’” 

Refined Kruger National Park’s private reserves are home to some of the 
world’s most luxurious safari lodges. The sister camps Singita Lebombo 


and Sweni (singita. com) , located 
on a 33,000-acre concession on the 
remote eastern edge of the park, set 
the standard for upscale bush lodg- 
ing with glass-enclosed suites de- 
signed by the South African firm 
Gecile and Boyd and immersive 
experiences that include archery 
and hiking. In the 30,000-acre Thor- 
nybush Game Reserve just outside 
the park. Royal Malewane (royal 
malewane.com) offers exceptional 
game viewing by vehicle and on foot, 
as well as six colonial-style accom- 
modations filled with fine art and 
antiques. — j.g. 
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Rugged “Sardinia’s wild beauty 
and stunning seaside provide the 
most extensive offerings of exclusive 
luxury and authenticity in the Med- 
iterranean,” says Scott Wiseman, 
president of the Americas for the 
travel company Cox & Kings ( cox 
andkingsusa.com), which designs 
bespoke multiday adventures on 
the Italian island. “It would be hard 
to find a locale in the region that rivals 
it.” From the craggy mountains of 
the south to the sandy beaches lining 
more than 1,200 miles of coastline, 
this storied Italian island was made 
for adventurers of every stripe. On 
the southern coast, rocky cliffs and 
golden dunes provide a breathtaking 
backdrop for hiking and mountain 
biking. Inland, among the mountains 
of Gennargentu National Park, expe- 
ditions range from rock climbing and 
rappelling to hiking among juniper 
trees and rock formations. The royal- 
blue waters and consistent winds of 
the Mediterranean, meanwhile, are 
ideal for kayaking, snorkeling, scuba 
diving, windsurfing, and sailing. 



Ref i ned Developed by the Aga 
Khan in the 1960s, Costa Smeralda 
has been an opulent pocket on 
Sardinia’s northeastern coast for 
more than 50 years. Here the Luxury 
Collection’s (starwoodhotels.com) 
three grand resorts— including Hotel 
Romazzino (featuring a waterskiing 
school and boat-hire facilities) and 
Hotel Pitrizza (overlooking the bay 
of Liscia di Vacca)— represent the 
island’s most coveted accommoda- 
tions. Farther south, the 68-room 
Su Gologone (sugologone.it) provides 
easy access to Gennargentu National 
Park. On the southern coast, the six- 
suite Faro Capo Spartivento (faro 
capospartivento.com) is set within 
Sardinia’s oldest lighthouse. 

—ANDREW SESSA 
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Set within 
the Punakha 
Vaiiey, Uma by 
COMO, Punakha 
(middie), offers 
treks to Taktsang 
Monastery (top) 
and other sacred 
sites. 



Rugged Historic fortresses and 
royal farmhouses dot the Himalayan 
peaks and valleys in this “Land of the 
Thunder Dragon,” where forested 
trails worn by yak herders and monks 
serve as paths to adventure. Hikers 
trekking to Taktsang, or Tiger’s Nest, 
Monastery must climb more than 
1,000 feet above the Paro Valley to 
arrive at the holy site’s sacred doors. 
Cyclists can mountain bike through 
wheat fields and forests filled with 
pink rhododendrons, or pedal the 
166-mile route from the valleys of 
Bumthang to the capital city of 
Thimphu. Bhutan’s rivers also offer 
thrills, with white -water rapids and 
turbulent alpine riwlets ideal for 
kayaking. For an extreme Himalayan 
challenge, the Snowman Trek is a 
nearly month-long journey crossing 
11 passes along the Tibetan and Bhu- 
tanese borders. 

Refined Since opening its doors 
to foreign tourism investment more 
than a decade ago, Bhutan has wel- 
comed a small but significant group 
of upscale resorts. Amankora (hma ?2 
resorts.com), which comprises five 
high-end hotels spread throughout 
the country’s central and western 
valleys, can arrange lodge-to-lodge 
hiking excursions ranging from 
seven to 11 nights. In the Paro and 
Punakha Valleys, Uma by COMO, 
Bhutan (comohotels.com), consists 
of two sister properties with expan- 
sive villa accommodations. Farther 
afield, the 12-suite Gangtey Goenpa 
Lodge (gglhhutan.com) in the Gang- 
tey Valley is introducing hot-air 
balloon rides over pine forests and 
ancient villages. — sgottgoetz 
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Rugged The sights, smells, and sounds of Marrakech’s lively souks are 
reason enough to make the Moroccan city a must-visit destination. Outside 
the ancient medina’s walls, however, the High Atlas Mountains, Sahara 
Desert, and Atlantic coast offer multisensory experiences of their own, both 
through outdoor action and cultural interaction. “One of the great things 
about Marrakech is that you can combine adventure and cultural activities,” 
says David Jones, vice president of the Texas-based tour operator Ker & 
Downey (kerdowney.com). “So you might be hiking in the Atlas Mountains, 
but you’re also visiting Berber villages along the way.” Jones— who suggests 
accessing the area’s myriad adventures by helicopter— cites camel trekking 
with Berbers in the Sahara and surfing and art-gallery hopping in the his- 
toric seaport of Essaouira as additional day trips from Marrakech. Outdoor 
pursuits can also include river rafting, paragliding, hot-air balloon rides, 
and even skiing in the High Atlas range, although Jones recommends mix- 
ing in a few simpler excursions closer to home. “After you’ve had a couple 
days focusing on the culture,” he says, “it’s nice to kickback and just do some 
fun things like quad biking in the Palmeraie.” 


Refined The sunny suburb known 
as the Palmeraie is a hotbed for high- 
end resorts, the finest of which is 
Palais Namaskar ( oetkercollection 
.com), an oasis of olive groves, reflect- 
ing pools, and private suites and villas. 
Also outside the medina, Selman 
Marrakech ( selman-marrakech.com) 
is an equestrian-themed retreat where 
stables designed by Jacques Garcia— 
who also created the 60 rooms and 
riads— house a collection of Arabian 
horses. Set within the medina. Royal 
Mansour (royalmansour.com) is a 
private palace of 53 riads adorned 
with zellige mosaics and carved 
woods. The legendary La Mamounia 
(mamounia.com) remains one of the 
city’s top options, offering a tradition- 
rich, resort-style experience inside 
the medina’s walls. — bruge wallin 


Marrakech hotels 
such as Palais 
Namaskar (top) 
can serve as a base 
for excursions in 
the High Atlas 
Mountains and the 
Sahara Desert. 


AUGUST 2015 | ROBBREPORT.COM 91 






Private-island 
resorts such as 
North Island 
(right, top and 
bottom) provide 
easy access to 
the Seychelles’ 
top fishing and 
diving sites. 


Rugged Roughly 1,000 miles from the nearest mainland, this far-flung 
island nation in the Indian Ocean is an unrivaled Eden, comprising some 115 
isles speckled with giant boulders, bowing palms, and picturesque white 
sands— pristine surroundings perfectly suited for adventure. “Seychelles offers 
some of the richest fishing waters in the world,” says Henrietta Loyd of the 
London-based outfitter Cazenove and Loyd (cazloyd.com). “More importantly, 
there is something for everyone, from amateurs to professionals.” Fishermen 
flock to the outer coral islands, where sites such as the Poivre and Saint Frangois 
Atolls teem with trevally, triggerfish, and pompano. The legendwry pati pati, 
or Seychellois milkfish, provides one of the islands’ greatest angling challenges, 
considered by many locals to be uncatchable due to its strength and speed. 
The Seychelles’ waters also prove an ideal backdrop for other sports— including 
scuba diving, windsurfing, and kayaking— while the jungle-filled islands of 
Mahe and Praslin feature hiking trails, seabird sanctuaries, and more. 

Refined The Seychelles’ private -island resorts are legendary for their 
over-the-top luxury and unspoiled environs. North Island (north-island.com) 


and Fregate Island Private (fregate 
.com) are among the most exclusive, 
offering a seamless blend of high- 
style accommodations and barefoot 
amenities along with such experi- 
ences as fishing, diving, and sailing. 
For avid anglers, Loyd recommends 
the 3.7- mile -long Desroches Island 
(desroches-island.com) for its fleet 
of watercraft and easy access to the 
Poivre Atoll. The main island of 
Mahe also provides plenty of oppor- 
tunities for upscale adventure with 
the Four Seasons Resort Seychelles 
(fourseasons.com), which climbs a 
lush hill above the famed Petite Anse 
beach. Across the bay, the 30-villa 
Maia Luxury Resort & Spa (maia 
.com.sc) sits on a steep, secluded pen- 
insula surrounded by jungle. — j.g. 
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During the summer 
season, guests of 
Aspen’s historic 
Hotei Jerome 
(middie) trade in 
their skis for fishing 
poies, hiking boots, 
and more. 



Rugged Snowy slopes may be 
Aspen’s foremost attraction, but this 
renowned Rocky Mountain resort 
town is more than just a winter get- 
away. Once the ski lifts come to a 
halt, Colorado’s most glamorous 
destination becomes a playground 
for summertime sports. Cyclists 
can tackle the 42-mile Rio Grande 
Trail (a former rail corridor that 
stretches from Aspen to Glenwood 
Springs), while hikers of all skill lev- 
els can cross subalpine forests and 
wildflower-choked valleys on the 
region’s many wilderness routes. 
The Roaring Fork Valley is home to 
trout-filled streams, Class-IV rapids, 
and fourteeners (mountains that 
rise to 14,000 feet or higher). For 
the most intrepid adventurers, the 
Three-Peak Challenge— a four- 
teener excursion set over a trio of 
sky-high summits— is a true test of 
strength and courage. 

Refined Aspen’s high-adrenaline 
adventures are matched only by its 
high-end accommodations. The 
Hotel Jerome, an Auberge Resort 
(aubergeresorts.com), was Colorado’s 
first luxury hotel when it opened in 
1889; the 93-room property has 
returned to top form following a 
massive restoration and today offers 
warm-weather excursions ranging 
from hot-air balloon rides to sunset 
white-water rafting. Located at the 
base of Aspen Mountain, the St. 
Regis Aspen Resort (stregisaspen 
.com) assembles bespoke excursions 
that might include sailing on Ruedi 
Reservoir and clay-target shooting. 
The Little Nell ( thelittlenell.com)— 
well known for its apres-adventure 
dining scene at Element 47— blends 
action and indulgence with its Ride 
& Dine road-biking dinner series. 

—JILL K. ROBINSON 
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Pied-a-terre 
on Demand 







Designed for weekly and monthly stays, AKA offers 
distinctive furnished residences with spacious living 
rooms: full kitchens: and thoughtful amenities including 
exclusive lounges: state-of-the-art fitness centers: and 
exceptional business, entertainment and lifestyle services. 

NEW YORK CITY 

CENTRAL PARK SUTTON PLACE TIMES SQUARE 
UNITED NATIONS WALL STREET (FALL 2015) 

BEVERLY HILLS DC PHILADELPHIA LONDON 

STAYAKA.COM 888.721.4846 








The Peninsula 
Hong Kong 
(middle left) is a 
short drive from 
rock climbing, 
paragliding, and 
other adventures 
on Hong Kong’s 
many islands. 


Rugged Hong Kong may be known for its sky-piercing towers and ever- 
expanding urban sprawl, but on the outskirts of this ultramodern metrop- 
olis, more than 200 picturesque isles serve as a natural reprieve from the 
hubbub and high-rises. Driving south from the city center, one witnesses 
the concrete jungle giving way to emerald wetlands, craggy cliffs, and spar- 
kling bays ripe for adventure by land, air, and sea. Philippe Brown, of the 
outfitter Brown and Hudson (hrownandhudson.com), counts surfing, para- 
gliding, rock climbing, and hiking among the area’s many outdoor attrac- 
tions. “Tung Lung Chau Island provides some of the best climbing, with 
unspoiled cliffs rising above crashing waves,” says Brown. “For hikers, Tai 
Mo Shan, or ‘Foggy Mountain,’ is the highest peak in Hong Kong and a very 
challenging trek.” Brown can also arrange martial-arts lessons, dragon-boat 
racing, and wakeboarding sessions with an Olympic athlete. 


Refined No stranger to superla- 
tives, Hong Kong is home to some of 
the world’s most luxurious hotels. The 
Peninsula Hong Kong (peninsula 
.com), which debuted in 1928, con- 
tinues its long-standing tradition of 
white-glove service with afternoon 
tea, colonial-style guest rooms, and 
a fleet of custom green Rolls-Royces. 
Across Victoria Harbour, the Land- 
mark Mandarin Oriental, Hong 
Kong (mandarinormntal.com), is sleek 
and intimate, with just 113 rooms and 
a 25,000-square-foot spa. In Kowloon, 
the Ritz- Carlton, Hong Kong (ritz 
carlton.com), sits high above the city 
within the 118-story International 
Commerce Centre, offering unrivaled 
views that stretch all the way to the 
South China Sea. — j.g. 
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something truly exceptional. 








This page: 
Vancouver Island 
offers outdoor 
action from 
coast to coast. 
Opposite: The 
Andaz Peninsula 
Papagayo Resort 
overlooks a prime 
surf break. 


Rugged ' “Vancouver Island is a little touch of paradise if you’re into the 
outdoors,” says Matthew Robertson, founder of the adventure -travel outfit- 
ter Momentum Adventure (morrientumadventure.com). Indeed, the British 
Columbian island— which is larger than the state of Massachusetts— is vast, 
remote, and ripe for exploring. A typical itinerary on the island and in its 
surrounding areas might include stand-up paddleboarding through the rain 
forests of Tofino, a grizzly-bear safari in the Great Bear Rainforest, and rock 
climbing and glacier trekking on Rugged Mountain. Robertson also recom- 
mends a helicopter excursion to the labyrinthine underground Upana Caves 
and fishing for rainbow trout in the Gold River. 

Refined Vancouver Island’s private lodges may be secluded, but they 
deliver plenty of creature comforts nonetheless. Clayoquot Wilderness 
Resort ( wildretreat.com), a Tofino property known for its gourmet cuisine, 
features 24 safari-style tents set amid 1 million acres of protected old-growth 


rain forest. On a rocky promontory 
on the west coast of the island, the 
Relais & Chateaux resort Wickanin- 
nish Irm (wickinn.com) is perfectly 
situated for winter storm watching 
and, in milder weather, beachcomb- 
ing and surfing. A short helicopter 
ride away from the island, in the 
Great Bear Rainforest, Nimmo Bay 
Wilderness Resort (nimmohay 
.C0772^— which specializes in heli- 
fishing and heli-hiking excursions 
from July through October— features 
nine waterfront cabins. 

—JENNIFER ASHTON RYAN 
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Rugged Costa Rica is known the 
world over as an adventure -travel 
paradise, and this 2,300-acre penin- 
sula on the northern Pacific coast 
delivers some of the country’s most 
thrilling experiences in its most ex- 
clusive setting. The Gulf of Papagayo, 
which flanks the peninsula on either 
side, attracts scuba divers, anglers, 
and other watersports enthusiasts 
for its marine life-rich reefs and calm 
waters. Just north of the peninsula, 
the waves at Witch’s Rock and Ollie’s 
Point are among the country’s top 
surfing spots. At nearby Rio Perdido 
(which translates to “Lost River”), 
visitors can white-water raft, scale 
via ferrata courses, and mountain 
bike on a 12-mile network of trails. 
Roughly 10 miles north of Rio Per- 
dido, the Cordillera de Guanacaste 
mountain range offers hiking and 
horseback-riding trails along the 
edge of the Rincon de la Vieja vol- 
cano and its many hot springs. 

Refined TYiepura vida (“pure 
life”) spirit of Costa Rica thrives on 
the secluded Peninsula Papagayo, 
where the country’s best resorts are 
hidden among dwarf forests and 
golden beaches. Overlooking Culebra 
Bay, the Andaz Peninsula Papagayo 
Resort (andaz.hyattcom) sits above 
one of the peninsula’s most coveted 
surfing spots. The 154-room Four Sea- 
sons Resort Costa Rica at Peninsula 
Papagayo (fourseasons.com) is also a 
surfer’s haven, offering lessons and 
excursions through its on-site out- 
post of the Australia-based Tropicsurf 
( tropicsurf net) . Guests of the private 
estate Villa Manzu ( villamanzu.com) 
can enjoy stand-up paddleboarding, 
kayaking, and surfing off its private 
shores. On the other side of Gulebra 
Bay, the 85-suite El Mangroove (el 
mangroove.net) is also an ideal home 
base for paddleboarding, as well as 
sailing, fishing, and diving. — j.c. 
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Set in the shadows 
of Mount Aspiring, 
Whare Kea Lodge 
& Chaiet (iower 
right) promises 
true adventure by 
iand, air, and sea. 


Rugged Located roughly 40 miles north of Queenstown, the hamlet of 
Wanaka is closer to the outdoor action than its better-known neighbor is, 
making it an ideal base for South Island excursions ranging from fly-fishing 
and jet-boating to skydiving and mountain biking— minus the crowds. For 
the ultimate New Zealand adventure, Ian Swain of the outfitter Swain 
Destinations (swaindestinations.com) suggests taking to the sky. “Our clients 
love to fly high into the Southern Alps in a helicopter, touch down to explore 
one of the many glaciers, and then fly out over the rugged west coast, where 
they can land on a small rock island and dive for crayfish,” he says. “For the 
really adventurous, we can set up a small camp in the Southern Alps for sun- 
set and sunrise hikes.” 


Refined New Zealand is known for its world-class lodges and villas, and 
several of the country’s best are located within earshot of Wanaka. Arrive 


by helicopter at the remote Minaret 
Station (minaretstation.com), where 
four chalets featuring sheepskin 
rugs and hot tubs offer an elegant 
place to retire after mountain biking, 
scallop diving, and other adventures 
in and around the Southern Alps. 
The Central Otago region’s celebrated 
Pinot Noirs elevate the experience 
at Silverpine (silver 'pine. co. nz) , a 
four-room lodge offering hunting, 
fly-fishing, heli-skiing, and glacier 
hiking. And guests of Whare Kea 
Lodge & Chalet (wharekealodge 
.com), a six-bedroom estate overlook- 
ing Mount Aspiring, can spend the 
night at the property’s A-frame cha- 
let on a 5,700-foot-high mountaintop. 

—DARRELL HARTMAN 
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WILLIAM HENRY 













The lakefront 
location of 
Badrutt’s Palace 
(middle and 
bottom) affords 
a wealth of 
outdoor activities 
year-round. 


Rugged - Everywinter, skiers flock 
to this stylish Swiss resort in the 
Upper Engadin Valley for its perfect 
powder and lively apres-ski scene. 
But St. Moritz is more than a winter 
wonderland, providing ample oppor- 
tunities for adventure after the snow 
melts. Famous peaks such as Piz 
Nair, Diavolezza, and Gorviglia wel- 
come hikers and climbers in the 
warmer months, offering via ferrata 
courses and mountaineering experi- 
ences for all skill levels. From more 
than 8,000 feet above sea level, thrill- 
seekers can paraglide and hang glide 
over the Upper Engadin’s forests and 
streams. On Lake St. Moritz, wind- 
surfers, kitesurfers, and sailors take 
advantage of the steady winds and 
surf, while anglers hunt for moun- 
tain trout, grayling, and char. 

Refined The grandes dames of 
St. Moritz have been hosting 
pleasure-seekers since the 19th 
century. Opened in 1896, the lake- 
front Badrutt’s Palace (badrutts 
palace.com) remains a ritzy retreat, 
requiring formal attire in the eve- 
nings and offering one of St. Moritz’s 
most spirited apres-adventure 
scenes, with six restaurants and a 
nightclub. The 181-room Suvretta 
House (suvrettahouse.ch) dates to 
1912 and today operates its own ski 
school and chairlift, as well as a 
summer program offering guided 
glacier treks, rappelling, and more. 
The 102-year-old Carlton Hotel 
(carlton-stmoritz.ch) caters to win- 
ter adventurers only, welcoming 
guests approximately 16 snowy 
weeks out of the year. — j.a.r. [R 
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AROUND 
THE WORLD 



A GLOBAL JOURNEY BY PRIVATE JET 



JOIN THE ULTIMATE 
ADVENTURE 


EXCLUSIVE DETAILS 
TO BE REVEALED IN THE 
SEPTEMBER ISSUE OF 

ROBB REPORT 




BY JILL NEWMAN 


PHOTOGRAPHY BY LISA CHARLES WATSON 


STYLING BY CHARLES W. BUMGARDNER 
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Marina B white- 
gold necklace with 
blue topazes, 
onyxes, and diamonds, 
price upon request 
( 212 . 644 . 1155 , 
marinab.com); 
Van Cleef & Arpels 
butterfly earrings 
with yellow sapphires 
and diamonds. 




$ 22,200 ( 877 . 826 . 2533 , 
vancleefarpels.com). 



T 

Xoday’s most 
spectacular j ewelry 
often forgoes the mono- 
chrome splendor of white 
diamonds in favor of the 
scintillating brilliance of 
gemstones that embrace the 
full spectrum — from vibrant 
orange garnets and luminous 
yellow sapphires to radiant 
red rubies and dreamy 
sky-blue aquamarines. 
Working with these pigments 
from nature’s palette, the 
best and brightest jewelers 
are fashioning designs that 
flatter the wearer and 
enhance the gems’ unique 
characteristics and 
lively hues. 
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Orange Crush 


FROM LEFT: Sharon Khazzam necklace with citrines, corai, fire 
opais, hessonite and spessartite garnets, orange sapphires, peach 
moonstones, sunstones, pink tourmaiines, yeiiow tourmaiines, 
and diamonds, $24,300 (516.570.2663, sharonkhazzam.com); 
Jacob & Co. ring with a 20.16-carat garnet and yeiiow diamonds, 
$85,000 (212.719.5887, jacobandco.com); Dior Fine Jeweiry Archi 
Dior Trompe i’Oeii Diamant Jaune yeiiow- and pink-goid ring with 
yeiiow and white diamonds, spessartite garnets, and pink sapphires, 
price upon request (800.929.3467, dior.com). 


mm 
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* 

Passionately 

Pink 


FROM LEFT: PiStfUal# Bruill butterfly ring with pink 
sapphires, tourmalines, smoky quartzes, and diamonds, 
$13,440 (800.868.5532, pasqualebruni.com); HISl! rubellite 
earrings with brown diamonds set in rose gold, $44,000 
(212.734.3500, mishnewyork.com); James de Givenchv fOf 
TefFfn rose-gold necklace with pink topazes and diamonds, 
price upon request (212.421.6222, taffin.com). 


COLOR PLAY 
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Sensational 
Sunrise 



Dior Fine Jeweiry 

Incroyables et Merveilleuses 
Mer yellow-gold earrings 
with citrines, rubies, Paraiba 
tourmalines, diamonds, 
and orange and purple 
sapphires, price upon 
request (800.929.3467, 
dior.com). 


jPpiM 
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CLOCKWISE FROM MIDDLE LEFT: 
Sidney Garber green-tourmaline 
ring with diamonds set in rose goid, 
$17,850 (212.274.1111, sidneygarber 
.com); Di Grlsogotio pink-goid ring 
set with emeraids and amethysts, 
$44,900 (212.439.4220, degrisogono 
.com); CoorfH emeraid-and- 
diamond Affinity neckiace, $25,000 
(866.867.7272, coomi.com); Sperk 
CreatioflS peridot earrings with 
chrome tourmaiines and diamonds, 
$19,076 (sparkcreations.com). 


AUGUST 2015 | ROBB REPORT. COM 


Going 


Green 



COLOR PLAY 



Blue Bayou 


CLOCKWISE FROM TOP: Roberto Coin Fantasia 
ring with sapphires, ioiites, and diamonds, $12,000 
(212.486.4545, neimanmarcus.com); Lugano 
Diamonds 21.48-carat tanzanite ring set in biack goid 
with diamonds, price upon request (949.720.1258, 
iuganodiamonds.com); Abeiian New York chaicedony 
earrings set in 18-karat white goid with sapphires, Akoya 
pearis, and emeraids, price upon request (888.365.0120, 
abeiiannewyork.com); Charies Krypeii aquamarine- 
and-sapphire ring in white goid, $16,700 (800.487.8765, 
charieskrypeii.com); Jack Keiege 17-carat tanzanite 
ring with diamonds set in white goid, $45,000 
(877.653.5343, jackkeiege.com). 
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Fred Leighton vintage 1940s bracelet by 
Suzanne Belperron set with cabochon rubies and 
diamonds, price upon request (212.288.1872, fredleighton 
.com); James de Givenchy for Taffin spinel ring 
with diamonds set in platinum, price upon 
request (212.421.6222, taffin.com). H 


RedAlert 
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PROMOTION 



MONACO YACHT SHOW 

monacoyachtshow.com | +377.93.10.41.70 

Set in the glamorous principality of Monaco, the Monaco 
Yacht Show (MYS) is the only place to admire and purchase 
around 120 extraordinary one-off superyachts up to 328 feet. 

On docks, the MYS exhibits 500 world-leading luxury 
yachting companies: the trendiest superyacht builders, 
yacht designers, and luxury manufacturers, and the most 
important brokerage houses. 

Famed for providing only the very 
best, the MYS benefits from the 
support of Prince Albert II of Monaco. 








MY FATHER CIGARS 

myfathercigars.com | 305.468.9501 / 877.285.1160 

Headquartered in Doral (Miami), My Father Cigars is a 
boutique factory whose rollers are taught by the master 
himself: Jose Pepin Garcia. Its state-of-the-art cigar lounge is 
enjoyed by clients and friends who welcome great conversation 
and wonderful cigars. 

The My Father Cigars line has been rated in the Top 25 
Cigars of the Year by Cigar Aficionado two years in a row. The 
Flor de las Antillas received the acclaimed award 
the Best Cigar of the Year in 2012. Rohh Report has 
honored its Limited Edition with a Best of the 
Best award in 2011 and one in 2012 for the Jaime 
Garcia Reserva Especial in 2012. 



MY RlT1fKr> 


AKA SERVICED RESIDENCES 

stayaka.com | 888.721.4846 

Specializing in weekly and monthly stays, AKA balances 
the style and hospitality of an intimate hotel with the 
space and comfort of a fully appointed condominium. 
Tailored to the needs of the long-stay resident, AKA stands 
for superb metropolitan locations, signature design, 
serene public spaces, and alert yet unobtrusive service. 
AKA offers hotel-style amenities and services including a 
dedicated resident services team, full kitchens, meticulous 
housekeeping, state-of-the-art fitness 
centers, business-center services, 
private cinemas, private lounges, and 
complimentary Wi-Ei. 







LEISURE 


Floating Feast 

A NEW GENERATION OF CHEFS AND WINEMAKERS IS 
TRANSFORMING THE VENICE LAGOON, by Raphael kadushin 


III. ! 

Venissa winery 
(in the foreground) 
is iocated on the 
site of a renovated 
13th-century 
monastery. 

Ullll 

o 

Q 
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N ANY GIVEN DAY, the musicians in the dueling cafe orchestras on Venice’s 
Piazza San Marco saw away at violins and pound on grand pianos, attempting 
to lure passersby to the tables with their strident siren calls. The atmosphere 
is manic, the crowds dense. The plaza bristles with selfie sticks, and plates are piled 
with too much of the tourist fare Venetians cdllplastica. A quick water- taxi ride over 
the Venice Lagoon, however, provides instant relief. By dusk, a hush falls upon the 
canals of these backwater islands, and the air is perfumed with the seductive smell of 
pesto, fritto misto, and olive oil. 

This Venetian parallel universe is increasingly the best reason to visit the city, especially 
for hungry travelers. While Venice is often dismissed as the Italian city that fine food 
forgot— an oversized concession stand serving watery Bellinis, dead-eyed fish, and gummy 
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1958, and the 2014 debut of Oro 
Restaurant— part of the hotel’s 
recent renovation— has reestab- 
lished this landmark as an essential 
destination for gourmands. The din- 
ing room now gleams with Rubelli 
fabrics and Murano chandeliers, and 
executive chef Davide Bisetto, who 
earned two Michelin stars at the Gas- 
adelmar hotel in Corsica, oversees 
the kitchen. Bisetto has revived some 
of the restaurant’s original dishes, 
including its signature beef carpac- 
cio, but his menu mostly surprises. 
As night fell over the jumbled roof- 
tops of the palazzi visible through 



mu 

Citrus red prawns 
with cucumber 
sorbet (top) at 
Beimond Hotei 
Cipriani’s Oro 
Restaurant 
(middie). Above: 
The gieaming 
workstations at 
JW Marriott 
Venice’s Sapori 
Cooking Academy. 
UIIK 


the dining room’s picture windows, I j 
tucked into a plate of button-size ] 
ravioli stuffed with crab, each perfect ; 
pillow popping in my mouth. The foie j 
gras was marinated in the pungent ; 
anchovy oil called colatura and served \ 
with Bronte pistachios, local arti- ; 
chokes, and burrata. The meal finished ! 
with a blackberry souffle that seemed i 
like it could not get any better— that ^ 
is, until the waiter spooned hazelnut i 
gelato onto the top, and I watched it ; 
sink down into the airy confection. i 
Cipriani, though lately refreshed, i 
represents the lagoon’s old guard, \ 
but the JW Marriott Venice —located i 
a few islands farther south— is the I 
newest of the newcomers . This estab- = 
lishment opened in March on Isola ! 
delle Rose, a 40-acre private island j 
that looks much like a fioating park, j 
In contrast to so many other venues i 
in Venice, which exude an opulent, | 
old-world style, the Marriott favors = 
a less formal, 21st-century style char- i 
acterized by spacious guest rooms ; 


pasta— the lagoon is earning quite 
the opposite reputation. Over the past 
five years, the spray of islands sur- 
rounding the city has become home 
to creative regional kitchens, small 
vineyards with serious winemakers, 
and a gleaming new cooking school. 
There, a generation of ambitious 
chefs is intent on salvaging classic 
Venetian cuisine— with its delicate 
seafood, risottos, artichokes, and 
creamy tiramisu— and elevating 
regional ingredients. 

When I arrived on a golden spring 
day, I first made my way to the island 
of Giudecca, located 5 minutes south 
of Piazza San Marco by shuttle boat. 
Here, Hotel Cipriani, now a Beimond 
property, has remained a bastion 
of la dolce vita since its opening in 


outfitted with simple white linens. 
The city’s first fully equipped urban 
resort, the complex includes the larg- 
est spa in town, a rooftop infinity pool, 
and a landscaped garden. But this 
hotel’s focus on food remains its most 
attractive feature. The on-site Sapori 
Cooking Academy, for example, is 
anchored by a stainless-steel kitchen 
divided into six stations and designed 
for marathon 6-hour cooking classes. 
In preparation for these sessions, 
hotel chefs lead participants on a 
tour of the famed Rialto markets to 
pick up fresh ingredients, then to a 
bar for a fortification of snacks, before 
returning to the kitchen to prepare 
such Venetian classics as pasta with 
clams and mussels. The hotel also 
offers four restaurants, the most for- 
mal of which is Dopolavoro. 

Even Sagra, the more casual rooftop 
trattoria overlooking Venice, has an 
ambitious kitchen. Though the dining 
room, which is decorated with Pan- 
ama hats and straw market baskets, 
gives diners the impression that they 
are about to enjoy a seaside picnic, 
the cuisine is serious. “Eighty per- 
cent of the seafood, meat, and produce 
I use comes from the area around 
Venice,” said executive chef Mauro 
Taufer, as I took my seat. “Then I 
revisit Italian cuisine from every 
region of the country, from north to 
south, taking inspiration from each 
area.” His signature dish maybe the 
lagoon sea bream cooked with cherry 
tomatoes, artichokes, and olives, but 
the organic kamut spaghetti dressed 
with an understated clam sauce that 
I ordered was just as good— as were 
the sweet grilled langoustines splayed 
over a bed of green beans. 

Beyond the Cipriani and the JW 
Marriott lies the newly renovated 
St. Regis Venice San Clemente Pal- 
ace, a historic hotel with a trio of 
new restaurants that reopened this 
year after a $28 million remodeling. 
Not wishing to spend the duration 
of my visit on the south side of the 
lagoon, however, I ventured next to 
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SPECIAL ADVERTISING SECTION 



BY LAND & SEA 



CAPELLA MARIGOT BAY RESORT 

Set within Marigot Bay — Saint Lucia’s premier berthing place 
for megayachts from around the world — and boasting its own 
exclusive marina, Capella Marigot Bay Resort delivers genuinely 
caring hospitality and deeply personal travel experiences. All 
rooms and suites are uniquely designed, with luxurious finishes 
and Wi-Fi throughout. During your stay, enjoy the resort’s four 
restaurants, two pools, Auriga Spa, and expansive range of 
activities and facilities. 

758.458.5300 | res.marigotbay@capellahotels.com 
www.capellahotels.com/saintlucia 









MIDNIGHT EXPRESS 

Experiencing the performance of a Midnight Express is a rush 
like you’ve never had before. Imagine the performance that 
makes the Midnight Express a top choice among military and 
law enforcement coupled with industry-leading luxury and 
cutting-edge technology. This is the source of incomparable 
brand loyalty among our family of owners. You will never grow 
tired of the thrill you get on a Midnight Express, from 34 to 
60 feet. See for yourself and be prepared to be amazed! The 
passion starts at Midnight. 

954.745.8284 

www.midnightboats.com 



ANGUILLA 


Anguillians know a thing or two about tranquility and the 
art of relaxation. Visit Anguilla and sample our leisure- 
time pleasures. From internationally recognized five-star resorts 
and ultra-luxurious villas, to one-of-a-kind Charming Escapes and 
gastronomic works of art; from island-style beach bistros and 
roadside barbeques to pristine, white-sand beaches and the 
legendary warmth and friendliness of our people, we offer ideal 
settings for meaningful escapes and truly memorable moments. 


Check out our Summer 
Prix-Fixe program, and find 
your shade of blue. 


anguilla 

Find vour shade of blue 


800.553.4939 | 786.235.1310 | 264.497.2759 
www.ivisitanguilla.com 



FLOATING LIFE INTERNATIONAL 

Floating Life International, a Swiss company, specializes in the 
management, charter and sales of super-yachts. Floating Life 
Charter & Broker, Floating Life Management, Floating Life Crew 
Management, Floating Life New Custom Construction & Survey, 
and Floating Life Italy for crew uniform production. Offering 
24/7/365 Concierge, Floating Life presently handles twenty 
super yachts and since 2009 is part of the YachtPlus program, 
the unique fractional ownership program, with a fleet of 41 meter 
yachts, designed by Lord Norman Foster. 

+41 (0) 91.6900065 | info@floatinglife.com 
www.fioatingiife.com 
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mill 

Top: Acquastanca 
Osteria serves 
fare made from 
ingredients iocai 
to the iagoon. 
Right: The modern 
osteria at Venissa. 



monastery at the end of a waterside 
row of sherbet-colored buildings. 
The monastery’s kitchen garden and 
walled vineyard are once again being 
put to good use. In fact, the vineyard 
managers revived the cultivation of 
a 600-year-old grape favored by the 
Venetian doges, Dorona— a varietal 
that virtually disappeared after a 1966 
flood destroyed all but 80 vines. 

This fruity white wine perfectly 
complements the bar snacks served 
in Venissa’s osteria, but the sleek 
dining room within the monastery 
courtyard remains the primary draw. 
When the original chef, who won 


Venissa its first Michelin star, de- j 
camped in 2013 for her own kitchen, ! 
the restaurant moved in a remark- ; 
able new direction. “Since the restau- j 
rant already had a strong heritage, I ; 
thought, why not experiment?” said \ 
Matteo Bisol, the general director. ; 
“Why not put four talented people ] 
together and let them work as a team? \ 
So we invited four young chefs, all but I 
one in their 20s, from four different 1 
Michelin-starred restaurants to cook ; 
in the kitchen. One is responsible for 1 
starters, one for the first course, one i 
the main course, and one dessert.” \ 

My own meal proved that this un- i 
usual arrangement works. Chef Sa- j 
bina Joksimovic opened with lightly | 
seared scallops infused with lime I 
and le mon . Andre a As oli followe d ! 
with a first course of spaghetti tossed j 
with turnip tops and ricotta cream, i 
while Michelangelo D’Oria laid | 
roasted sea bass over cauliflower ; 
cream for the second course. Pastry i 
chef Serena Baiano finished with a I 


the islands in the northern 
region, where small, inde- 
pendent restaurants are 
producing the city’s most 
unexpected gastronomic 
revelations. 

The northern bounty 
begins on Sant’ Erasmo, a 
pastoral island often referred to 
as Venice’s garden, where Michel 
Thoulouze hosts wine tastings at 
Orto di Venezia, a winery situated 
in a restored 18th-century waterfront 
farmhouse. The star in Thoulouze’s 
oenological portfolio is Orto di Vene- 
zia, a white wine he makes from Mal- 
vasia Istriana and Vermentino grapes 
harvested from his surrounding 4.5- 
acre vineyard. “It was an accident,” 
he said laughingly of his winemaking 
effort. “I was living in Paris but moved 
here 10 years ago after I saw this view 
and felt the quiet. And when I ana- 
lyzed the soil, I saw its potential. My 
wine has its own personality; the 
lagoon wind salts the vines, so it has 
a singular acidity. People like it 
because it has its own unique spirit.” 

A similarly fresh excitement can be 
felt at Venissa winery and restaurant, 
which has transformed the nearby 
island of Mazzorbo into a bustling 
destination for food lovers. Venissa 
is housed in a renovated 13th-century 


perfectly balanced raspberry and 
goat cheese pudding. 

Still, my most surprising dinner in 
the lagoon was served on Murano— 
the one island that draws crowds on 
a par with Piazza San Marco. After 
quitting her job as an event planner 
at Harry’s Bar, Giovanna Arcangeli 
turned her attention to her native 
island and transformed a canal-side 
bakery into a restaurant. “It was 400 
years old and falling down,” recalled 
the entrepreneur, who enlisted archi- 
tect Catarina Nason to salvage the 
building. Nason, also a Murano native, 
decided during this project to effect 
a change of career as well and ended 
up taking charge of the kitchen. Their 
small eatery, Acquastanca Osteria, 
opened in 2012 to instant acclaim. 

“I try to stick to local lagoon ingre- 
dients as much as possible,” Nason 
told me, as I sat down at one of the 
rustic wood tables under the osteria's 
beamed ceiling. “The baby artichokes, 
shrimp and squid, softshell crabs.” 
Nason distills the purest flavors from 
her bulging larder. Her risotto was 
cooked in a broth made from go, the 
tiny lagoon fish, and lush with clams. 
Her squid-ink pasta was delicate and 
black as licorice, while the salad of 
octopus and shrimp, lightly tossed 
with olive oil and lemon, preserved 
the fresh flavors of the seafood. 

“Cooking is in our DNA; it’s our 
passion,” said Arcangeli of Acqua- 
stanca Osteria’s elegantly austere 
cuisine. “Our goal someday is to have 
people remember Murano— and the 
lagoon— as much for the food as the 
scenery and the shopping.” 

Gazing out at the sun gradually 
sinking behind the canal, I reflected 
that Arcangeli need not worry: Her 
goal had already been achieved. IB! 


Acquastanca Osteria, acquastanca 
it; Belmond Hotel Cipriani, 
helmond.com; JW Marriott Venice 
Resort & Spa, marriott.com; Orto 
di Venezia, ortodivenezia.com; 
Venissa, venissa.it 
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featuring 

The Master Chefs 
& Their Nominees 
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Rohh Report is pleased to announce the fourth annual Culinary 
Masters Competition and this year’s panel of celebrated master 
chefs and their nominees. The master chefs— John Besh, Curtis 
Duffy, Christopher Kostow, Barbara Lynch, Norman Van Aken, 
and Michael White— each represent a region across the United 
States and each has nominated an up-and-coming chef doing 
groundbreaking work in the regional style. 

These emerging culinary artists— Justin Devillier, Lee Wolen, 
Kim Floresca and Daniel Ryan, Patrick Campbell, Phil Bryant, 
and John Becker— are set to prepare a series of six competition 
dinners, which will be judged by an exclusive group of Robb Report 
readers and editors. All proceeds from the competition will be 
donated to charities chosen by the master chefs. And in January, 
we will share the exciting results: the winner of the competition, 
Robb Report's New Culinary Master for 2016. -fr 



To Reserve Your Seat 

Call 800.358.4244 or email culinary@robbreport.com 
A minimum donation of $500 per seat for each dinner will 
benefit the master chef’s charity of choice. 

Visit RobbReport.com/CulinaryMasters 
Join us on Facebook, Twitter, and Instagram 
@RobbReport #RobbMasterChefs 


CLASSIFIEDS 


AUTOS 

2007 BENTLEY CONTINENTAL GTC 
52K MILES 

W12, 552 hp, 6-speed automatic, AWD, 
Barnato green, leather interior, power 
everything, heated seats and mirrors, 
keyless locks, antitheft system, 12-speaker 
stereo, CD player. Well maintained and 
recendy detailed by the dealership. 
Contact: Eric, (717) 303-9446 

BUSINESS OPPORTUNITIES 

LEARN HOW YOU CAN DRIVE 
A FREE 5 SERIES BMW! 

$100 miUion international company 
launches exciting, new promotion! Drive 
a new BMW 5 Series free, for develop- 
ing and handling only 100 weight-loss 
customers. Two award-winning products; 
#1 new weight-loss breakthrough hits! 
Contact: (800) 365-9355 

PHILANTHROPIC OPPORTUNITY 
OF THE GENERATION 

Austrahan private equity entrepreneur 
seeks a self-made, ultrahigh-net-worth 
business philanthropist interested in 
mentoring and indirectly taking strate- 
gic investment interests in unique inter- 
national business opportunities in the 
property, mining, energy, and biotech- 
nology sectors. Kindly send an e-mail 
for a confidential discussion. Contact: 
entrepreneurturner@gmail.com 

FINANCIAL SERVICE FUNDING 

ANGEL LENDER NEEDED 

$100 milhon to $250 miUion @ 3% 
simple interest for 20 years. I have over 
30 years’ experience and a proprietary 
trading platform. Money used to start 
private hedge fund. Willing to offer 
the payoff plus 25% of the business. 
Contact: Jonathon, (720) 982-5145; 
E-mail: jonny5mcc@hotmail.com 

The World s 
Most 
Exclusive 
Classified 
Advertising 

To advertise, contact: 

Jim Wilson 

classiJied@robbreport. com 


HEALTH 

ROYAL PAIN? 

VIP TREATMENT, ANYTIME, ANYWHERE! 

Chosen by 1,000+ entertainers, athletes, 
and affluent patients. Facing neck or back 
surgery for herniated disc? Knee, hip 
replacement surgery: Is surgery necessary? 
Don’t do it. Call me first and let’s talk! 
Chronic pain? Difficulty walking? I can help. 
I’ll treat you anywhere in the world. 
Go to www.teamdoctorsblog.com. 
Contact: Dr. Stoxen, (312) 375-7303; 
E-mail: teamdoctors@aol.com 

HOUSEHOLD STAFF 
HELEN’S AGENCY 

VOTED “BEST IN L.A.,” L A. MAGAZINE 

For over 25 years, Helen’s Agency has 
provided worldwide service to chentele 
in search of professional household staff- 
ing solutions. Our company speciahzes 
in the placement of house managers, 
housekeepers, personal assistants, chefs, 
baby nurses, nannies, couples, chauffeurs, 
security personnel, and corporate admin- 
istrative positions. Let our world of talent 
infuse your world with solutions. 
Contact: (818) 881-7183; E-mail: 

helen@helensagency.com; Internet: 
www.helensagency.com 

TOP HOUSEHOLD STAFF 
LOOKING FOR YOU! 

Find top private service staff on the #1 
domestic job board. Post job openings, 
track resumes, and hire without agency 
fees. Professional tools available to run a 
complete, secure search. Confidential 
hstings and instant access to thousands 
of apphcants. Contact: (888) 900-0355; 
Internet: www.EstateJobs.com 

INVESTMENTS 

FREE OIL & GAS BUSINESS REPORT ON 
THE PERMIAN BASIN 

A comprehensive report for the 
Accredited Investor on the most profit- 
able oil basins in the country. With oil 
prices fluctuating, you need to know 
how the Permian Basin stacks up with 
oil royalty checks. Call now. Contact: 
(866) 668-1716 

COMMERCIAL LOAN RESTRUCTURING 
AND NON-PERFORMING NOTES AND 
INVESTMENTS 

We are the exclusive nationwide com- 
mercial mortgage work out group, 
restructuring underwater and distressed 
commercial mortgages. Additionally, we 
service & sell various types of non- 
performing residential & commercial note 
& asset pools. Family offices & investors 
looking for a secured 13% to 21% ROI, 
please call for a confidential consultation. 
Contact: (800) 640-9529, ag@ussht.com 


DIAMONDS ARE IN! 

Investor or entrepreneur to develop a 
hne of jewelry. 100% lab-created real 
colored diamonds, GIA certified with a 
laboratory comparison value between 
earth-mined and environmentally 
friendly diamonds. We are first pioneers 
in this industry! We have exclusive 
availabihty to the diamond-creating 
laboratory. Contact: (732) 580-8177; 
E-mail: jewelrycuisine@gmail.com 

JEWELRY 

NATIONAL WATCH & COIN 

National Watch and Coin has been in 
business for over 25 years and has a 
store in Center City, Philadelphia. We 
speciahze in the purchase and trade of 
high-end, pre-owned watches, dia- 
monds, and jewelry. We stock over 400 
pre-owned Rolexes and also time- 
pieces by Cartier, Breitling, TAG 
Heuer, and others. All watches come 
with a one-year warranty. Contact: 
National Watch, (800) 8-WATCHES; 
E-mail: rgreenstein@guesswho.com; 

Internet: www.nationalwatch.com 

BUY, TRADE, MAJOR NAME WATCHES, 
DIAMONDS, AND JEWELRY 

Paying high prices for all Rolex, Patek 
Philippe, Cartier, Breguet, and all fine 
and complicated wrist and pocket 
watches. We offer a large selection of all 
major name watches, both new and pre- 
owned, at large savings; trade-ins 
welcome. We also buy and sell dia- 
monds over 1 carat and fine estate 
jewelry. Payment by wire or overnight 
check. Contact: Tarrytown Jewelers 
(est. 1972), 273 North Central Ave., 
Hartsdale, NY 10530; Phone: (800) 
552-2161, (914) 949-0481; Fax: (914) 
949-0546; Internet: www.tarrytown 
jewelers.com 

PROJECT FINANCING 

CONVENTIONAL & HARD MONEY LOANS 

U.S & International locations: Debt/ 
Equity financing considered for new 
technologies, financial services, aviation, 
Internet/IT, oil & gas-energy, mining, 
gaming/leisure, real estate and asset- 
backed lending. No up-front fees. 
Contact: 1 (877) 287-1327 toll free or 
1 (954) 696-5311; Fax a summary to 
1 (954) 697-0797 

SECURITY 

GET YOUR PRIVACY BACK 

KryptAll guarantees your privacy — it 
cannot be intercepted or traced, and 
there are no records of your calls. Use 
anywhere in the world with our desk 
or cellular models and secure global 
network service. Only one device is 
required to guarantee the user’s pri- 
vacy. Contact: (877) 291-1900 or (310) 
729-1505; Internet: www.kryptall.com 


SERVICES 

PRIVATE PROTECTION 

Avalon Inc. offers upscale private secu- 
rity consulting for individuals and fami- 
hes traveling the high seas by yacht, close 
protection for overseas destinations for 
tourists and business travelers, and inter- 
national transporter services for valuable 
goods. Our services are confidential and 
discreet for your protection. Contact: 
Avalon Inc., (763) 767-9111; Internet: 
www.avalonsecurity.com 

SPORTS INFORMATION 

DON’T GAMBLE ON SPORT- 
INVEST IN IT. DAYTRADESP0RTS.COM 

Stop gambling on sports, losing year 
after year. Take your piece out of the 
global sports marketplace, following our 
international sports syndicates. We have 
been serving Robb Report readers since 
1996. Our motto is simple: We turn los- 
ing sports players into winning sports 
traders. Contact us for one-on-one per- 
sonal sports management & consulta- 
tion. Let us supply you with football, 
basketball, baseball, & soccer syndicate 
plays. Log on to www.daytradesports 
.com as we broadcast hve each day from 
our trading floor. Many have come & 
gone but we have been here for 14 + 
years. Subscribe online or make a no- 
obhgation call. We will be glad to answer 
any questions. Contact: (888) 201-4201 
(North America), (020) 3286-7628 

(UK), (02) 8006-0619 (AU) 

TRAVEL 

FIRST & BUSINESS CLASS OVERSEAS 
FLIGHTS, CRUISES, TOURS, HOTELS 

Reduced fares for business and first 
class international flights. Added ame- 
nities for many luxury hotels, cruises, 
and tours. Providing highest level of 
customer care. Our 55 th year. A 
Virtuoso agency. Contact: Imperial 
Smartflyer, (646) 216-8816; E-mail: 

info@imperialsmartflyer.com; Internet: 
www.imperialsmartflyer.com 

YOUR PRIVATE ISLAND IN BELIZE 

Discover your own private island at 
Cayo Espanto, where paradise and lux- 
ury come together as one. Our intimate, 
five-star, world-class resort was created 
for the discriminating few who demand 
the best in hfe. Full island rentals are 
available. Contact: (910) 323-8355; 

Internet: www.aprivateisland.com 

EXCLUSIVE USE 

15TH-CENTURY SCOTTISH CASTLE 

Exclusive-use 15th-century castle in 
Scotland. Perfect venue rental for private 
parties and events. A 156-acre property 
with 19 bedrooms, a 200-seat pavflion, a 
9-hole private golf course, and a beauti- 
ful walled garden for outdoor gather- 
ings. Contact: +44 (0) 1241 828 691; 
Internet: www.guthriecastle.com 
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ROBB167 


FREE FLIGHT 



PROPER ISLAND HOP 
BERMUDA STYLE 


Just because it's proper doesn’t mean it’s ordinary. 

In fact, nothing about Bermuda is ordinary. 

It’s a lush Atlantic island of unparalleled beauty, 
surrounded by reefs and centuries of shipwrecks. 

It’s a destination of intrigue, contoured in iconic, 
pink-sand beaches. All told, it’s simply the most 
stunning 21 square miles of oceanic adventure 
one could ever dream of encountering. 

And getting here is easier than you thought - ^ 

only a 2-hour flight from the East Coast. 

Get the fun started at GoToBermuda.com. 


(BESti 

(TRAVE 







Golden Opportunity 

The 10 Most Overlooked (But Important) Cars at Auction 



PLUS Baseball: Nothing for Peanuts » Monopoly Gets Real 
Pinball Wizardry » Ell Broad’s Contemporary Masterpiece 
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RICHARD MACDONALD 



Fine Art Galleries Carmel 


Laguna Beach Las Vegas Palm Desert San Francisco Singapore Taiwan 


RichardMacDonald.com 




Housekeeping, Butler, Chef 
and Nature Included 

Glamping (glamorous camping) at The Resort at Paws Up is more than an overnight 
stay in a tent. It’s our way of introducing you to the grandeur of the American West at a 
level of luxury unimagined in days gone by. We call it The American Safari"! More than 
37,000 acres of wilderness, 100 miles of trails and 10 miles of the Blackfoot River 
combine to provide the ultimate adventure playground. This is The Resort at Paws Up. 




at 

PAWS UP 


866 - 994-3938 


GREENOUGH, MONTANA 


WWW.PAWSUP.COM 








art: the broad art foundation; video games: cordero studios/www. corderostudios.com 




Collection 





^ FEATURES 

j 

40 /Broad Strokes 

Eli and Edythe Broad, who spent decades assembling one of 
the foremost collections of contemporary art, culminate their 
ambitions with the opening of their Los Angeles museum. 

BY SCARLET CHENG 

S2I\V% a Shutout! 

Football and basketball may be more popular, but when it 
comes to memorabilia, baseball is the MVP. by matt crossman 

G2I Now & Future Classics 

In advance of the year’s major auto auctions, our critic names 
the 10 most overlooked investment cars, by Robert ross 
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At home with Greg McLemore and his collection of 750 
arcade games, from the first kiddie coin-op ride to the 
first arcade video games, by Jennifer ash ton ryan 
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Elite Custom Mobile Offices & Limousines 
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ROLLS-ROYCE 



Global Direct Smart CEO 
Vehicles and Limousine Sales 

Let us build and customize 
your dream car today. 

“Sit back, relax 

& enjoy the ride.” 
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Wi/D « # ^ 


L1M0SALES@ME.COM f 714.330.6705 | BIG-LIMOS.COM 
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The best cars at Pebble Beach, 
blockbuster contemporary art 
sales, 250 spectacular marbles, 
and more. 
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Monopoly’s real winners and los- 
ers, Shayn Bjornholm’s top wines 
for blind tastings, a gamer side of 
Hermes, and more. 

Pursuits 

The best way to experience Italy’s 
legendary Motor Valley is behind 
the wheel of a vintage Italian 
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lOl t The Enthusiast 

Classic wooden speedboats 
motor on, thanks to a handful of 
master craftsmen and restorers. 
BY DANIELLE CUTLER 
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Joey Logano and his 1934 
gas pump. 
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having the power of producing; capacity, yield, efficiency; 
the ratio of quality and quantity produced per unit of time 


PRODUCTIVITY 

With custom Crestron®-controlled high-speed Internet, 
satellite TV and a full suite of office and entertainment 
amenities, the Becker ESV enables you and your passengers 
to work, conference, or just rest and relax. 


PRIVACY 

Outside there is nothing to raise an eyebrow. Inside, the 
Becker ESV offers a spacious cabin appointed in the 
finest leathers and woods. Available in standard roof, 
raised roof and OEM-quality, 20-inch stretch. 


COMFORT 

Imagine a living room experience on the road and arriving 
at your destination refreshed and stress-free. The Becker 
ESV provides unrivaled productivity in an elegant and 
flawlessly-crafted environment that redefines luxury. 


The Becker Cadillac Escalade ESV transforms travel time into some 
of the most tranquil, focused and productive hours in your day. 


“Ben gftht Best' 
year after If eu. 
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THE WORLDS CREfflTEST COLLECTOR CAR AUCTIONS' 


1971-2016 


JMIlUVn-ll.ZIII I SCinSMLE,*! 

THE ORIBINAL 

SCOnSDALE AUCTION 


UiXiLLU 


1956 CHEVROLET CORVETTE 
CONVERTIBLE SERIAL #E56S001001 


1955 CHEVROLET CORVETTE 
ROADSTER SERIAL #VE55S001001 


^1957 CHEVROLET CORVETTE 
CONVERTIBLE SERIAL #E57S1 00001 


FEATURING 3 VIN #1 CORVETTES 




CONSIGNMENTS NOW INVITED 

AUTOMOTIVE SPECIALIST I (480)421.6694 I consignment@barrett-jackson.com 




Consign. Bid. Experience. Barrett-Jackson.com 

Experience the Barrett-Jackson Auctions iive exciusiveiy on Discovery Channei, 
Veiocity and around the worid on Discovery Networks internationai. 











From the Editors 


The Games of Life 


F rom a round of marbles on the 
playground, to Monopoly and mah- 
jongg at the kitchen table, to long 
afternoons at an arcade or a ballpark — 
it is tempting to dismiss games as idle 
amusements or childhood pastimes. But 
games — each a kind of competitive play — 
are as firmly etched into the human expe- 
rience as the early tic-tac-toe board found 
scratched into an ancient Roman wall. 

The American game culture is almost as 
old as the country itself. After the Revolu- 
tion, newly minted United States citizens 
eagerly replaced their playing card decks 
with ones that did not bear the stamp of 
the British tax authority, says Nicolas 
Ricketts, a curator at the Strong National 
Museum of Play in Rochester, N.Y. The 
first board games followed, made by print- 
ers such as Milton Bradley, who became 
rich on an early version of the Game of 
Life. “There were many games that tried 
to imitate the living of life,” Ricketts says. 
“This one was based on a checkerboard, 
and you would move a piece in different 
directions depending on your decisions.” 
Most early games did not have tokens — 
players would use a button or a charm or 
a meaningful object. And the games were 
largely teaching tools, whether the subject 
was values in the life games, or geography 
in the many games where players raced 
through the new United States. 



Ricketts, who specializes in board games, had a major victory in 
2010, when he placed the winning bid to acquire a 1933 prototype 
of Monopoly for the museum (“Monopoly Money,” page 27). The 
game, from the collection of Malcolm Forbes, is one of two or three 
round prototypes that used cut-up pieces of wooden floor molding 
for the houses and hotels, and oilcloth for the board itself. The 
board is round, Ricketts says, to fit the shape of a dining room table 
and the tokens are animal charms that came in boxes of Lipton tea. 

Of course. Monopoly went on to be the biggest board game 
of all time, with more than 275 million sets sold since it went 
into production. Why is it so popular? Even Ricketts can’t put 
his finger on it. “It had something to do with the Depression and 
everyone wanting a chance to feel they could be rich,” he ventures. 

And as with games in general, it is fun to compete. But it is 
also fun to control your destiny. In that way. Monopoly — and all 
games — are not a form of escapism, but a way of expressing our 
competitive nature. A way of doing something that gives us a 
sense of accomplishment and yet is not work. And perhaps most 
important, a way to communicate. “Intuitively, we know that if 
we play a game together we will know each other better,” Rick- 
etts says. “Competition is healthy as long as it isn’t cutthroat.” 

And with games, there are rules. 


A 1933 prototype for 
Monopoly included 
houses and hotels cut 
from wooden floor 
molding and tokens 
that were given away 
with Lipton tea. 


Michalene Busico, Editor 

mbusico@robbreport.com 
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TECHNOLOGY EVOLVED. 
STYLE DIDN’T HAVE TO. 


“QUINTESSENTIAL STYLE” 
Forbes 


“LUXURY NOSTALGIA AT ITS FINEST” 

Autoweek 
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ICON BR™ 


ICONTR™ 
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Opening Bids 


AUCTION PREVIEWS 
& NOTEWORTHY SALES 




Playing for Keeps 

I N PLAYGROUND GAMES of marbles, it’s winner take all — 
making it a sport that turns its victors into instant collectors. 
Dan Morphy, the president and founder of Morphy Auctions 
in Denver, Pa., was one of them: He collected marbles as a boy, 
and he went on to develop them as a collectible category when 
he opened his auction house in 1997. 

This fall, at least 250 marbles will roll across the block at Mor- 
phy’s. Among the most covetablo 13 a one- and -a -halt'd nch pink* 
swirl marble from the tum of the previous centtiry (estimated 


at $1,000 to $2,000). Back then, at the end of the working 
day, glassblowers in the United States and Europe would 
use the leftover glass by fashioning it into huge, gorgeous 
marbles. “Anything over one and a half inches was made 
for the marble-blower to show off,” Morphy says. “They 
were not made to be played with — you’d break a finger.” 

-SHEILA GIBSON STOODLEY 
Sale: Mdrp^ Auciiart$i, September 10-12, Denver, Pa.; 


Ttrti clrca-1900 pink-swirl marble 
l« tfi what Dan Morphy calls 
mint condition,” or as 
pflstlna AS a marble 
fruhly plucked 
fivm ih* end of 
4 blowpipe. 
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Written in the Stars 


T he pebble beach C oncoui'S 

d’Elegance and the surround- 
ing four days of automotive 
auctions (pebblebeachconcours .net) 
set the global standard for collectible 
cars. Last year, sales totaled $400 
million — an increase of 28 percent 
over 2013 — and included the $38.2 
million sale of a 1962 Ferrari 250 
GTO, the highest price ever paid for 
a car at public auction. 

Once again, early listings for the 
sales, which take place August 13 to 
16, include plenty of Ferraris, such as 
the 1963 Ferrari 250 GT Lusso offered 
by Russo 8c Steele. The Lusso is the 
prancing horse’s most revered model, 
and the Scottsdale, Ariz. -based auc- 
tion house expects this sale to reach 
seven figures. Ferrari is also one of 
the featured marques at the 2015 con- 
cours, following last year’s record Fer- 
rari sale and a 1954 Ferrari 375 MM 


house expects the fervor 
surrounding McQueen cars 
to boost the price six to 10 
times that of a comparable car without the 
McQueen imprimatur. 

At the Bonhams sale, a 1953 Fiat 8V 
Supersonic ($1.8 million to $2.4 million) 
will be offered fresh from a full resto- 


Scaglietti winning last year’s Best in Show. 

Among the other standout cars are a 
1976 Porsche 930 Turbo, Steve McQueen’s 
last special-ordered Porsche, which will 
be offered by Mecum, with a portion of 
the sales benefiting the Boys Republic, a 
treatment center in Chino Hills, Calif., that 
McQueen attended in 1946. The auction 


The 1953 Fiat 8V Supersonic (above) is shown mid-restoration without its 
original aqua-colored livery; it is expected to fetch at least $1.8 million. The 
1963 Ferrari 250 GT Lusso (below) should also hit the seven-figure mark. 
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Opening Bids 
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ration, which was still underway 
in June. One of only 15 made, the 
Supersonic was owned by profes- 
sional racer Lou Fageol. 

Finally, Gooding will offer 11 
postwar sports cars from the col- 
lection of Peter Klutt, the owner 
of the Canadian-based racing team 
Legendary Motorcar Co. and the star 
of Discovery’s Legendary Motorcar 
show. The highlights include two 
Ferraris — a 1967 Dino 206 SP 
($2.6 million to $3 million) and a 
1967 275 GTB/4— and a 1966 Ford 
Shelby Cobra 427 ($1.2 million to 
$1.4 million). 

Klutt is known for his racing and 
resortation work, and his collection 
promintely exhibits his attention to 
detail and passion for muscle and 
sports cars. - A man da millin 



A 1967 Ferrari Dino 206 SP (above) from Peter Klutt’s collection 
($2.6 million to $3 million), and Steve McQueen’s 1976 Porsche 930 Turbo (below). 





The Groupies 


Individual cars were not the only record breakers at last year’s Pebble 
Beach auctions: The racer Fabrizio Violati’s 10 Ferraris sold for $65.9 
million, the most ever paid for a private car collection at a single-day 
auction. Looking to top that figure— and compete directly with Peter 
Klutt’s sports car collection this year— RM Sotheby’s (rmauctions.com) 
has assembled a special sale of approximately 30 postwar sports cars 
dubbed the Pinnacle Portfolio. In terms of dollar value, “this is the single 
largest collection that has ever been brought to market,” says Ian Kelle- 
her, managing director of RM Sotheby’s West Coast division. “With these 
cars, you have a representation of each of the marque’s most storied 
and most exciting examples. As a whole, they are the rarest of the rare.” 


Among the many automotive wonders is a 1998 McLaren FI “LM- 
Specification” (estimated at $12 million-plus) and a 1956 Porsche 
356A 1600 Speedster by Reutter ($270,000 to $320,000 without 
reserve). A 1994 Ferrari F40 LM ($2 million to $2.5 million) is one of 
only two examples ever built; a 2005 Ferrari Enzo ($3.5 million-plus) 
was once owned by the late Pope John Paul 11; and a 1955 Mercedes- 
Benz 300 SL Alloy Gullwing ($5.5 million to $6.5 million) is one of just 
29 aluminum-bodied examples. 

The auction, scheduled for August 13 in Monterey, is the first dedi- 
cated Thursday sale the house has had at Monterey since it sold the 
Nick Alexander woodie collection in 2009. -a.m. 
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BRABUS ROCKET 
C'iili HORSEPOWER 
TOP SPEED 217 MPH 




The BRABUS refinement program for the new Mercedes-Benz S 65. 

Aerodynamic enhancements • Light alloy wheels 18-22“ • Suspension lowerings • BRABUS 900 with 662 kW/900 hp; 1,106 Ib-ft* 
Valve-controlled sports exhaust systems • Start-Stop Memory • Speedometers • Fine Leather Interiors 
Business- and Multimedia equipments • Shift paddles • Interior Accessoires and more ... 



*electronically limited 


BRABUS USA +++ GTC - German Tuning Corporation 1711* McGaw Ave, Irvine, CA 92614 
Phone 949.229 1770 • info@brabus-usa.com • www.brabus-usa.com 

BRABUS Germany +++ BRABUS GmbH • Brabus-Allee • 46240 Bottrop • Germany 
Phone: +49 2041 777-0 • info@brabus.com • www.brabus.com 

BRABUS China +++ BRABUS Flagship Store Beijing • Goldenport Motor Park, China 
Phone: +86 10 84 34 00 00 • info@brabus-beijing.com • www.brabus-china.com 

BRABUS Dubai +++ BRABUS Middle East LLC • Sheikh Zayed Road, Dubai, UAE 
Phone +971 4 339 28 20 • info@brabus.ae • www.brabus.ae 

BRABUS London +++ Excalibur Park Lane Ltd. • Avenfield House, 118-127 Park Lane • London, UK 
Phone +44 207 629 7020 • contact@bobforstner.co.uk • www.bobforstner.co.uk 



BRABUSr 

HIGH PERFORMANCE AUTOMOBILES 


Member of 



Official technology-partners 
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Maya Angelou’s art collec- 
tion focused on works by 
African-American masters, 
such as Maya's Quilt of Life 
(1989), a 6-foot-square quilt 
by Faith Ringgold; John 
Biggers’s Kumasi Market 
(1962); and Melvin Edwards’s 
OWWA Maya welded-steel 
sculpture C2011X 


> Angelou’s Inspiration 

M aya angelou’s extraordinary life spanned careers 
as a poet, author, dancer, actor, director, professor, 
and activist. She was also an art collector, though not 
surprisingly, one very different from most others. “She wasn’t 
buying what was fashionable, or for an investment,” says Nigel 
Freeman, director of African-American Fine Art at Swann Gal- 
leries in New York. “She knew many artists and was comfort- 
able talking with them. She admired their work, which related 
to the same common experiences that were in her poems.” 

In September, Swann will bring 50 of those works to auc- 
tion, including pieces by African-American masters Romare 
Bearden, John Biggers, Elizabeth Catlett, and Faith Ringgold. 
Angelou, who died last year, selected art that inspired her, 
such as OWWA Maya, a 2011 welded-steel sculpture by Melvin 
Edwards (estimated at $8,000 to $12,000) and Biggers’s 1962 
oil- Eind-eicrylic Kumasi Mar/;:et ($100,000 to $150,000). The 
star of the sale, though, was a gift: Ringgold’s 1989 story quilt, 
Maya’s Quilt of Life ($150,000 to $250,000). Commissioned 
by Oprah Winfrey for Angelou’s 60th birthday, it is the first 


of Ringgold’s story quilts to be offered at auction and includes 
passages from Angelou works such as I Know Why the Caged 
Bird Sings. “It’s a very strong piece, and artistically, it’s a work 
everyone associates with Faith Ringgold,” Freeman says. “And 
it used to hang in Angelou’s home in New York.” 

-SHEILA GIBSON STOODLEY 

Sale: Swann Galleries, September 15, New York City; swanngalleries.eom 
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Sole Winner 

I N THE SUMMER OF 1954, a 25-year-old University of Oxford neurology student and Olympic runner named Roger 
Bannister did what scientists had long thought was not humanly possible: He ran a mile in under 4 minutes. The 
London-born athlete crossed the finish line at Iffley Road Track in Oxford in 3 minutes, 59.4 seconds, breaking 
the world record, which had stood at 4 minutes and 1 second for nearly a decade. On September 10, the shoes that 
carried Bannister into history will be auctioned by Christie’s South Kensington (christies.com) as part of its Out 
of the Ordinary sale. The leather size 10s are expected to fetch $47,000 to $79,000, and, per Sir Roger Bannister’s 
request, a portion of the proceeds will benefit the Autonomic Charitable Trust. - Carolyn meers 



Fine Fit 

Bannister never 
met with G.T. Law 
& Son for a proper 
fitting and the shoes 
were built from an all- 
purpose wooden last 
drawn from a pencil 
outline of a roughly size-10 foot 


Winning Resolve 

After placing fourth in the Helsinki Olympics’ 1,500- 
meter race, Bannister was determined to break the 
4-minute record, but medical school allowed him 
to train only 45 minutes a day. Today’s elite runners 
train about 10 hours per week. 


Sporting Goods 

Bannister’s shoes were made by G.T. Law & Son, the 
leading sport shoemaker at the time. They were the go-to 
brand for English rugby star Prince Alexander Obolen- 
sky and for the Springboks, South Africa’s rugby team. 


Training Days 

Using his knowledge of physiology, Bannis- 
ter discovered he ran more efficiently when 
he ran high-speed consistent splits, currently 
known as high-intensity interval training. 

The technique is now regarded as one of the 
most effective ways to drop times. 


’Roo Shoe 

Ultrathin Australian kangaroo leather was used 
instead of traditional calf leather, which almost 
doubled the price to 5 pounds (about $70 
today). Modern elite running shoes 
cost upwards of $200. 


Weighting Game 

At about 4.5 ounces, Bannister’s running 
shoes were among the lightest at the 
time, but they are more than an ounce 
heavier than modern track shoes, which 
often employ ceramic or plastic spikes. 


Sharper Spikes 

The metal spikes are exceptionally thin, helping them grip 
and release Oxford’s uneven, gravel track. The day of the 
race, during his medical training, Bannister sharpened the 
spikes on a laboratory grindstone. 
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Coffee culture for people with style: the IMPRESSA Z9 One Touch TFT wins Roger Federer over with its intelligent technology - and wins his 
heart with the tempting pleasures of coffee in countless varieties. You’ll appreciate the intuitive operation and personalized programming 
via the TFT display and Rotary Selection as much as the quiet-as-a-whisper creation of your coffee. From a robust ristretto to a heavenly latte 
macchiato: the IMPRESSA Z9 fulfills all the desires of the discerning coffee lover. JURA - If you love coffee. 

JURA offers a full range of Swiss designed and Swiss engineered automatic coffee centers from $799 to $5,599. 

Available at Sur La Table, Bloomingdale’s, www.1stincoffee.com, www.williams-sonoma.com and other fine specialty retailers. 


www.us.jura.com 
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To Infinity and Beyond 


W HEN THE AIR had cleared 
after the frenzy of New 
York’s spring art auctions, 
players and spectators alike were left feel- 
ing winded. From the leadoff at Sotheby’s 
Impressionist & Modern Art Evening 
Sale on May 5, where the top lot was a 
Vincent van Gogh canvas that brought in 
$66.3 million against an estimate of $40 mil- 
lion, through the multiple sales that ended 
the following week, the bounty of master- 
works on offer broke record after record. 

The Christie’s juggernaut alone brought 
in $1.7 billion in art sales in one week, the 
highest single-week total in auction history. 
Of particular note was the auction house’s 
Looking Forward to the Past sale, which 
offered works representing artistic inno- 
vation from the impressionists through 
the contemporary period. This was the 
event where Pablo Picasso’s Les Femmes 
became the most expensive artwork 
ever sold at auction ($179.4 million) and 



Alberto GidiCOTOcveVii’s Pointing Manhecdime the costliest sculpture 
($141.3 million). In addition, artist records were reset for Piet Mon- 
drian and Lucian Freud at Christie’s sales that week. At Sotheby’s 
Contemporary Art Evening Auction on May 12, seven records fell. 

“It’s a cumulative effect,” says Jussi Pylkkanen, Christie’s global 
president, who commanded the rostrum at Looking Forward. He 
notes that years of rising prices have also prompted collectors to 
think about selling, both for philanthropy and to buy other pieces. 
“When these works become so expensive, inevitably owners look 
at the works they own and think, Ts this the time in our lifetime to 
sell?”’ he says. Pylkkanen also sees the increasingly global nature 
of the market having an effect: “Asian collectors not in the market 
previously are now changing the value of these works, and these 
new buyers have the energy to acquire them.” 

Gallery owner Fergus McCaffrey also sees a certain inevitability 
in the astounding prices. “It sounds strange to say, but it was some- 
what predictable, given the amount of financial guarantees and the 
quality of the work at that auction,” he says of the Looking Forward 
results. “There’s been a lot of talk about new collectors coming in 
from Asia, but it’s important to understand that consignments are 
mainly from American collections. And American contemporary 
art is the most expensive [contemporary art] in the world. In the 
U.S., there’s a great collecting tradition and community.” 

One of those American works is Christopher Wool’s Untitled 
(Riot), which Sotheby’s auctioned at its Contemporary sale for 
$29.9 million — a record for a living American artist. “Collectors 
hotly desire works by Christopher Wool, giving rise to the record 
auction price achieved at Sotheby’s,” says Cheryl Perkey, a Los 
Angeles-based art consultant. However, she says, “there is still 
room for future growth in the market for American contemporary 
art. Works by American artists make up a significant part of the 
international art market. Watch for works by other accomplished 
American artists, such as Mark Bradford and Fred Tomaselli.” 
While Perkey acknowledges that “stratospheric” auction results 
grab all the headlines, she offers encouragement to the majority 
of collectors: “There are excellent opportunities to build valu- 
able collections at all levels of the market, not just the high end.” 

Still, according to the experts, prices are not peaking in the 
foreseeable future. As Pylkkanen says, “It might stop when people 
stop wanting to sell.” -KAREN CAKEBREAD 


Vincent van Gogh 

UAUee desAlyscamps (1888) 

Estimate: $40 million-plus 
Sold: $66.3 million 

Sotheby’s Impressionist & Modern Art Evening Sale 
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Piet Mondrian 

Composition No. Hi, with Red, Biue, Yeiiow, and Biack (1929) 
Estimate: $15 million to $25 million 
Sold: $50.6 million 

Christie’s Impressionist & Modern Art Evening Sale 


Pablo Picasso 

Les Femmes d’Aiger (1955) 

Estimate: $140 million 
Sold: $179.4 million 

Christie’s Looking Forward to the Past sale 




Christopher Wool 

(// 7 t/Y/edr/?/ot)( 1990 ) 

Estimate: $12 million to $18 million 

Sold: $29.9 million 

Sotheby’s Contemporary sale IS 
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Expert Eye 


INSPIRING DISCOVERIES & INSIGHTS 


A 1936 newspaper cliping from the Washington, 
D.C., Evening Star (far left) shows Elizabeth 
Magie, creator of the Landlord’s Game 
(center), which went on to become 
Monopoly. Magie’s story is 
told by Mary Pilon in The 
Monopolists (bottom). 



I FUN AND GAMES 


Monopoly Money 

b ITH MORE THAN 21^ million game 
sets sold in the past century, Monop- 
oly is the most popular board game in 
history. It is available in 111 countries, 
translated into more than 40 languages, 
and made in countless special editions, 
including a $2 million 18 -karat gold edi- 
tion by jeweler Sidney Mobell. 


But despite the billions of times the 
world has passed Go, it turns out we never 
really knew Monopoly at all. This year, 
journalist Mary Pilon’s book. The Monop- 
olists: Obsession, Fury, and the Scandal 
Behind the World’s Favorite Board Game 
(Bloomsbury, $27), debunked the long- 
told story of the game’s invention — an 


inspiring tale of an out-of-work salesman, 
Charles B. D arrow, creating the game in 
the Great Depression and thus earning 
a fortune. In reality, Elizabeth (Lizzie) 
Magie, a follower of economist Henry 
George, invented the Landlord’s Game as a 
teaching tool against monopolism in 1902, 
roughly three decades before Darrow sold 
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A circa-1933 round Monopoly 
set (left) sold for a record $146,500 
in 2010. Historian Tom Forsyth owns a 
complete 1906 edition of the Landlord’s 
Game (bottom). 


the successor, Monopoly, to Parker Broth- 
ers. “Her story was buried,” says Pilon, 
who stumbled upon it while reporting on 
the Great Recession. “During her era, it 
was a kind of rebellious, progressive teach- 
ing tool. Then in the Great Depression, it 
became associated with having things that 
most people at the time didn’t have. I don’t 
think it was a coincidence that that’s how 
the game really took off commercially.” 

First editions of the Darrow game remain 
the most coveted and collectible, such as the 
circa-1933 round Monopoly set handmade 
by Darrow, which was purchased by the 
Strong’s National Museum of Play in Roch- 
ester, N.Y., for a record $146,500 in 2010. 

Thomas Forsyth, a Portland, Ore.- 
based game historian, began to research 


Monopoly after discovering his grand- 
father’s 1906 edition of Magie’s board 
game — one of just three known pre-Parker 
Brothers sets — at a Thanksgiving gather- 
ing. “1 opened it up and saw it had four 
railroad spaces. Go to Jail, Chance, and 
houses and properties, but it said ‘The 
Landlord’s Game’ with a 1904 patent,” he 
recalls. “These little red flags went up and 
that started the little bug in me.” 

Forsyth, who now owns the trademark 
to the Landlord’s Game, plans to unveil 
a limited-edition replica of the original 
set and is accepting preorders online at 
landlordsgame.info. He wants to share the 
relic with other collectors and, at last, give 
Magie the legacy she deserved. 

-ANUSH BENLIYAN 




Lucky Deck 

Paola Russo travels the world 
searching for unusual objects for 
her Los Angeles gallery Just One 
Eye (justoneeye.com), but she 
believes it was luck that led her 
to a unique set of Italian play- 
ing cards last year. Russo had 
heard that a Milanese family had 
recently closed G. Lorenzi— an 86- 
year-old shop best known for 
handcrafted razors, knives, and 
smoking accessories— and she 
arranged for an invitation to go in 
and look around. She found four 
sets of playing cards, each set with 
two decks, one covered in gold 
leaf and the other in silver. Each 
deck is made up of the standard 
four suits and royal face cards. 
Russo purchased all of them, but 
now only one set remains. It is 
available in a handmade leather 
case for $5,250. “The Italians are 
quite superstitious and the cards 
embody this spirit,” Russo says. “I 
hope they bring luck to the next 
owner.” -KIMBERLY STEVENS 
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The right measure for exclusivity? Genuine TECHART Individualization provides an unsurpassed 
range of refinement options, whioh makes a Porsohe your Porsohe. Aerodynamio bodykits, lightweight 
wheels, breathtaking exhaust soundsoapes, seamless exterior styling options, handorafted interior 
oustomization and powerful performanoe enhanoements for superior driving dynamios. 


www.techart-usa.com 


Everything is at your command in order to add your unique signature to your Panamera or 
Panamera Exeoutive model. Made in perfeot OE quality. For trouble-free installation, full servioeability 
and enduring individualized driving pleasure. 


TECHART in Germany: 

TECHART Automobildesign GmbH 
Roentgenstrasse 47, 71229 Leonberg 
Phone: -r49 7152 9339 0, Fax: -i-49 7152 9339 33 
info@techart.de, www.techart.de 


TECHART in North America: 

TECHART USA - German Tuning Corporation 
1711 McGaw Avenue, Irvine, CA 92614 
Phone: 949.436.9779, Fax: 949.863.1944 
info@techart-usa.com, www.techart-usa.com 






Expert Eye 


Money Bags 


j ^ ! <^ndbags by Hermes, Chanel, and the like have always been coveted, but only recently have 
— S—i they evolved into an elite auction category. The credit goes to a three-person team at Heritage 



Auctions in Dallas that included Caitlin Donovan, Over the course of four years, the trio racked 
up impressive sales and in 20H, Christie’s hired Donovan and her colleagues away (prompting 
Heritage to file a reportedly $60 million lawsuit against Christie’s), In the meantime, the second- 
ary market for high-end handbags has rocketed forward. On June 1, Christie’s broke the record for a handbag at 
auction with a shiny fuchsia crocodile-skin Hermes Birkin (below) that fetched $222,000 in Hong Kong, Donovan, 
now a Christie’s New York associate vice president, is looking forward to the house’s first live handbag auction in 
New York in December, -SHE\i A gibson stoodley 


Tell us about the record- setting 
Hermes Birkin, 

It was a special piece. The most expen- 
sive and coveted Birkins are the crocodile 
leather bags. This one was porosus croco- 
dile — the nicest crocodile skin — and the 
hardware was 18 -karat white gold with 
diamonds on it. The market in Hong Kong 
was strong and it was a beautiful bag. 

Was the handbag itself unique? 

Hermes has made diamond bags before 
and continues to. It was one of those 
things when you have a certain number of 
collectors interested in one bag at auction, 
you’re going to see a really strong result. 

How important is condition? 

A lot of the top lots are in what we call 
“brand-new” condition. Most still have the 
original plastic on the hardware, and their 
original box, paper, and accoutrements. 
They have never been worn, and have been 
out of the box only a handful of times. 

A leather bag in used condition isn’t 
going to command those high numbers. 
But if you keep it in good condition, you 
can even wear a bag for 10 to 15 years 
and perhaps make money if you sell it. 
I do urge my clients and friends to buy 
the more timeless classics such as the 
Hermes Birkin, Kelly, or Constance, or 
Chanel’s Flap bag, Bottega Veneta’s Intrec- 
ciato woven leather bags, Judith Leiber’s 
jeweled minaudieres, and Louis Vuitton’s 
runway and collaboration pieces. 


What else makes a handbag valuable? 

In May, we sold a bag off our Christie’s 
handbag shop [christies.com/onlineonly] 
for $95,000. It was a nilo crocodile Birkin 
that had a horseshoe stamp, meaning the 
consignor had custom-ordered the bag — 
those bags receive the high final numbers. 


finds a special horseshoe combination 
interesting. What’s nice is, they’re dif- 
ferent. If you’re a huge collector, all your 
bags can start looking the same, so they 
do stand out. I personally think there are 
combinations that clash, but then again, 
that clash, perhaps, is something that 
another client thinks is exciting and fun. 



Are horseshoe-stamped bags always 
valuable? 

I’ve never seen a horseshoe bag go down 
in value because it’s a strange or 
off-putting combination. You’ll 
always find someone who 


Do collectors use their bags? 

Some use every single one of their bags, 
and some have a room filled with 
bags that they never use. 
Everyone is different. 
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you could travel the world without 
paying hotel or villa rental rates. 


It would dramatically change the way you think about travel 
You would travel more often and more spontaneously. You 
would visit new and exciting locations. And, you would share 
it with friends and family. You would Vacation Erilliantiy. 






YOU CAN. 

Your second home is the key when 
you join 3RD HOME. 


REQUEST OUR COMPLIMENTARY 
144-PAGE BOOK 

Our book showcases many of the luxury 
residences and resorts you can visit when 
you join 3RD HOME. It includes customer 
testimonials and tells you how to turn empty 
weeks at your second home into luxury 
vacations worldwide. 


3RD HOME is the Premier Private Club for Luxury Second 
Homeowners, By making available weeks of time in your 
second home for other members’ use, you can immediately 
reserve a stay at over 3600 luxury residences worldwide, 
including many from the 35 world-class resorts that endorse 
3RD HOME, such as The Ritz-Carlton Destination Club*. 


For your copy call 3RD HOME at 615-454-2329 
or visit www.3nlhomc.com 


Vacation Brilliantly 3RDH0ME ^ 





Expert Eye 


HON THE ROAD 

Royally Revved Up 



ALON PRIVEf the United Kingdom’s 
] most prestigious automotive occa- 
sion, marks its 10th anniversary with a 
change in venue, an invitation to super- 
cars, and a first-time opportunity to 
drive some of the rarities on display. 
Taking place September 3 through 5, the 
Salon (salonpriveconcours.com) will take 
command of the 2,000-acre grounds of 
Blenheim Palace in Oxfordshire, the 
baroque country house of the Duke of 
Marlborough as well as the birthplace of 
Winston Churchill and a UNESCO World 
Heritage site. 

New this year is a Speed & Style com- 
petition, a youngsters’ showcase, as it 
were, for sports cars and hypercars dat- 
ing from 1975 onward. Some of the antici- 
pated entries include a Koenigsegg One:l 
“megacar,” which was introduced last year 
and is the first homologated production 
car with 1 megawatt of power; a h 3 q)er- 


hybrid LaFerrari, considered Ferrari’s 
most ambitious project to date; and a 
1982 Lamborghini Countach 5000S, fea- 
turing the marque’s first scissor doors. 
Also new to the program is the opportu- 
nity for attendees to test-drive some of 
the cars on display along a 5-mile route. 

At the main-event concours d’elegance, 
10 classes will include such categories as 


90 Years of the Alfa Romeo 6C; Gentlemen 
GT Drivers — To the Track & Back, includ- 
ing a 1958 Ferrari 250 Tour de France 
entered by Garage Francorchamps; and 
Wind in Your Hair, where a 1967 Jaguar 
E-T 3 q)e purchased new by Diana Ross will 
be one of the entries. For shoppers, Sil- 
verstone Auctions will conduct a sale on 
Friday, September 4. -karen cakebread 



At a spring preview for Salon Prive, 
prospective entries pose on the Great 
Court of Blenheim Palace. One is the 
1930 Bentley Speed Six (above) that 
raced at Brooklands and Le Mans. 
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The Finest Quality Metal Cabinets Ever Built 


Custom Lighting • Yacht-Finished Carriage Doors • Fluid Resistant Flooring 


Decor - Original Antiques & Incomparable Re-Creations of Historic Vintage Signs 
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Expert Eye 


H GAME ON 

Power Moves 

pn VEN THE CELEBRATED French fash- 
-SSlion house Hermes (hermes.com) 
appreciates some healthy competition. 
Best known for its collectible silk scarves 
and handcrafted leather goods, the nearly 
180-year-old brand also creates limited- 
edition board games using fine leather, 
wood, and precious materials. The first 
was a backgammon set that debuted in 
the 1950s. Later came an oversize chess- 
board and checkers set, and this year Her- 
mes adds two more games to the shelf: 
a $41,400 inlaid rosewood and calfskin 
mah-jongg set and a $19,000 hand-carved 
mahogany peg solitaire game. 

Mah-jongg’s present-day format is cred- 
ited to 19th-century Shanghai noblemen; 
the name means “squabbling sparrows” 
in Mandarin and refers to the scuffling 
sound the wooden tiles make — like spar- 
rows squabbling over food. The playing 
tiles in the Hermes set, which is 16 inches 
square when the box is closed, are made 
of leather and hand-painted with score- 
keeping icons. “We wanted to bring a new 
sensuality to the game by changing the 



traditional sensations of sound and touch 
attached to many board games,” says Ben- 
oit Pierre Emery, creative director of the 
objects and tableware division. “The tiles 
are warm to the fingers. They create muf- 
fled sounds with each move — we love this 
leather sound.” 

Peg solitaire also has an upper-crust 
origin story, though the 17th-century 


French aristocrat rumored to have 
invented the game was imprisoned at the 
time. The Hermes solitaire set includes 37 
hand- carved mahogany marbles etched 
with facets that evoke a Medor stud, a 
design accent often applied to Hermes’s 
bags and accessories. Both game boards 
can be custom ordered in different tones 
of wood and leather. -Carolyn meers 



The Hermes mah-jongg set (bottom) features painted leather tiles, 
a rosewood ruler, tallies with sycamore inlay, ebony dice, and 
hand-carved wind indicators. The 28-inch circular peg 
solitaire set (top) includes 37 hand- 
, carved mahogany marbles. 


S4 COLLECTION / AUGUST 2015 



PEBBLE BEACH' 

Auctions 

SATURDAY Aug. 15 at 5pm Sunday Aug. 16 at 6pm 

OFFICIAL AUCTION HOUSE OF PEBBLE BEACH CONCOURS d’ELEGANCE® 



1988 PORSCHE 959 KOMFORT 

Formerly the Property of Dr. Friedrich Flick 
Specially Ordered in Paint-to-Sample Black 



1965 ASTON MARTIN DBS CONVERTIBLE 

Formerly the Property of Screenwriter Bill Manhoff 
Highly Original, Low-Mileage Example 

Coachwork by Touring | Chassis DB5C/2112/R 



2005 MERCEDES-BENZ CLK DTM AMG COUPE 

One of Only 100 Examples Built 



1973 FERRARI 365 GTB/4 DAYTONA 

Ferrari Classiche Certified 

Coachwork by Scaglietti | Chassis 17607 



2015 McLaren pi 

The 220th of 375 Built | Volcano Orange | Less than 150 Miles from New 



; GOODING&COMPANY 


INF0@G00DINGC0.COM 310.899.1960 


AUCTIONS & PRIVATE BROKERAGE 


NOW INVITING CONSIGNMENTS 

Scottsdale Auctions January 29 & 30 
Amelia Island Auction March 11 
Pebble Beach Auctions August 2016 


quality is our style" 



Pebble Beach® and Pebble Beach Concours d’Elegance® are trademarks and 
service marks of Pebble Beach Company. Used by permission. 


Expert Eye 



“If I pour you a glass ofMerlot, I guarantee 
that heforeyou pick up the glass you’re tasting 
every Merlot you’ve ever had or even think 
you’ve had. Blind tasting frees you from that.” 

—SHAYN BJORNHOLM, COURT OF MASTER SOMMELIERS 


■■IN THE CELLAR 

Eye Openers 

B ,S“ THE EXAMINATION director 
for the Court of Master Som- 
meliers, Shayn Bjornholm oversees 
the toughest test in the business: the 
master sommelier diploma exam — the 
three- or four-day beast chronicled in 
the 2013 film Somm, and its feared, 
rapid-fire blind tasting. After years 
of preparation, each candidate has 25 
minutes to identify six wines — grape, 
country, region, vintage, and quality 
level — based on just a few sips. It is, 
shall we say, a bit nerve-racking. 

But Bjornholm is also a fan of blind 
tasting for fun, when there is no more 
at stake than bragging rights for a 
night. These informal blind tastings 
are also how professionals introduce 
each other to surprising discoveries, 
escape the label’s strong power of sug- 
gestion, develop a nuanced palate, and, 
of course, gain bragging rights (perhaps 
for a lifetime). 

In that spirit, we asked Bjornholm 
to name his five best ringers: intrigu- 
ing wines that challenge even the most 
brilliant blind tasters. “The key to play- 
ing this game of ringers is, it has to be 
close” to tasting like a better-known 
wine, Bjornholm says, “but show just 
enough of its origins that someone 
could get it.” Each of his choices is 
also a world-class recommendation 
for collectors, a wine that challenges 
assumptions and rewards out-of-the- 
box thinking, -michalene busico 



iRENDON Hill 



1 / Clarendon Hills 2010 Grenache 
/ Clarendon ($45) 

McLaren Vale, south of Adelaide, Australia, “offers what 
Grenache wants in a growing region— sunshine, great 
soil, and typical soils,” Bjornholm says. “True Grenache 
can grow there, and the great wines can be mistaken 
for Chateauneuf-du-Pape.” The tell: Southern Rhone 
Grenache has herbal garrigue aromas, while Australian 
Grenache tilts toward eucalyptus. “If you get that one 
little tweak— and maybe a little more fruit and American 
oak— you’ll guess Australia over Rhone Valley.” 



2 j Gaia 201S Assyrtiko Wild Ferment 
/ ($4Z) 

Assyrtiko, a Greek grape grown on Santorini, “is 
completely perplexing,” Bjornholm says. “It’s grown in 
such a warm region, but it has such searing acid. And 
with the Wild Ferment, you get natural flavors that 
make people say this has to be Chablis.” This bottling 
in particular— made with top fruit fermented in 
stainless steel, and oak and acacia barrels— has a funky 
complexity of saline, oyster shell, and mushroom. “It 
indicates the Old World and Chablis specifically.” 
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Blind Date 

Shayn Bjornholm runs high-pressure professional blind tastings, but he says some of the same controlled con- 
ditions will make a big difference for a casual blind tasting at home. Be sure the stemware is clean and free of 
detergent or wine odors, and use glasses that are all the same shape. Keep the room free of other aromas (“No 
steak or tacos or dog or whatever it may be,” he says). Serve both reds and whites at 62 to 64 degrees. Obscure 
the shape of the bottle in a loose-fitting bag. 

When choosing wines, pick a theme such as grape variety, vintage (“a great one, say, 2010 Bordeaux”), New 
World versus Old World, or American oak versus non-American oak. Select wines that speak to the place, not 
necessarily the highest rated. “The key is to set people up for success,” he says. “And have some kind of prize. If 
you’re giving away bottles of wine, people are going to try a little harder, -m.b. 



3 / Monte Rossa Franciacorta Sanseve 
/ Saten Brut ($40) 

This Italian sparkler is the one challenger to nonvintage 
brut Champagne: “Pick your poison— Veuve Clicquot, 
Moet & Chandon, Piper-Heidsieck— Franciacorta 
could be mistaken for any of them.” Monte Rossa is 
made with 100 percent Chardonnay using the classic 
methode Champenoise and aged long on the lees. The 
Saten, bottled under lower pressure than Champagnes, 
has slightly less effervescence and a softer texture than 
Champagne; it is also slightly less brisk and austere. 


4 / Gramercy Cellars 2012 Lagniappe 
/ Syr ah ($55) 

Fruit from Washington’s cool Yakima Valley, and a 
winemaker with a “less ripe, less alcohol, less superfruity” 
approach, results in a focused, peppery Syrah that is a 
dead ringer for Crozes-Flermitage. “We cannot put this 
wine into master sommelier examinations,” Bjornholm 
says, “because it tastes so much like France it would 
be unfair to have it on the test.” The winemaker, Greg 
Flarrington, is a master sommelier and the Lagniappe is 
perhaps his best-reviewed bottling. 



5 / Petit- Village 201 0 Pomerol 
/ ($92) 

This Bordeaux— 73 percent Merlot, 18 percent 
Cabernet Sauvignon, and 9 percent Cabernet Franc- 
is made in a modern style that can easily be confused 
with a top Napa Valley Merlot. “There is a bleeding 
over of New World and Old World style,” Bjornholm 
says. “And with climate change, it’s very hard to tell 
these guys apart.” Flere, there is just enough earth, 
just enough reserve in the use of oak and ripeness, 
that an attuned taster will say “Bordeaux.” [3 
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I "Discernment is the pinnacle of 

I M collecting, the culmination of knowing all 
of the appealing options and recognizing 
which is the best of the best. Whatever attracts 
one’s eye, be it a finely rendered objet d’art or an 
exquisitely balanced chef’s knife, it should engage 
the mind and the senses, and make the task at hand 
a pleasure. 

The following pages offer a selection of accesso- 
ries, electronics, sporting gear, and other accoutre- 
ments for living well that do exactly that. Over the 
years, we have come to believe that beauty is inher- 
ent in great design, and so even the most utilitarian 
items will make life not only easier but also more 
satisfying. 


■ m » ■ mm ~ mm m 


In the end, it does not matter whether the purchase 
is for yourself or for someone else: Each is a kind of 
gift, a reward for knowing the difference. 





SPECIAL ADVERTISING SECTION 


GADGETS. GEAR. AND GIFTS 




uber TECH 
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YOU DRIVE, WE GUIDE 



Wide Open experience pushes the envelope of an adventure based 
vacation. Much more than a simple racing school or guided low- 
speed tour, our exclusive open-wheel tour cars provide our guests 
with the performance and safety of a modern desert racer, but are 
comfortable enough for anyone to drive. Seasoned guides lead you 
through the entire journey. It's your turn to drive! 

Wide Open Baja 
www.wideopenbaja.com 
949.635.2292 


RECARO LUXURY 
OFFICE CHAIRS 


RECARO, the world-renownod auto- 
motive seating brand, is now bringing 
their luxury products to your homa 
and office space. Take home a piece 
of the road today, with RECARO offtc© 
chairs. 

RECARO Office Chairs 

www.us.recaro-office.com 

1.888.4RECARO 


'i^rTECH 


DESIGNED EXCLUSIVELY FOR MEN 

4\/00 uberTECH under eye super-firm complex - ultramodern non-invasive 
eyelift effect that provides swift effects visible from the first day of application. 
Its proprietary blend of ingredients works with testosterone to produce 
immediate effects you can see. Say goodbye to wrinkles, dark circles, 
and puffiness under the eyes! 
www.4voo.com 


954.213.6500 



ARGENTINE INSPIRED. 
AMERICAN MADE.® 


Grillworks designs wood-fired grills for the culinary community 

and for outdoor cooking purists. Born of Argentine countryside 

tradition and honed by over 30 years working with live-fire 

chefs, our mission is simply to build the grill of your dreams. 

"Magnificent ." — James Beard 

www.GrillworksUSA.com 

855.434.3473 
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^ After decades assembling one of the 
foremost collections of contemporary art, 

Eli and Edythe Broad open a landmark 
Los Angeles museum. 

BY SCARLET CHENG 

^BROAD 

STROKES^ 

T he PHARAOH^j^-f'ajici^t Egypt 
built pyramids to leave a lasting 
personal stamp on the landscape. 

But the modern mogul is more 
apt to build a museum. While 
the museum is not specifically a 
monument to the mogul, it often 
bears his or her name, is jump- .. ' 

started with the benefactor’s collection, and 
is housed in an impressive edifice meant to 
stand for all time. This September, a highly 
anticipated contemporary art museum — the 
Broad — will open in downtown Los Ange- 
les. It is underwritten by one mogul and his 
art foundation. That mogul, Eli Broad, is a 
self-made billionaire who made his fortune 
through far more earthbound pursuits — tract 
housing and insurance. 

Perched on Grand Avenue, the three- 
story building is an elegant white cube clad 
with oblong panels perforated by oblique 
apertures, a design that has the effect of 
lightening the mass and giving it a sense of 
dynamic motion. Designed by the New York 
firm of Diller Scofidio + Renfro, it promises 
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Eli Broad (opposite, center) chose Diller Scofidio + Renfro to 
design his new Los Angeles museum. The facade is sheathed in 
a mesh-like “veil” (right) with entrances at each corner. Inside 
the undulating space, a long escalator leads visitors to the main 
galleries on the third floor. Previous spread: Scorched Earth, a 
2006 mixed-media work on canvas by Mark Bradford, one of 
many Los Angeles artists in the museum’s collection. 





to hold its own next to two existing cul- 
tural anchors of the city, both the works of 
internationally acclaimed architects — to 
one side are the silvery swirls of Frank 
Gehry’s Walt Disney Concert Hall, and 
across the street sits the red sandstone of 
Arata Isozaki’s Museum of Contemporary 
Art, Los Angeles (MOCA). 

It is indicative of Broad’s profound 
involvement in the cultural fabric of the 
city that he helped fund the building of 
Disney Hall and was a founder of MOCA 
in 1979 — and also helped bail out the 
museum when it was in financial hot water 
in 2008. He has long been a booster for 
the unified development of Grand Avenue. 
“I’ve always had an interest in downtown; 


every city needs a vibrant center,” says 
Broad, speaking during a recent inter- 
view in his offices at the Fox Plaza in 
Century City. Mr. Broad, as he is called 
at the office, is nattily dressed as usual, in 
a dark suit, red tie, and red pocket square 
peeking out from his breast pocket. He 
and his team moved into the space a year 
ago, completely renovating it and fill- 
ing it with contemporary art, some of it 
acquired in the last few years. His own 
corner office, with far-reaching views of 
the city, is decorated with neatly arranged 
framed snapshots of him with presidents, 
civic and cultural personalities, and his 
wife, Edythe. Two works of art are on the 
walls — a medium-size 1981 silk screen by 
Jasper Johns next to his desk and a large 
abstract 2012 multimedia- on-linen work 
by Julian Lethbridge. 


5 A SELF-MADE MAN who earned 
his first million by age 27, Eli Broad is 
known as a driven perfectionist. Born in 
the Bronx in 1933 to immigrant Jewish 
parents from Lithuania, he grew up in 
Detroit. He is proud of his humble begin- 
nings — his father opened several five- 
and-dime stores and his mother was a 
dressmaker. He attended public schools 
and Michigan State University, where he 
earned his bachelor’s degree in three years 
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BROAD STROKES 


Eli and Edythe Broad’s personal collection of contemporary and modern art forms 
the basis of the museum’s permanent collection. Highlights include Flag (1967) by Jasper Johns 
(right) and Small Tom CampbelTs Soup Can (Pepper Pot) (1962) by Andy Warhol. 




by taking summer classes. The year he 
graduated, he also married Edythe Law- 
son, or Edye, as he fondly calls her: “my 
chief inspiration officer.” 

As a young accountant, he saw a need 
for modestly priced housing, and in 1957, 
with a $12,500 loan from Edye’s parents, 
he started a company with Don Kaufman, 
a relative by marriage. Kaufman 8c Broad 
built two model homes in the Detroit sub- 
urbs, undercutting the competition and 
keeping costs low by eliminating base- 
ments and architect’s fees (Broad designed 


the floor plans himself). In their first year they sold 120 homes 
and took in $1.7 million. “My accounting background and my focus 
on the bottom line helped us continue to innovate financially,” he 
wrote in his 2012 book. The Art of Being Unreasonable: Lessons 
in Unconventional Thinking. Soon Kaufman 8c Broad moved on 
to Arizona, and in 1963 to Southern California, where Broad saw 
an opportunity in building townhouses in Huntington Beach. In 
1969 it became the first home-building company to be listed on 
the NYSE, and in 2000 it became a Fortune 500 company. 

In 1989 Broad left KB Home, as it had been renamed, and 
turned his attention to Sun Life, an established insurance com- 
pany he had purchased years before. He rebranded and rebuilt 
it as SunAmerica, and it became the best-performing stock on 
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left: the ELI AND EDYTHE L. BROAD COLLECTIOn/aRTISTS RIGHTS SOCIETY, NYI 
right: THE ELI AND EDYTHE L. BROAD COLLECTIOn/vAGA 



the NYSE for most of the 1990s. It was the second Fortune 500 
company that he started and ran. In 1999 he sold the company to 
AIG for $18 billion, netting over $3 billion himself. (Currently, 
Forbes lists his net worth at $7.1 billion.) When he stepped down 
as CEO of SunAmerica in 2000, he directed his full-time efforts 
to philanthropy — Broad and his wife are supporters of education 
and medical research — and art collecting. 

^THE ART COLLECTING started with Edythe, who began 
visiting Los Angeles galleries in the 1960s. At that time the L.A. 
art scene was nascent; the Los Angeles County Museum of Art 
(LACMA) wasn’t even built until 1965. She made several pur- 
chases here and there, and Eli got interested. He obtained some 


valuable early advice from Taft Schreiber, 
an MCA executive and art collector. Broad 
began adding visits to museums, art gal- 
leries, and artists’ studios onto his busi- 
ness trips. Later he attended international 
art fairs. 

“I think from the beginning, just buy- 
ing art wasn’t of great interest,” says 
Broad. “Collecting is really a learning 
experience, it’s a way one can broaden 
the way you can view the world. I like to 
say that life would be boring if I spent all 
my time with lawyers, accountants, and 
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BROAD STROKES 



bankers.” He enjoys spending time “with 
contemporary artists who have a different 
view of what’s happening in society and 
the world than other people.” 

There is a rich legacy of collector-ini- 
tiated museums in this country. During 
the Gilded Age, men who made fortunes 
in manufacturing, railroads, finance, 
and other industries sometimes turned 
to philanthropy and culture. Their col- 
lections are now some of today’s most 
celebrated museums, such as the Frick 
Collection and the Morgan Library & 


Museum in New York, and the Huntington Library, Art Col- 
lections, and Botanical Gardens in San Marino, Calif. Private 
modern and contemporary collections have found their way into 
the Solomon R. Guggenheim Museum, the Whitney Museum of 
American Art, the Norton Simon Museum, and more recently, 
the Rubell Family Collection and de la Cruz Collection Contem- 
porary Art Space in Miami. 

“The one common denominator I find great collectors have 
across the ages is an obsessive passion about the hunt,” says Inge 
Reist, head of the Frick Art Reference Library’s Center for the 
History of Collecting. She studies the history of collectors and 
private-collection museums. “Collecting becomes a life’s project 
for them. I also think most if not all great collectors have a strong 
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“FROM THE 
BEGINNING, 

JUST BUYING 
ART WASN’T OF 
GREAT INTEREST 
COLLECTING 
IS REALLY A 
LEARNING 
EXPERIENCE, 

IT’S A WAY ONE 
CAN BROADEN 
THE WAY YOU 
CAN VIEW 
THE WORLD.’’ 

-ELI BROAD 


Red Room (1988) by Keith Haring 


focus in deciding what category or categories they wish to col- 
lect, and have an abiding concern about quality.” She notes that 
such collectors tend to make their own decisions, even when they 
have advisers, citing Henry Clay Frick and his dealers Roland 
Knoedler and Charles Carstairs. “They don’t think of art as mere 
decoration, trophies, or investments. A sense of civic duty and a 
desire to educate their fellow citizens is a powerful motivator.” 

^WHEN ELI AND EDYTHE BROAD realized that their art 

collection was outgrowing their Brentwood home, they decided 
to set up a foundation and share their holdings. In 1984 they 
established the Broad Art Foundation to collect, maintain, and 
loan out artwork. The collecting had two key missions, says 


Joanne Heyler, who has headed the foun- 
dation since 1995 and has assumed the 
post of director/chief curator for the new 
museum — “to focus on the best contem- 
porary art made in the last quarter of the 
20th century, and to collect those artists’ 
works in depth. Obviously, we have far 
surpassed the initial time line and moved 
well into the 21st century.” Over the past 
30 years the foundation has made some 
8,000 loans to more than 500 museums. 

Today the Broad Collection consists of 
approximately 2,000 works by more than 
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BROAD STROKES 



Rabbit (1986), a stainless steel sculpture by Jeff Koons, and Untitled (Your body is a 
battleground), a 1989 photographic silk screen on vinyl by Barbara Kruger. 



200 artists. “One of the truly distinctive hallmarks of how the 
Broads collect is that they collect in depth,” Heyler says. “We’ve 
collected more like an institution.” For example, they own about 
125 pieces by Cindy Sherman, the largest single collection of 
her work, and these span the breadth of her career, starting 
from her student days, continuing to her famous “Untitled Film 
Stills” series, in which she appears in her own photographs like 
a character in a movie, to recent digital prints. They also have 
about 570 multiples by Joseph Beuys, 45 works by Ed Ruscha, 
34 by Roy Lichtenstein, and 22 by Cy Twombly. These holdings 
alone would be the envy of many museums. 

Several museums hoped, even expected, that Broad’s collec- 
tion would come to them, especially LACMA, which has long 
benefited from Broad’s largesse. The museum received $60 mil- 
lion from the Broads for the Broad Contemporary Art Museum, 
which opened in 2008, the largest single gift LACMA has ever 
received. However, shortly before the new building opened, Eli 
Broad said that he would keep the collection. 

In 2010, he announced that he would open his own museum. 
The reason? Existing museums would show only a small per- 
centage of the collection at a time. Broad explains. “We want to 
share the collection with the widest possible audience,” he says. 
Opening a dedicated museum — and offering free admission — was 
his solution. “We looked in a lot of places, but at the end of the 
day I kept coming downtown.” For him, being across from MOCA 
is a plus, with the potential of shared visitors and programming. 

After conducting a design competition. Broad chose Diller 
Scofidio + Renfro, a New York firm known for its innovative and 
interdisciplinary approach to projects such as the much-lauded 
High Line in New York City. “Liz Diller came up with the best 
answer,” Broad says. “How do you do something next to Disney 
Concert Hall — not clash with it but not be anonymous either?” 
He believes that the new building achieves that aesthetic require- 
ment and fulfills their logistical needs as well. 

Built at a cost of $140 million, the Broad is a three-story build- 
ing with 120,000 square feet. Visitors will enter from either cor- 
ner of the building along Grand Avenue, where the “veil,” as the 
exoskeleton of the building has been nicknamed, lifts. Once inside 
the cavernous space of undulating walls, museum-goers check in 
with staff members holding mobile devices. 

While admission is free, the museum anticipates large numbers 
during the first months, so a ticket reservation system will help 
control capacity. There is a 15,000 square-foot gallery on the 
first floor, but most of the exhibition space will be on the third 
floor, so the visitors will step into a cylindrical glass elevator 
or a long escalator that moves through a dramatic tunnel. Both 
ascend to the middle of the third floor, which is one continuous 
35,000-square-foot expanse, built without pillars, a feature that 
allows maximum flexibility for setting up temporary walls as 
required. Soft filtered daylight pours through the panels from the 
sides and overhead. Most visitors will want to descend on foot 
via the staircase, because window panels along the way offer a 
chance to peek at the storage facilities. 
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BROAD STROKES 


On September 20, the Broad will open 
with a highlights exhibition of about 250 
works, arranged in roughly chronologi- 
cal order, beginning with such postwar 
art giants as Jasper Johns and Robert 
Norm’s, La Cienega, Rauschenberg. Because pop art, which 
on Fire (1964) emerged in the United States in the early 
by Ed Ruscha. 1960s, is a major strength of the collec- 
tion, works by Andy Warhol, Roy Lichten- 
stein, and Ed Ruscha will probably figure 
prominently. Moving on to the 1970s and 
1980s, artists on display will include Cindy 
Sherman, Jean-Michel Basquiat, Keith 
Haring, Barbara Kruger, and Jeff Koons. 
Robert Therrien’s Under the Table (1994), 
a whimsical sculpture of an oversize table 
and chairs, will be featured in one corner. 

And the Broads continue to collect. “I 
think many people will be surprised to see 
how actively we have been adding new 
artists to the collection,” Heyler says, “and 
to see some of the less expected holdings 
from the 1980s, when the Broads were so 
actively engaged in the art scene in New 
York. Works by Sherrie Levine or George 
Condo will be shown, for example, along 
with our very well-known works by Bas- 
quiat or Haring. 

“The remarkable number of in-depth 


holdings reflects the Broads’ deep and longstanding engagement 
vyith art and artists,” she continues. “It also underscores that their 
motivations are not about financial speculation, but rather, as Eli 
says, the ‘psychic rewards’ of a life spent in art, and by a deeply 
held conviction that contemporary art has an essential civic and 
cultural role to play in Los Angeles and the world. The foundation’s 
three decades of prolific lending has always focused on the public 
role of their art, and now, the museum will put the collection on 
comprehensive, regular view in the city where it was formed.” 

In conversation. Broad is clearly proud of the fact that he 
has met many of these artists, visited their studios, and even 
befriended them. When Koons was in financial straits in the 
1990s, undergoing a bitter divorce from and custody battle with 
former Italian porn star and politician Cicciolina, Broad advanced 
him a hefty sum in anticipation of the sculpture Rabbit. 

Broad’s The Art of Being Unreasonable presents a telling 
image on the book jacket, where Broad, in his signature dark 
suit, stands beside Koons’s Rabbit, a gleaming stainless steel 
sculpture that looks like a blown-up balloon rabbit — clearly 
suggesting that “being unreasonable” is linked to the processes 
of artists, generally viewed as mavericks who think outside the 
box. And yet there is also real discipline and consistency in 
Broad’s modus operandi, which applies to his philanthropy as 
well as to his collecting. 

In a career of firsts and superlatives, the Broad will certainly 
be listed as one of Eli Broad’s crowning achievements. Yes, he 
admits that it has not been easy getting the project off the ground. 
“It’s tough doing something so complex in the city of Los Ange- 
les,” he says with a soft smile, “but we made it.” IS 
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HOW BASEBALL 
BECAME THE 
STAR PLAYER OF 
THE SPORTS 
MEMORABILIA GAME. 

BY MATT CROSSMAN 



In collector Brian Seigel’s home, 
a 1,200-square-foot shrine to baseball 
displays memorabilia connected with 
Hall of Fame players. 
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IT’S A SHUTOUT! 


> 






Bats in Brian Seigel’s collection include, from top, a 1958 Mickey Mantle, an early 1920s Ty Cobb, and a 1951 All-Star bat with a Yogi Berra signature. A display case holds a 1962 
Stan Musial Cardinals jersey, a 1957 Ted Williams Red Sox jersey, a 1962 Eddie Matthews Braves jersey, and a 1926 unused World Series Yankees ticket, among other items. 
Opposite page; The Honus Wagner card Seigel sold for a record $2.35 million, and a 1952 Mickey Mantle card that will be offered by Robert Edward Auctions in October. 
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“It’s getting Jmrder and harder to get the great 
stuff, and that’s further fueling the prices.” 

—ROB ROSEN, HERITAGE SPORTS 



K RIAN SEIGEL OWNS roughly 40 

game-used baseball bats from major- 
league players and displays them in a 
1,200-square-foot shrine to America’s 
pastime at his home in Southern California. 

When he shows the bats to visitors, they 
are often apprehensive about touching them, 
and it is easy to understand why: Each one is a museum- quality 
piece of history, having belonged to a member of the baseball 
Hall of Fame. 

“People are sometimes afraid to touch them,” Seigel says. “I 
say, ‘No, take it. Swing it.’ That’s the cool thing about it.” 

With encouragement from Seigel, soon his guests are taking 
cuts at imaginary fastballs. Maybe they would swing a little 
more gingerly if they knew this: Historic bats, along with game- 
used jerseys and cards, have exploded in value over the past 
five years to become some of the most valuable pieces of sports 
memorabilia in the world. In the last year, prices have gone par- 
ticularly deep for items connected to the game’s most legendary 
players — Ruth, Gehrig, Mantle, Cobb, Koufax, Mays, among a 
few others — and for lots tied to a major event, such as an MVP 
season or a World Series. 

To get an idea of how much baseball has surpassed other 
sports in the collectibles market, just take a look at the top lots of 
the past few years. In football, the most expensive item to be sold 
at auction in 2015 through mid- June was a Super Bowl XII ring 
that belonged to Dallas Cowboy Harvey Martin. Heritage sold it 
for $71,700 in February. During the same time period, 31 baseball 



items sold for more than that, according to 
Price Realized, a comprehensive database 
for collectors that tracks more than 20 
years of sports memorabilia sales in the 
United States and Canada. The top lot was 
a 1921 Babe Ruth bat that sold for 10 times 
the amount of Martin’s ring — $717,000 — at 
the same Heritage auction. 

In 2014, 33 baseball items sold for more 
than the most expensive football item. In 
2013, the number was 30. “Baseball is 
what really drives this whole industry, 
because it has such deep roots,” says Bill 
Huggins, president of Huggins & Scott 
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OUT 
OF THE 
PARK 


V BASEBALL 


Babe Ruth’s 1920 game-used New York Yankees 
road jersey 


This is the earliest known Yankees jersey worn by 
Ruth, who donned it shortly after he was sold to the 
Yankees by the Boston Red Sox in 1919 and went 
on to become the legend we know today. The price 
set a record for any piece of sports memorabilia at 
auction, though the man who paid that price. Josh 
Evans of Lelands auction house, speculates it could 
fetch $10 million today. 

$4.42 million 

SCP Auctions, May 20, 2012 




How much does baseball 
outpace other sports memo- 
rabilia? A look at the record- 
setting prices for game jerseys 
at auction tells the tale. -m.c. 



V FOOTBALL 


Jim Thorpe’s football sweater from the 
1916-17 Canton Bulldogs 


Thorpe— an Olympic gold medalist who played pro 
football, baseball, and basketball— is considered the 
greatest athlete of all time. This sweater was worn 
during play, as modern jerseys are, and is believed to 
be the only remaining Thorpe sweater from his days 
with the Canton Bulldogs, an early pro team that 
paid him an astronomical $250 per game. 


$284,350 

Lelands, December 19, 2004 



Opposite page: Brian 
Seigel's collection of 
roughly 40 bats include 
examples used by (from 
top) Babe Ruth, Jimmie 
Foxx, Ty Cobb, Lou Geh- 
rig, and Rogers Hornsby. 


Auctions. He should know: His grandfa- 
ther’s cousin was Miller Huggins, a Yan- 
kees Hall of Fame manager. 

Game-used bats, game-used uniforms, 
and vintage cards, especially rookie cards, 
started increasing in value about five years 
ago. For example, in 2010, Price Realized 
reported that the average price of the top 
five cards sold at auction was $202,600. 
Last year, it was $332,600 — an increase 
of 65 percent. This year’s growth might be 
even greater, according to Joe Orlando, 
a collector and president of Professional 
Sports Authenticator (PSA), an authenti- 
cation service. “There are cards that are 
now selling for three, four, five times what 
they were just a year ago,” he says. 

Take, for example, the 1952 Topps 
Mickey Mantle card — the best card in 
the most sought-after set of the post- 
World War 11 era. A few years ago, a 
1952 Topps Mantle in PSA NM-MT 8 con- 
dition (defined as Near Mint-Mint, with 
only slight flaws) would fetch $75,000 to 


$100,000. Within the past year, 1952 Mantles in the same grade 
have sold in private sales for more than $300,000, Orlando says. 

The Mantle card is so hot that even those in the worst condi- 
tion, ranked 1 through 3 on PSA’s scale, are growing in value. 
In 2010, they used to be $3,000 to $5,000. Now a 3 could top 
$10,000, Orlando says. This fall, Robert Edward Auctions will 
sell a 1952 Topps Mantle rated in middling condition by Sports- 
card Guaranty, another authenticator, who graded it EX+ (5.5 
on a scale of 1 to 10). Robert Lifson, president of Robert Edward 
Auctions, expects the card will sell for at least $25,000. 

In May, a 1951 Bowman Willie Mays card, PSA 8, sold for 
$54,241 at Memory Lane’s Spring Break Auction. That broke 
the card’s record by more than $20,000. At the same auction, a 
1951 Bowman Mantle, PSA 8, sold for a record $95,600. 

Of course, the most famous and valuable card is the pre-World 
War II Pittsburgh Pirates Hall of Famer Honus Wagner from 
the T-206 set. Only about 60 Wagner cards are known to exist. 
On April 25, Robert Edward Auctions sold a PSA 3 Wagner for 
$1.32 million, a record for that condition. 

In 2000, Seigel bought a PSA 8 Wagner for $1.26 million — a 
record price at the time. As he started to move away from card 
collecting, he sold it seven years later for $2.35 million, another 
record. “I had the distinction,” Seigel says, “of being the first one to 
buy a card for over $1 million and sell a card for over $2 million.” 


SB COLLECTION / AUGUST 2015 


Y HOCKEY 


Paul Henderson’s Team Canada 
1972 Summit Series jersey 


Paul Henderson wore this jersey when he scored a 
game-winning goal to help Canada beat Russia in 
the Summit Series in 1972. This is Canada’s version 
of the Miracle on Ice, an iconic moment that rallied 
the entire country. Classic Auctions called the jersey 
“the most significant artifact in the history of the 
game of hockey.” 


V BASKETBALL 


Julius Erving’s 1972-73 Virginia Spires 
game-used jersey 


Dr. J, a basketball Hall of Earner, was the most elec- 
tric player of the 1970s and one of the best dunkers 
of all time. Erving’s legend began with the Virginia 
Spires of the ABA, the first pro team he played for. 
His play with the Spires and later the New Jersey 
Nets is seen by some as a key factor in the ABA 
merging with the NBA in 1976. 


V SOCCER 


i Pele’s signed 1970s game-used jersey from Brazil’s 
i Santos Futebol Clube 



i According to Price Realized, which tracks sports 
\ memorabilia sales at public auctions in the United 
I States and Canada, the 20 most expensive game- 
: used soccer jerseys ever auctioned all belonged 
j to Pele, the record-setting Brazilian phenomenon 
; considered the greatest soccer player of all time. 




$1 


.275 million 


! $190,413 


$15,076 


Classic Auctions, June 22, 2010 


Grey Flannel Auctions, May 13, 2011 


Lelands, May 31, 2002 




NE MAN stsiYids atop baseball’s 
^ m collectible surge, lording over it 
■ ^rlike he once lorded over the sport: 

New York Yankees slugger Babe 
Ruth. Experts point to the moment in 2012 
when SCP Auctions sold Ruth’s 1920 game-used road jersey 
for $4.42 million as the point when baseball collectibles truly 
moved into the big leagues. Sixty- seven years after his death, 
Ruth remains popular in collecting for the same reason he was 
popular on the field: He is larger than life. “Was he Paul Bunyan 
or was he a man?” says Rob Rosen, vice president of private sales 
and consignments for Heritage Sports. “He’s part myth, part real.” 

Of the six most expensive baseball lots sold in the last 18 
months, three are connected with Ruth. Number 1 on that list: 
Ruth’s contract for the 1918 season with the Boston Red Sox, 
which called for Ruth to be paid $5,000 for the season. In July 
2014, it was sold by Goldin Auctions for $1 million — 200 times 
the salary it promised Ruth. 

Blockbuster sales like that continue to fuel Ruth’s legend, 
which fuels even bigger sales. For example, that record-setting 
$4.42 million Ruth jersey? “If you have a beautiful Babe Ruth 
jersey, that price? Forget it, that would crumble,” says Josh 
Evans, whose Lelands auction house bought the jersey in 2012, 
in anticipation of a private sale. “It could sell for $10 million.” 


Says Joe Verno, whose 
wide-ranging sports collec- 
tion includes more than 20 
bats: “If you’re any kind of 
collector of baseball, you 
have to have something from Ruth.” If his 
house were on fire, the first item Verno 
would grab is his Ruth bat from the 1923 
season. It is a 36-inch- long, 42-ounce mon- 
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ster that is so heavy Verno says half jokingly that he can barely 
saving it. No player uses a bat anywhere near that size today. 

The bat’s girth is Ruth’s calling card, but each player’s bats are 
distinctive. Among Seigel’s bats, Duke Snider’s has a crisscross 
tape pattern. Mantle’s barrel is bruised and battered, and Ty 
Cobb’s handle is covered with white tape, now turned brown. 
The absence of those characteristics would be deal breakers for 
some collectors. For example, Seigel has seen Cobb bats without 
tape but would not buy one. 

As Ruth’s skills diminished, he switched to lighter bats, which 
are not as desirable among collectors. Verno owned one of those 
first, but not for long. He spent six years looking for a bigger one, 
and when he found it, he bought it. “People want the telephone 
pole,” Rosen says. 



popular item to collect. Bats are the most tangible 
m ^ and easiest to display, and therefore, some say, the 
^^^^^^most fun. Game -used jerseys are the most expensive 
because they are the most scarce. Until the 1970s, players used 
only four jerseys per season — two home and two away. No one 
could have guessed the old jerseys would one day be worth mil- 
lions, so they were rarely preserved. 

Seigel owns jerseys from Hall of Earners Ted Williams, Pee 
Wee Reese, Don Drysdale, and others, and the last thing he does 
before putting them onto torsos under Plexiglas is try them on. 
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to see what it feels like to wear a Hall of Famer’s shirt. It feels 
warm, itchy, and historic. “I have a ’52 [Yogi] Berra — a year in 
which the Yanks won the World Series,” he says. “Just putting 
the shirt on for five minutes sends you back to ’52.” 

In February, Heritage sold a 1955 Sandy Koufax Brooklyn 
Dodgers rookie jersey for $573,600. That is more than double 
the next highest price paid for a Koufax jersey — $268,664 in 
2014. The Hall of Fame lefty is widely seen as one of the great- 
est pitchers in history, if not the greatest. This particular jersey 
stands out for two reasons: Koufax was a rookie, and the Dodgers 
won the World Series that season. 

And more are on the way: At its Sports Platinum Auction, 
which closed July 30, Heritage Auctions planned to sell a 1966 
Mickey Mantle Yankees road jersey valued at $300,000-plus. In 
its Mid-Summer Classic, which runs from July 29 to August 15, 
SCP Auctions will offer a 1968 home jersey from Mr. Cub — Hall 
of Famer Ernie Banks, who died in January. It is one of only three 
all-original Banks jerseys known to exist, says Dan Imler, vice 
president of SCP Auctions in Laguna Niguel, Calif. SCP’s early 
estimates suggest the jersey could yield $150,000 — more than 
Banks made in his first seven seasons combined. 


HE NUMBERS may be staggering, but industry 
experts see no end in sight. They expect the prices 
to continue to rise as the hobby matures. “We’re not 
in the cellar anymore, but we’re far from the pent- 
house,” Rosen says. 

The higher prices have also attracted wealthier collectors 



who do not need to sell items to buy items. 
Until now, it was common to see the same 
items over and over again — Seigel’s Wag- 
ner card, for example, has been sold at 
least six times. It is also possible the high 
prices will prompt owners to keep items 
longer. “It’s getting harder and harder to 
get the great stuff, and that’s further fuel- 
ing the prices,” Rosen says. 

Seigel has experienced that firsthand. 
He wants to add a Jackie Robinson bat 
to his collection. As the man who broke 
baseball’s color barrier, Robinson holds a 
prominent place among the sport’s most 
collectible players and his items are scarce 
and expensive. The two highest prices paid 
for his bats were for the same one: A 34.5- 
inch, 33-ounce Louisville Slugger he used 
in his 1949 MVP season sold for $183,500 
in December 2013 — the same year the 
popular film based on Robinson’s life, 42, 
was released. The bat sold for $201,850 
a year later. 

Any Robinson bat worth owning would 
cost $100,000 to $200,000, Seigel says. 
If he could find one. And if he eventually 
adds one to his trophy rack, anyone will be 
welcome to pick it up and take a swing. S 


Opposite page: Babe 
Ruth’s 1920 New York 
Yankees jersey fetched 
$4.42 million in 2012. 
Last year, Ruth’s 1918 
contract with the Red 
Sox sold for $1 million 
and his 1948 “Silver 
Anniversary” pocket 
watch for $650,100. 
Below: Ernie Banks’s 
1968 Cubs jersey could 
bring $150,000 in SCP 
Auctions' August sale. 

A 1955 Sandy Koufax 
Brooklyn Dodgers rookie 
jersey sold for $573,600 
in February. 
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CELERGEN: Look and Feel Better... NOW! 

Physicians discuss the personai benefits of in-home ceii therapy and why everyone needs it. 


As founder and head physician of the Hall Longevity Clinic 
in Miami Beach, Dr. Michael Hall treats some of the most 
affluent and demanding patients in the United States. Dr. Halls 
clients are sophisticated, keenly attuned to personal wellness, 
and knowledgeable about combatting the aging process. “These 
are people who, in my experience, care more about good health 
and the way they look than anyone else in the country,” says Dr. 
Hall. “They also have the means to seek out the best treatments 
available in the world.” 

A top practitioner in his field. Dr. Hall is constantly on the 
lookout for treatments that benefit his patients. As a result, he 
sees an ongoing barrage of nutritional supplements and other 
treatments on the market that promise much and deliver little. 
Most, he says, are “utterly bogus and are not worth a second look.” 
Not so, he says, of Celergen, the Swiss-formulated cell therapy 
treatment that offers relief from a variety of ailments including 
chronic pain, various dermatological conditions, and a lack of 
energy, while increasing metabolism, sexual vitality, mental focus, 
and better sleep. 

“I had read much of the literature about Celergen and was 
struck by the scientific research behind it,” says Dr. Hall. “Still, 
I was skeptical until I tried it myself.” The results, he says, are 
significant. “There is definitely a regenerative component to 
Celergen. I noticed almost immediately that my skin was softer 
and more elastic, and my hair was fuller and not as brittle. There 


was also something that I couldn’t quite put my finger on except 
to call it a general sense of well-being. I now recommend it to 
my patients without reservation and have heard countless stories 
about how Celergen has improved their lives.” 

In one such instance, a female patient had long been suffering 
from acute pain in her lower spinal discs. She had been treated 
by numerous doctors, undergone repeated surgeries, and took 
several pain medications daily. Dr. Hall recommended she try 
Celergen. “I’m pleased to report that for the first time in recent 
history she is living without chronic pain,” he says. “Celergen is the 
next step in promoting wellness and fighting the aging process.” 

CELERGEN PROVIDES THE TOOLS OUR BODIES 
NEED TO HEAL THEMSELVES 

Dr. Stephen Spates, founder of the Vital Life Health 
Alternatives Clinic in Clarendon Hills, Illinois has been 
plagued for years by the lingering symptoms of Lyme’s disease. 
“For some reason, year after year, everything seemed to come 
to a head in the month of November. Novembers were always 
awful for me; I dreaded them every year. I would feel lethargic 
and just not want to do anything,” says Dr. Spates. “But last 
October, I started taking Celergen, and when November 
arrived it was as if I was a new person. I felt revitalized and 
ready to take on the world. I looked better, felt great, and my 
libido increased too.” 


Now Available - Swiss BIO DNA Cellular Regenerative Skin Serum 



ADVERTISING FEATURE - ALL HEALING BEGINS AT THE CELLULAR LEVEL 


One longtime patient of Dr. Spates, a 
50-year-old woman, wanted badly to start 
a new aerobic fitness class, but worried that 
she just didn’t have the energy to complete a 
workout. Dr. Spates recommended Celergen 
and the woman soon reported back that 
it had restored energy she hadn’t had in 
years and that exercise was now a central 
part of her life. Another patient, a former 
professional baseball player, was afflicted 
with a number of chronic ailments resulting 
from years of wear- and- tear as an athlete. A 
Celergen regimen brought notable across- 
the-board improvement with him as well. 


WHAT IS CELERGEN? 


Celergen is a potent transformative 
treatment that stimulates the human 
body’s natural healing powers. Celergen 
Swiss Cell Therapy triggers the repair 
and rejuvenation of individual cells. One 
of its key ingredients is a proprietary 
Cellular Marine Complex.The complex 
is extracted from the DMA of deep-sea, 
pollution-free marine life which through 
nearly 30 years of research is associated 
with powerful anti-aging properties. Other 
ingredients include Peptide E Collagen, 
which reinforces skin elasticity, and Hydro 
MN Peptide, which plays a critical role in 
the rejuvenation of cartilage. Unlike other 
cell therapies which involve injections, 
Celergen comes in an oral soft gel. 

BENEFITS INCLUDE: 

• Improved energy levels 
and stamina 

• Reduction of wrinkles, scars 
and age spots 

• Reduced joint pain 

• Improved sleep 

• Reduced pain from osteoarthritis 
and rheumatoid arthritis 

• Faster recuperation after exercise 

• Improved wound healing, skin 
resilience, tone, texture and 
overall complexion 

• Improved blood-sugar control 

• Enhanced alertness of mind 
and focus 

• Increased sexual performance 
and satisfaction 

• Improved blood circulation 

• Strengthened immune system 


Dr. Spates also recommended Celergen to 
his wife and she, too, began to experience 
energy that she had not felt in years. “My 
wife is a molecular biologist, so she had a 
high degree of skepticism about Celergen’s 
effectiveness,” says Dr. Spates. “She is now 
convinced that it absolutely works. And it 
works wonders.” 

THE NEXT BIG THING FOR THOSE 
SEEKING OPTIMAL HEALTH AND 
BEAUTIFUL SKIN 

Since being introduced into the North 
American market in 2012, doctors have 
recommended Celergen for patients to 
combat a wide variety of maladies, from 
strengthening the immune system and 
improving stamina to increasing blood 
circulation and warding off arthritic pain. 
Many Celergen users report that one great 
benefit is improved skin and hair quality. 
“My hair stylist asked me if I had gone to 
someone else to color my hair,” says Dr. 
Spates. “She couldn’t believe that it was all 
the result of taking Celergen.” 

The wide-ranging benefits of Celergen as 
reported by Dr. Hall and Dr. Spates are not 
isolated incidents. There is a growing body 
of evidence that Celergen relieves a variety 
of age-related symptoms, repairs and 
revitalizes cells in the human body, and 
thwarts the aging process. This renewal 
process is critical for keeping the body’s 
tissues and organs in optimal health. 

Researched and developed by Swiss, 
French, and German scientists, Celergen 
was launched into the European market 
in 2009 with tremendous success and has 
quickly found similar success in North 
America. 

Celergen’s effectiveness stems from 
innovative advancements in the cell 
therapy field. Celergen researchers extract 
essential proteins from marine life living 
in pollution-free, ocean waters through 
Swiss Cold-Process DNA Extraction 
Technology. 

This process allows bioactive marine 
DNA and peptides to repair damaged 
cells, effectively reversing signs of aging. 
The body sends these micronutrients to 
the areas requiring repair, whether in the 
joints, blood, brain, or skin. 



Celergen is the best natural 
product that I have come across 
since I started practicing medicine. 
My patients are experiencing 
much more energy, decreased 
joint and bone pain, and better 
sleep; and with the synergistic 
combination of both Celergen and 
the regenerative serum, the skin 
benefits are outstanding. 

DR. JUAN REMOS 
WELLNESS INSTITUTE OFTHE AMERICAS 
MIAMI, FL 



I can’t even begin to tell you 
how excited I am about the 
cumulative benefits that will occur 
over time for our patients who 
are taking Celergen. It’s reducing 
inflammation and getting rid 
of every thing from insomnia to 
muscle pain and fatigue, 

DR. STEPHEN PFEIFER 
HEALTH & WELLNESS OF CARMEL 
CARMEL, IN 


CelergenUS.com - 800.267.3960 - CelergenSkinCare.com 
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H TISNO SECRET that the collector car market haa been on a roll. Whether this impressive per- 

H formance of tangible assets is in response to a slow and painfiiJ rebound of more mainstream 

financial markets, or a matter of more basic princtples of supply and demand, or simply object 
lust, is almost irrelevant* What is relevant is that some old cars — a 1055 Mercedes -Benz 300SL 
GuUwing today valued at more than $1*6 million, for instance — doubled in value from 2013 to 
2015, representing a return on investment as respectable as any other passion purchase that 
comes to mind. 

Anyone who is on top of collecting trends, attends car shows, foUows auctions, or just has a pulse fueled 
by gasoline knows that today^ — and historically, since the 1980S' — Perraris are the gold standard of automo- 
tiv© coUectibles and indeed, that postwar European sports and competition cars are the hot ticket, likely 
reflecting the age and preferences of most collectors who are in a position to ac^juirc therm A flip through 
m^or auction catalogs over the past two years also reveals the sudden disappearance of prewar classics 
which untU recently populated fer more pages of those catalogs and commanded fiir more collector dollars >- 
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I I De Tomaso Pantera 

! Tom T^arda created the De Tomaso Pantera wNIe at Ford's Italian design studio, . 

a 

Ghia. It was a fuil-scate assault on the exotic car segment by De Tomaso, which sold the J 
Italian- American hybrid at North American Lfncoh- Mercury dealerships for about $10,000. I 

A mid mounted Ford 351 cu in V-8 made it competitive with expensive European sports ^ 

cars, but the American V-8 engine de -escalated the mechanical complexity and price. The | 
best -looking cars are the chrome-bumper versions, made from 1971 to 1972, foi lowed by « 



less attractive models with rubber impact bumpers through 
197S. The car continued to be sold outside the United 
States until 1991. Rust, engine cooling, and other 
issues keep Pantera ownersNp interesting, W 
but less than $75,000 wilt acquire a good m 
example (north of $100,000 for a concours m 
specimen) of what is stiil one of the most m i j 


seductive exotics from the leisure-sunt era. 




As auction prices blast into 
the stratosphere, auto critic 
Robert Ross names JO great 
cars with wheels stili on Earth. 
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than they do at present. Similarly, American iron — 
specifically muscle cars of all stripes — has cooled con- 
siderably over the past few years. 

A constant is that top-tier cars of every era, ori- 
gin, and marque continue to maintain or rise in value. 
According to the Hagerty Price Guide, the authoritative 
source for collector car valuations, blue-chip cars saw 
a 30 percent gain overall in 2014, with market experts 
anticipating just slightly slower growth overall in 2015. 
The most desirable marques and models can command 
amounts many multiples higher than lesser automo- 
biles, even when they are distinguished by seemingly 
minute differences. And lately, the “rising tide lifts all 
boats” analogy is proved by the fact that these more 
affordable cars are continuing to appreciate more rap- 
idly than top -tier trophies. 

But real car lovers open their hearts and wallets for 
reasons unrelated to logic and the raw data of spread- 
sheets. They respond to stimuli having more to do with 
the curve of a fender, the details of a grille, the design 
of a wheel. While everyone recognizes the immutable 
beauty of a Ferrari Lusso or Jaguar E-Type, fewer might 
appreciate the quirkiness of a Facel Vega or Jensen 
Interceptor. To be sure, these oddball cars will never 
attain the grail-like status of the former. But they can 
deliver immeasurable pleasure for — in some cases — 
dimes on the dollar. 

Identifying undiscovered cars with an upside is a 
crapshoot; trends are fickle, and powerful is the herd 
mentality. The horse has already escaped the barn for 
plentiful cars like Jaguar E -Types and Porsche 911s, 
while long unappreciated rarities like Maserati Ghiblis 
and Sunbeam Tigers have catapulted out of the bargain 
basement and are shooting skyward. But independent 
thinkers who happily mix their stripes with plaids, 
oblivious to others’ opinions and out to impress no 
one, can build a connoisseur’s collection when it is 
judged according to aesthetics, historic significance, 
engineering, or performance. 

With all of that in mind, here are 10 cars that hit 
a high note in one or more of these categories. Each 
can go for a song relative to the big-boy toys: A superb 
example of most of these automobiles can be had for 
$50,000 to $100,000, and nonperfectionists can do 
much better still. True eccentrics with an eye to the 
upside and more to spend should consider such rarities 
as an AC 428, a Eacel Vega HK500, an Intermeccanica 
Italia, a Lamborghini Espada, and a Maserati Mistral. 
But every one of these is a car of substance and beauty, 
and none will disappoint an owner not afraid to mix 
up the status quo. 


2 


Datsun 240Z 


Line-for-line, curve-for-curve, 
the 240Z is as good-looking as a Mase- 
rati Mistral and just about as quick. 
Japan’s first “modern” sports car, apart 
from the $1.2 million Toyota 2000GT, 
changed perceptions about cars from 
the Far East. Series I cars from 1970 
to 1971 are the most desirable: the 
near-identical Series II cars were made 
through 1973. Its 151 hp, 2.4-liter inline-6 
engine was reliable and strong, proving 
successful in SCCA racing. In the con- 
text of its era and at a price of about 
$3,500, the Z-car offered more sophis- 
tication than a comparably priced MGB. 
Today, it is a full-fledged collectible and, 
like some other sleepers on this list, the 
best ones will cost about $50,000; a 
good driver, half that amount. 
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3 1 VOLVO 1800 SERIES 

I If it wore an Italian hood ornament, the 1800 
coupe would be infinitely more coveted and likely 
worth twice as much, so lovely is the design by Pelle 
Petterson, who created it for the Swedish carmaker 
while working for Italian coachbuilder Pietro Frua. 
Produced from 1961 to 1973, the car saw a number 
of improvements and finally metamorphosed into the 
1800ES, an estate wagon made from 1972 to 1973. The 
inline-4 evolved from 1.8 to 2 liters and was eventually 
fuel injected. Any paucity of performance is made up 
for by unparalleled beauty, but these are complicated 
little cars and a restoration is not for the squeamish. 
Those smitten will plump for the best example at 
about $30,000 (though anomalous auction results 
have topped $70,000), far below the cost of a res- 
toration and the true worth of this faultless design. 
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4 Ferrari 308 GTB 

Rick McBride’s “Decisions, Decisions” poster from 1982 etched 
a trio of indelible images: a supine blonde, a bottle of fine wine, and the 
sexiest Ferrari of the era, the 308 GTB. Designed by Leonardo Fioravanti 
and launched in 1975, the car morphed into the 328 from 1986 through 
1989. Early cars are the most basic, while later cars featured four valves 
per cylinder and a 3.2-liter mid-mounted V-8 engine. These are wonder- 
ful cars that were, until recently, just used Ferraris. But nostalgia, time- 
less lines, and simpler, pre-OBD engines and electronics make the 308 
a keeper. And they are getting popular, fast. Purists will prefer an early 
berlinetta— shooting upwards of $100,000 for concours quality— while 
others will accept nothing but a targa-topped GTS, which can range 
from $60,000 to $100,000 for a near-perfect example. 


5 AMC AMX 

The Rodney Dangerfield of American marques, American 
Motors was always the underdog, well behind the Big Three. But 
AMC’s Javelins won in Trans-Am during the early ’70s, earning 
respect for its engineers and drivers. The AMX, built from 1968 to 
1970, was a purpose-built two-seater. Its truncated rear end lent the 
sports car an unmistakable profile, and the bigger- engine, 315 hp, 
390 cu in V-8 was a capable match for the competition. Rare today, 
these are the unsung muscle cars of the era, appreciated by few, but 
genuinely worthy of sharing stable space with the best Mustang, 
Caiiiaro, or 'Cuda. A shows to ppor will set you back $ 60,000 ^ but 
good cara can be had for considerably leas. 
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AVANTI -Dramatic, Dynamic... .and Docile 
-o Studebater 


6 , STUDEBAKER AVANTI R2 

I Talk about unloved and misunderstood. When Raymond Loewy and his 
team huddled in the designer’s Palm Springs enclave to pencil out the Avanti, 
Studebaker was already writing its final chapter and even the Jetsons’ wild- 
est automotive dream could not save the company. But the space-age Avanti, 
about 4,650 of which were built from 1963 to 1964, remains the poster car 
for midcentury modernism. With a fiberglass body and futuristic interior, 
the Avanti was not all about looks; Studebaker’s 289 cu in V-8 engine made 
240 hp and, with optional supercharger, delivered serious performance. The 
Avanti II, a near-identical successor built by Nathan Altman from 1965 until 
1982, kept the flame alive. If only an original will do, pay $30,000 to $60,000 
for a slice of historic heaven. 
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7 Alfa Romeo GTV 

The Alfa Romeo 105/115 series of jewellike 
coupes designed by Giorgetto Giugiaro are as charm- 
ing today as when they first launched in 1963. Elegant 
curves and distinctive details inside and out make this 
classic design a standout among affordable Italians. 
The 1750 cc GTVs, built from 1967 to 1971, hit a sweet 
spot, with Alfa’s eager-to-please inline-4 engine, 
delightful handling, and straightforward mechanics. 
They raced successfully in the SCCA Trans-Am Series 
production-based sedan class, going head-to-head 
with BMW’s 2002 and Datsun’s 510. Buy among the 
best for $50,000; pay half and get the gist of the idea. 



TRIUMPH TR3 

More than one British marque merits mention, but 
the Triumph TR3, made from 1955 until 1962, stands out 
as the quintessential British roadster. Its 2-liter inline-4 
will run for eternity, and its simplicity makes the early 
Triumph the true everyman’s roadster. Distinctive head- 
lamp housings and swoopy fenders are from a bygone 
time; low-cut doors invite the outside in and bring a sense 


of adventure to every outing. In their day, TRs were 
always eclipsed by the more potent and expensive Austin- 
Healeys, but today the performance differences are irrel- 
evant and the charm of the TR shines through. The TR3a, 
made from 1957 until 1962, features disc brakes; the TR3b is 
the rare final series. Great restored examples can command 
$50,000 or more, and drivers, from $25,000. 




% 


t 
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BOCMAN 1973/shutterstock; bottom: Brian henniker/ gooding & co. 






The STARTECH refinement program for Range Rover LWB. 

Our product lineup includes STARTECH Widebody conversion, carbon aerodynamic enhancements, 
suspension lowerings, STARTECH PowerXtra power upgrades, valve guided sports exhaust, 
STARTECH MONOSTAR light alloy wheels in 22-23", precious wood and carbon interior, 
leather interiors, privacy partial wall, high-class interior accessories and more. 



GTC - German Tuning Corporation 
1711 McGaw Ave, Irvine, CA 92614 
® Phone: 949.229-2177 • Fax: 949.863-1944 

info@startech-us.com • vvww.startech-us.com 
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BMW 2002 


The most lovable BMW ever 
made, period. The terror of bigger, 
faster competition, this Bavarian 
bread box redefines fun, practical- 
ity, and pure, understated class. Built 
from 1968 through 1976 in various - * ' . 

states of tune, a 1972-1973 2002tii is 

the one to beat with its 2.0-liter, fuel-injected inline-4 (the rare 1973-1974 Turbo, heading toward $100,000 in concours fettle, is worth 
twice as much). Rectangular taillights and emissions equipment made the last three years of 2002 production less desirable than earlier 
round-taillight, small-bumper models. Most have been treated as throwaway cars until recently, driven hard and put away rusting-wet. 
Fortunately, restoration is simple and parts are plentiful, but as with any car at any level, the best example always ends up being the best 
buy. Spend anywhere from $25,000 to $35,000 for something nice. 


MERCEDES-BENZ 560SL 

Benz’s drop-top battleship came to America as the 
1974 450SL, but by the time its 16 -year run was over, the longest- 
lived SL had become the 560SL, built from 1986 to 1989. Refined 
within an inch of its life, the two-seater’s V-8 engine was now 
a loping 5.6-liter monster, as was the car itself. Unlike earlier 
230/250/280SLs, this was a true boulevard and highway cruiser. 


Still quite at home in the swankiest Palm Springs driveway, the 
560 SL is an elegant car despite the North American version’s 
battering-ram bumpers and central brake light. When fitted, 
the metal hard top retains the signature pagoda roofline of the 
280SL. Buy the best in the world for $70,000, or a very nice 
one for as little as $25,000. H 
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THE WORLD 


SPECIAL ADVERTISING SECTION 
ARTIST PROFILE: KEVIN ROBB 


O VER THE PAST three decades, renowned 
Colorado metal sculptor Kevin Robb has made his 
mark on the national and international art scene. 
With a unique style and consummate welding quality that 
have defined and differentiated his work, Kevin’s sculptures 
are not created according to a set plan. The placement of 
each element is an answer to a question of relationships, 
which he discovers as the work is in progress. He becomes 
one with the metal and intuitively knows the precise twists 
and turns that will be required to achieve the desired result. 

Today, Kevin Robb creates sculptural expressions in bronze 
and stainless steel, magnificent works crafted by Kevin 
since he suffered a massive stroke in 2004. Although 
he has been challenged physically in the creation of his 
sculptures, Kevin is in the studio creating the art work 


that he loves so much. His ideas remain free flowing and 
his commitment to quality is as high as ever — with a 
resolve that offers a physical testament to the dedication, 
expertise, and amazing recovery of this remarkable artist. 

Kevin has permanently placed pieces internationally 
(Mexico, Canada, France, Australia) and throughout 
the United States. His works can be seen at numerous 
galleries including Houston, TX; Santa Fe, NM; and 
Palm Desert, CA. Public Art projects include Frederik 
Meijer Gardens, Grand Rapids, MI; 6 sculptures at the 
Borgata Casino and Spa, Atlantic City, NJ; Cities of Little 
Rock, AR; Edmond, OK and Palm Springs, CA; a 30 foot 
stainless steel sculpture at Gateway at Torrey Hills, San 
Diego, CA; and numerous universities and museums. 
Kevin Robb Studios, 303-431-^758, www.kevinrobb.com 



THE WORLD OF 



WHIMSICAL DANCES 



BROOCH: SUBTLE ARCHITECTURES 

An emblematic figure in contemporary jewelry, Barcelona 
artist Ramon Puig Cuyas explores space and time, the 
environment and the universe through his sculptural 
works. His work is included in many private and 
museum collections worldwide. 

Galerie Noel Guyomarc’h, bijoux et objets 

contemporains 

514.840.9362 

www.galerienoelguyomarch.com 



INVEST IN A LEGACY 


A dynamic stainless steel sculpture that stands tall at 11 feet. 
The lyrical movements displayed highlights the form that the 
metal engages in as it envelopes the space around it. The 
positive space (the metal itself) twists and turns utilizing 
not just curves but a twisted curve involving all special 
planes that defies the rigidity of the metal. 

Kevin Robb Studios 

303.431.4758 

www.kevinrobb.com 


A fine oil portrait ensures you, your loved ones or a colleague 
will be remembered for all time. Mark Hess paints treasured 
legacy paintings. His work has been collected in museums, 
commissioned by Fortune 500 executives, and featured in 
journals worldwide. Commission a portrait by master painter 
Mark Hess. 

Hess Portrait Studio 

914.232.5870 

HessPortraits.com 
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Sculptures in Bronze ❖ Commissions Invited 





^ Man carving his character^ 
, carving his future. 



chargers taking speed for granted 
as they fly across their terrain. 

Face the Wind 


Pedestal Size to Monumental 5ronze 



T/lOm33 Jefferson IS'" h. and life size 
His passion was the Declaration of Independence and 
fought to keep it intact in its original words and intent. 





Se/fMade Man 



\ 


Jelf A/facfe Woman Small and life size^ /' 

she creates her life with the determination of the skilled carver, 
polishing here of successes, forgiving there of life’s 
mistakes as she emerges, breaking throu^to reveal her Self. 


5obbieCarlyIeScuIpture.com 

Robbie.Carl^le@^ail.corn ' (^7^5 ^22-0215 
t255 North Counly Rd. 2? - Lowdand, CO 




PASSAGES 

MALIBU 

ADDICTION KNDS HFHF,' 

866 - 592-0351 

PASSAGESMALIBU.COM 


A WORLD RENOWNED 
holistic TREATMENT CENTER 

Passages Malibu is the premier destination for addiction 
treatment. Our unique philosophy, treatment style, and 
stunning 50 million dollar compound make Passages the 
world’s most effective treatment center. 

• Rated the No. I treatment center in the world 

• 70 hours of one-on-one therapy per client 

• Non- 12 Step, holistic approach 

• Insurance accepted 

• Family owned and operated since 2001 




How an Internet entrepreneur assembled a world-beating 
collection of arcade games. 



owns 750 afcado {jornei. from isech 

coin-operated amusements to video games such as 
197Vs Computer Space (above)— the first coin-operated 
video game. It was a commercial flop, but a forerunner 
to Atari and Pong. 


BY JENNIFER ASHTON RYAN m PHOTOGRAPHY BY RANDALL CORDERO 


GREG MCLEMORE parks his dark blue Tesla Model S outside 
an umnarked oES.ce building on a quiet street in Paaadenai 
Calif. The 47-year-old Internet entrepreneur is about to close 
escrow on the space, and he fiddles with his key in the front door lock 
and wends his way through a series of empty offices before arriving 
at his destination! a cavernous warehouse that holds more than 100 
brightly colored arcade games, oil protected under plastic. 

An early yellow- and-black Atari Pong machine stands alongside 
old favorites like Galaga, Tempest, and Space Invaders. Electric signs 
from Disneyland Penny Arcade exhibits lean up against each other 
and boxes of memorabilia crowd the concrete floor. Against one wall, 
a series of unfamiliar, sparkly fiberglass cabinets stand out among 
the crowd: Blue, yellow, red, and green, they are all designed with the 
same hulking, 1970s vision of the future. Their gray monitors float at 
eye level like a blank face under a hooded robe. The creatures offer up 
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one- or two-person controllers — 
several buttons or a joystick — as if 
tempting new players to approach. 

“That’s Computer Space,” 
McLemore says. “The very first 
coin- operated video game.” 

It is a natural starting place for 
a tour of McLemore’s collection. Computer 
Space was a famous commercial flop — 
but its inventors, Nolan Bushnell and Ted 
Dabney, went on to found Atari, which 
released Pong in 1972 and launched the 
video game revolution. For McLemore, 


such pivotal moments define a collection of arcade games that 
stretches back to the first floor-model coin-operated games — 
early 1880s strength-testing machines — and includes the first 
coin-operated kiddie ride (a 1920 mechanical horse) and the 1971 
prototype for those Computer Space games. In all, McLemore 
owns 750 coin-operated amusements and video games from the 
1880s to the present, a collection unrivaled in the United States, 
if not the world, for quantity, quality, and span of time. 

When the self-professed “arcadiologist” finishes moving his 
collection into the new space, this 11,000-square-foot build- 
ing will be transformed into the Museum of the Game, a pri- 
vate museum open for appointment- only tours and events. For 
now, most of McLemore’s games are scattered among smaller 
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THE PLAYER 



warehouses and many, many climate-controlled storage lockers 
around the city. Together, they form a collection that traces a 
direct line from the first coin- operated arcade game to today’s 
global video game phenomenon, where sales are projected to 
reach $111.1 billion by the end of the year. 

McLemore drops a penny into a Play the Derby game from 
1928 and turns the crank — setting a tiny racehorse on a gallop 
around the track. ‘T spend so much time in front of a screen that 
I like the art and the analog nature of these old things,” he says. 
“They’re games. You have to play them.” 

In 1994, the same year that Jeff Bezos founded Amazon, 
McLemore — a college grad with a political science degree — 
registered the domain names toys.com and pets.com, among 


In Greg McLemore’s home in Pasadena, Calif., vintage arcade games 
outnumber the furniture. The foyer is filled with turn-of-the-century 
gambling games— many of which are playable, including a roulette 
model that calculates odds and pays winnings. McLemore has also col- 
lected century-old postcards and photographs (below) to help design 
display spaces when his Museum of the Game opens in Pasadena. 
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Among the top pieces in 
McLemore’s collection 
are a 1920 mechanical 
horse, the first coin- 
operated kiddie ride; 
a 1928 Play the Derby 
game worth $30,000 
to $50,000; and a 
mechanical elephant that 
dispenses chocolate, 
estimated at $100,000. 


others. He taught himself computer pro- 
gramming out of necessity, registered 
and sold some domains, and turned oth- 
ers into profitable Internet-based compa- 
nies. By 1999 Amazon.com had purchased 
an approximately 50 percent stake in 
pets.com. Later that year, McLemore 
turned the company over to a CEO, find- 
ing he had some time and some money on 
his hands. 

He used a little of it to purchase a 
mechanical fortune-teller that he stum- 
bled upon one night on eBay. The wrinkled 
animatronic woman springs to life when 
you feed her a coin. From inside her glass 
box she spreads out a deck of cards, makes 
a calculated selection, and drops it down 
the chute to her patron. “It reminded me 


of growing up in Los Angeles and of my repeated visits to Dis- 
neyland and its Penny Arcade,” McLemore says. 

Soon he was hooked and the collection grew, through word of 
mouth, private collectors, auction houses, and advanced software 
he wrote to search eBay. “One of the things I like to highlight,” 
McLemore explains, “is how the earliest inventions inspired 
later innovation.” 

For example, mechanical target-shooter gun games were being 
manufactured by the end of the 19th century, and duck hunting 
became a theme early on. A company called Seeburg made an 
electric duck-shooting arcade game in 1936, and Sega made an 
electromechanical version in 1969. Nintendo’s video game Duck 
Hunt was released in 1984, and today you can go to your phone’s 
app store to buy dozens of mobile versions. 

The period from 1890 to 1910 was a major era of innovation 
for coin-operated games. Back then most folks had heard of a 
cotton gin, but few had fumbled with an actual product of the 
industrial revolution. When vending machines for cigars and 
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chewing gum were installed in public places, fascinated crowds 
would just hang around, spending money. “Salespeople would 
place a machine in one location and, when the novelty wore off, 
would move it to another location,” McLemore says. 

By 1894, Thomas Edison had introduced the Kinetoscope, 
an early motion-picture device that allowed viewers to peer 
into a chest-high box and watch a film through a peephole. In 
1898, Wurlitzer built its first coin-operated player piano. “People 
could find amusement by themselves for very little money,” 
McLemore says. “These machines were really just mechanical 
apps of the day.” 

While the mass-produced arcade video games are still easy 
to pick up for a few hundred dollars, older coin-operated games 
can sell for tens of thousands or even more than McLemore’s 
Tesla. In May, Morphy Auctions set a record with a circa-1900 
Caille Peerless 5-cent floor roulette slot machine that fetched 
$300,000. In the same auction, an 1899 Mills Duplex upright 
slot machine secured a winning bid of $108,000. 



McLemore has several turn -of- the- 

century gambling games in the Foyer of 
his 99-year-old Pasadena home, which he 
shares with his wife and two young chil- 
dren. When a group of coin- op machine 
collectors came from around the world 
to a Los Angeles-area show, McLemore 
hosted a party showcasing some of his 
favorite machines. The games remain in 
the house, still outnumbering the furni- 
ture in the main living spaces. He points 
out a roulette model that calculates odds 
and pays out winners. “For a 100-year-old 
machine to do that is just cool,” he says. 

In his dining room McLemore keeps a 
1904 Electricity Is Life shocker machine 
made by the Mills Novelty Co. that claims 
to treat “all forms of muscular ills.” Part 
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endurance test, part quack medical device, 
the game gives players an increasingly 
strong electric shock depending on how 
hard they pull apart its handles. In his 
living room, a German Cognac vending 
machine in the shape of a barrel pours you 
a drink and plays you a tune. 

More shockers, strength testers, 
mechanical music players, vending 
machines, gambling machines, and flip- 
book motion picture machines called 
Mutoscopes take up nearly all of the wall 
space in McLemore’s foyer, dining room. 


den, and formal living room. Some of the most valuable pieces 
are kept in storage, including several pre-1910 lung-testing games 
played by blowing into a rubber hose and a Mills double Violano 
Virtuoso that mechanically plays two violins accompanied by a 
44-note piano. 

Mills games, McLemore explains, were distributed in the 1940s 
by a Honolulu-based company called Service Games. In the early 
1950s, the company moved to Tokyo, and in 1965 it had shortened 
its name to Sega Enterprises. By the late 1980s the company 
was reaping hundreds of millions of dollars in the home con- 
sole market. “So there is a single degree of separation between 
the earliest arcade games made,” he says, “and one of the most 
famous video game manufacturers in the world.” 



False Starts 

Some of the rarest pieces in Greg McLemore’s collection are also the commercial 
flops: game prototypes that demonstrate leaps in innovation but were never put 
into production. These four Atari video game accessories are prime examples. 





> Atari 2600 Keyboard 

Atari worked with Peripheral Visions Inc. (PVI) on a keyboard-equipped Graduate 
computer but canceled the project in 1983. The little-known Atari 2600 Keyboard 
suggests that the company was also trying to build a similar computer in-house. 
McLemore owns one of the very few Atari 2600 Keyboards, which never made 
it to production. 

Atari 2700 Wireiess 

The 1981 Atari 2700 video game console, a follow-up to the 2600 model, used 
wireless controllers— a development far ahead of its time. But the controllers, 
which used radio signals, could also trigger garage-door openers and other 
remote-control devices. Also, Atari could not figure out how to pair the control- 
lers with specific consoles, so players gaming on two consoles in the same house- 
hold would interfere with each other. The 2700’s case design, however, lived on in 
future releases. As many as 75 2700 prototypes are believed to have been made, 
but only 16 or 17 are known to the collector community today. 

> Atari CX-2000 

Designed in 1982, VAL, as the Atari CX-2000 was nicknamed, was to be a low- 
cost version of the 2600. McLemore owns the touted “all-in-one” system in both 
of its existing colors: dark brown (the first edition) and blue (chosen after market 
research). Competing low-cost designs were circulating at Atari at the time, and 
only the 2600jr made it into production. 

> Atari 2500 

This early, almost unknown prototype is installed with a 2600A motherboard 
and mock-up controllers. It is likely a response to the all-in-one system VAL, but 
made in Sunnyvale, Calif., not at the Atari New York lab where VAL was born. Only 
McLemore’s example is known to exist, -j.a.r. 
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Dream Wave 

Model# HCP-11001A 


Made in Japan 
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Imagine being able to enjoy a totally relaxing, customized shiatsu massage every day, any time, in your own home. 
Whether you choose the iconic DreamWave or the new Flex 3s, you’ll experience a deep, soothing 
massage that melts away stress, relieves back pain and improves your overall sense of well-being. 

Like all Japanese-crafted Inada massage chairs, the new Flex 3s offers proprietary body scanning for a truly 
personalized massage while adding flexibility-enhancing movements in its elegant choreography. 

^INAOA 

The World’s Best Massage Chair* 

860.840.7475 • lnadaUSA.com 






THE PLAYER 



H WHEN MCLEMORE was about 8 years old, his parents 
I H bought him a Pong game from Radio Shack that plugged 
Into the family’s TV set. He shared the primitive electronic ver- 
sion of ping-pong with his two younger brothers, but he remem- 
bers logging more hours than they did. “You know how on those 
old games you can roll over the max score?” he asked. “Well, I 
thought, could I roll over the max score 100 times in a night?” 

Of course, he could. 

McLemore was not the only one mesmerized by the blinking 
screen. When the Atari 2600 video game console was released 
in 1977, 250,000 families purchased the $200 system that year. 
Sa] es doubled the following year and by the early 1980s the 
company was grossing billions in annual revenue. Today, screens 
are gigantic enough and Internet connections fast enough that 
sports stadiums can host teams of professional gamers compet- 
ing at center court, so to speak, for sold-out crowds. During the 
pa.5t school year, ESPN started broadcasting college video game 
tournaments, and some schools handed out athletic scholarships 
to student gamers. 

Jn 2014, Amazon bought the 3-year-old website Twitch for 
$9 70 million. On twitch, tv, hundreds of professional and amateur 
twentysomething gamers are playing popular titles accompanied 
by quite enthusiastic, play-by-play commentary for thousands 
of viewers. 

I'hirty some things, meanwhile, are flocking to themed bars to 
play Ms. Pac-Man, Donkey Kong, and Frogger. With a craft beer 
in one hand and a stack of quarters in the other, they clamor for 
high scores like they did in the good old 1990s. New York City’s 
Baj*cade opened in 2004 and from its success has expanded 
to four locations. In L.A.’s downtown arts district, EightyTwo 
opened in 2014 with a list of craft cocktails and dedicated rooms 
for arcade games or vintage pinball machines. A half-mile from 
McLemore’s future museum in Pasadena, Neon Retro Arcade 
opened in January with 40 arcade and pinball games. 

In 2000, McLemore became the manager of the Killer List of 
Videogames, an online encyclopedia of coin-operated games. 
The website is a reference center as well as a collector commu- 
nity with extensive message forums. Monthly traffic averages 
150,000 visitors generating 3 million page views. McLemore has 
also established the nonprofit International Arcade Museum 


Th« 1904 £t«ctrlcttv Is Llta shoc4(«r would Mch 
f 20,000 to f40,000. A rftfo ZiZa oamo (top 

left) is decorated with sea dragons and worth 
up to $90,000. Au Pere Bidard (top right) a 
French gambling game, would bring $15,000. 
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McLemore’s family room is 
crowded with games like a 
Love Tester (“Measure your 
sex appeal”), moving picture 
viewers, a Regina Hexaphone, 
and a fortune-teller. Above: a 
Caille roulette game. 


Library for preserving research material 
and hosting exhibitions on the history of 
coin-operated games. 

In the late 2000s, he spotted an unusual 
kiddie horse ride listed in a seven-day auc- 
tion. “I knew it was special and early, and 
that it didn’t have that 1950s look to it,” he 
says. “But I didn’t know how special it was 
until after I bought it.” With a winning bid 
of $6,000, he secured the horse and then 
found patent applications and newspaper 
and magazine articles to confirm that the 


1920 machine is indeed the first-ever coin-operated kiddie ride. 

On eBay, he also tracked down one of only four Computer 
Space prototypes ever made, and the only one to be offered 
publicly. Encased in a white fiberglass robe rather than sparkly 
metal-flake, the protot 3 rpe had been taken to a trade show in 1971 
to demonstrate the first coin-operated commercially produced 
video game. McLemore paid $9,500 for it. “That’s the baby,” he 
says, patting the machine, now in a storage locker waiting to be 
added to the Computer Space lineup in his museum. 

McLemore also has been collecting 100-year-old postcards 
and photos of arcades and piers so that he can display turn- 
of-the-century machines in period-style settings. “These 
machines are like old cars; they like to be used,” he says. “They 
get cranky if you don’t run them.” The Museum of the Game 
(arcade-museum.com) will balance playable machines and his- 
toric machines, with themed areas and educational sections. 
The interior mechanics of three types of machines will be dis- 
played in clear cases. 

“I hope to spark creativity in others,” McLemore says. “And 
it’s a way to honor the work of countless people and companies 
over more than a hundred years, and to remind people that game 
technology didn’t just begin with video games in the 1970s.” 0 
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ABACO, BAHAMAS 

Gumelemi Cay. Private island, 8 acres. 3 private beaches lies within 
the Bakers Bay Golf & Ocean Club Community. 1 min boat ride to 
ultra-exclusive resort, golf, fine dining and more. WEB: 25EWS7. 
$17,900,000 US. George.Damianos@Sothebysrealty.com 

Damianos Sotheby’s International Realty 
-1-1 242.424.9699 | SIRbahamas.com 


PARADISE ISLAND, BAHAMAS 

Ocean Club Estates. 121’ private white sand beach, 6 BR and 
stunning ocean views from every room. Smart home technology, 
indoor/outdoor living at its finest. Resort amenities. Price upon 
Request. WEB ID: Z8LNGV. Monty.Roberts@SothebysRealty.com 

Damianos Sotheby’s International Realty 
-1-1 242.424.4944 j SIRbahamas.com 



MUSKOKA, ONTARIO, CANADA 

Largest undeveloped property in Muskoka,- Canadas summer 
playground for the rich and famous. Create the ultimate family 
compound - 3 lots, 15 acres, 1,352’ of south facing shoreline. 
$6,399,000 or purchase individually. Storey Badger. 

Sotheby’s International Realty Canada 
-1-1 705.706.4400 | sothebysrealty.ca 




LAKE TAHOE, CA 

Walk onto the ski slopes, or lounge by the pool at the 
Ritz-Carlton, Lake Tahoe. 2 BR, turnkey, ski-in/ski-out condo. 
Valet parking, ski valet, bellman, concierge, housekeeping. 
Premium mountain views. $1,100,000. Brit Crezee. 

Sierra Sotheby’s International Realty 
+1 530.412.1477 | sierrasothebysrealty.com/eng 


PHOENIX, AZ 

This discreet subdivision offers open-floor plan living, dining and 
built-in bar. Spacious great room, den/bonus room, 4 en-suite BR, 
separate office, motor court, plus a 4 car garage. Backyard with 
covered patio and mountain views. $1,395,000. Prank Aazami 

Russ Lyon Sotheby’s International Realty 

-1-1 480.266.0240 | PhoenixHillsideEstates.com 


LAGUNA BEACH, CA 

Coastal retreat in Laguna Beach. Enjoy ocean views and sunsets. 
The open floor plan extends out to multiple terraces overlooking a 
marine sanctuary. 4 BR, 4.5 baths. Close to town, beaches, golf and 
5 star resorts. $4,900,000. Danielle Wilson and Colleen Kelly. 

HOM Sotheby’s International Realty 
+l 949.584.6469 | CoastalOC.com 



MURRIETA, CA 

Built and owned previously by baseball great Barry Bonds. 6 BR, 
7.5 bath, 11,668 sf, “Smart House” gives residents control of 
sound, security and lighting from 15 tablets. Close to Temecula 
Wineries and Pechanga Resort Casino. $4,450,000. Tricia Clarke. 

Pacific Sotheby’s International Realty 
+l 858.229.6889 | pacificsothebysrealty.com/eng 



PACIFIC PALISADES, CA 

Fantastic, gated Mediterranean centrally located. Ocean views 
from second floor master BR and secluded roof top deck. Great 
lush backyard. Web: 0343704. $2,995,000. Enzo Ricciardelli. 

Sotheby’s International Realty 

Pacific Palisades Brokerage 

-1-1 310.255.5467 | sothebyshomes.com/losangeles 



SAN FRANCISCO, CA 

Exquisite 5 BR, 5.5 bath luxury home. Gourmet kitchen-great 
room opens to south garden. Elevator, office, Creston system. 
2-car garage. Web: 0087385. $9,600,000. Janet Feinberg Schindler. 

Sotheby’s International Realty 

San Francisco Brokerage 

+l 415.265.5994 | CowHollowStyle.com 



SONOMA, CA 

Approx 140 acre ranch. Approx 1 1,800 sf home, 6 BR, lake, softball 
diamond, tennis court, gardens, pool and manager’s building. 
WEB: 0243305. Price upon request. Donald Van de Mark. 

Sotheby’s International Realty 

Wine Country Brokerage 

+l 707337.2227 \ SonomaRanchEstate.com 



REDSTONE, CO 

Live the life of royalty. This turn-of-the-century opulent 42-room 
Tudor-style mansion is known as “The Redstone Castle.” About 
1 hour from Aspen, it is the perfect destination and the ideal 
setting to rejuvenate and nourish the spirit. $7,499,000. 

Aspen Snowmass Sotheby’s International Realty 
+1 970.309.3626 | AspenAreaRealEstate.com 



SNOWMASS, CO 

Luxurious 75+ acre ranch on Snowmass Creek, with striking views 
of the Snowmass ski area and surrounding peaks. Just 15 mins 
from Aspen, stunning 5 BR, 5.5 bath ranch home with mountain 
contemporary finishes. $14,250,000. Doug.Leibinger@SIR.com 

Aspen Snowmass Sotheby’s International Realty 
+1 970.379.9045 | CreeksideSnowmass.com 
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MADISON, CT 

Sophisticated architect designed home, with water views, 
incorporates the original cl 908 carriage house into a clean 
shingle style. Vintage portion has 34’ long 2-story great room. 
Deeded beach access. $1,569,000. Margaret Muir. 

William Pitt Sotheby’s International Realty 
+1 203.738.0202 | williampitt.com 



CORAL GABLES, FL 


Beautiful estate home in exclusive guard gated private Deering 
Bay Yacht & Country Club. Enjoy golf, tennis, boating, gym and 
restaurant, all within the community. Top quality finishes 
throughout, 3 car garage. $3,800,000. M. Claudia Fernandez. 

ONE Sotheby’s International Realty 
+1 305.733.1769 | 13678deeringbaydr.com 



VERO BEACH, FL 

This 4 BR, 5.5 bath, oceanfront home, located in a guard gated 
community, boasts ±8,000 sf, wood fioors, media room, gym, 
a master with spectacular ocean views and designer furnishings, 
(sold separately). $3,125,000. Bill Schabot. bschabot@tcsir.com 

Treasure Coast Sotheby’s International Realty 
+1 772.559.6540 | tcsir.com 



CHILMARK, MARTHA’S VINEYARD, MA 

Unique south shore estate with 3 private beach lots, 7,800 sf of 
remarkable architectural space and panoramic ocean views. Main 
house, guest house, screened porch and heated infinity pool on 
9± acres of wooded hillside. $22,500,000. Thomas C. Wallace. 

Wallace & Co. Sotheby’s International Realty 
+1 508.627.3777 I wallacemv.com 


MAMARONECK, NY 

Private causeway leads to 1,000’ of direct waterfront compound 
with private beaches, waterside pool and dock. MLS: 4523066 
$7,750,000. Louis Katsoris. 

Julia B. Fee Sotheby’s International Realty 
+1 914.319.3275 | juliabfee.com 


NEW YORK, NY 

This glamorous and graceful 12 into 10 room apartment 
has been meticulously renovated to the highest standards. 
WEB: 00110065. $13,500,000. Serena Boardman. 

Sotheby’s International Realty 
East Side Manhattan Brokerage 
+1212.606.7611 I sothebyshomes.com/nyc 



NEW YORK, NY 

150 Central Park South. This 3 BR, 2.5 bath home offers majestic 
Central Park views, with a city skyline and breathtaking sunsets. 
WEB: 0019715. $10,250,000. Robin L. Rothman. 

Sotheby’s International Realty 

East Side Manhattan Brokerage 

+1 212.606.7751 | sothebyshomes.com/nyc 



PURCHASE, NY 

Sophisticated, estate on 2.96 private acres. 9,489 sf with 6 BR, 7 fall 
and 2 half baths, master with marble bath and gym. Formal living 
and dining rooms; HoUywood-style media room; gourmet kitchen. 
Pool with pool house. MLS: 4437847. $5,000,000. Wendy Alper. 

Julia B Fee Sotheby’s International Realty 
+1 914.806.6868 | juliabfee.com 


RYE, NY 

Totally renovated direct waterfront/beach retreat with private 
beach and amazing views. MLS: 4520871. $6,750,000. 

Louis Katsoris. 

Julia B. Fee Sotheby’s International Realty 
914.319.3275 | juliabfee.com 



RYE, NY 

A Rye waterfront oasis with Long Island Sound views. Complete 
with beach, dock and outdoor pool. Milton Point property 
promises an unbeatable lifestyle, barely 35 min from Manhattan. 
MLS: 4445302. $4,950,000. Loretta Rapisardi and Louis Katsoris. 

Julia B. Fee Sotheby’s International Realty 
+1914.522.5347 | juliabfee.com 



CHARLOTTESVILLE, VA 

Boxwood Hill, a spacious brick Georgian, exudes elegance 
throughout with grand, formal spaces and wonderful courtyard 
entry. Private 5 acre hilltop setting provides in town convenience 
near UVA. $4,895,000. Frank Hardy, info@frankhardy.com. 

Frank Hardy Sotheby’s International Realty 
+1 434.296.0134 | frankhardy.com 



NORTHEAST WASHINGTON STATE 

A retreat sited upon 900 acres. A 150 acre private lake refiects a 
12,000 sf log home, adjacent 8,000 sf spa pavilion and pool 
house. Includes recreational and maintenance vehicles. 

Helipad with FBO airports nearby. $11,000,000. Michael X. Ford. 

Realogics Sotheby’s International Realty 
+1 206.448.5752 | BuckQuarterRanch.com 


© MMXV Sotheby’s International Realty Affiliates LLC. a Realogy Company. All Rights Reserved. Summer Landscape, used with permission. Sotheby’s International Realty'^ is a registered trademark licensed to 
Sotheby’s International Realty Affiliates LLC. An Equal Opportunity Company. Equal Housing Opportunity. Each Office is Independently Owned and Operated. 



PROMOTION 


PI )RI ISHFR’S 

PICKS 


1982 PORSCHE 956 CHASSIS 003 

310.899.1960, WWW.GOODINGCO.COM 

One of only ten “works” 956s built, this Porsche is among the 
most historic endurance racing cars ever built and the single most 
successful Porsche 956, a model that changed the landscape of 
prototype sports cars forever. Run in the iconic Rothmans livery 
throughout its career as a Porsche works car, chassis 003 offers to- 
day’s collector an opportunity to own what many consider to be the 
greatest example of the legendary 956. It is sure to be a highlight 
of Gooding & Company’s internationally renowned auction, taking 
place on August 15 and 16, 2015 in Pebble Beach, California. 

IMAGE COPYRIGHT AND COURTESY OF MATHIEU HEURTAULT 




INTRODUCING CELERGEN FACIAL SERUM 

888.958.0451.WWW.CELERGENSKINCARE.COM 

Inspired by the success of our cell therapy treatment, this 
new regenerative serum stimulates cellular repair at the 
dermal level. The synergistic combination of Celergen and 
serum is clinically proven to deliver the most profound 
results of any skin renewal system worldwide. Clinical 
results are comparable to surgery, fillers and injectables. 


JETSMARTER: FIRST CLASS REDEFINED 

1 888 9 VIP JET, WWW.JETSMARTER.COM 

With the world’s largest private jet marketplace and unprecedented 
membership services, JetSmarter is changing the way people fly. 
JetSmarter is a mobile app that seamlessly connects travelers to 
private jets at attractive fares worldwide, in real-time. JetSmarter 
democratizes the private aviation industry by reducing the entry 
price for consumers and increasing demand for air carriers. The 
application modernizes the booking process by eliminating the 
middleman and delivering a highly- evolved experience. 
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ADVENTURES EOR THE AEICIONADO 



Ciao, Enzo 

Italy’s storied Motor 
Valley is best understood 
from the seat of a vintage 

roadster, by jack smith 


* NY MOMENT NOW we will 

/ % fire up our engines and go 
tootling out of the medi- 
eval courtyard of Gastello di Vigo- 
leno in Northern Italy and down 
the road toward Modena. But first, 
a few words of advice from the 
locals: Don’t forget, they warn, that 
the cars we will be driving — a 1962 
Alfa Romeo Giulietta roadster and 
a 1972 Fiat 124 Spider — are vintage 
machines. Keep the revs up to avoid 
stalling and watch out for trac- 
tors and trucks loaded with farm 
produce on the back roads and in 
the villages. But otherwise, “don’t 
worry about the speed limits — you 
can drive 30 kilometers per hour 


A trip through the historic Motor Valley- 
birthplace of Enzo Ferrari and source of the 
world’s most coveted exotic cars— begins at 
Gastello di Vigoleno (top). A vintage Alfa- 
Romeo (left) is the perfect time machine. 
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At the Museo Enzo Ferrari in Modena, a billowing 
yellow display hall designed by Jan Kaplicky curves around 
Ferrari’s original workshop and displays historic cars with a 
reverence worthy of the Modena cathedral (top right). 
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over the posted speed limit without getting a ticket,” says Luigi 
Orlandini of Canossa Events, which provided the wheels for the 
trip, as he hands me the keys to the Fiat. “This is Italy.” 

More precisely, it is Emilia-Romagna, a 13,950-square-mile 
pastoral swath between the Po River to the north and the Apen- 
nine Mountains to the south, a region better known to some as 
the Motor Valley. Less trodden by the tourist masses than Rome, 
Tuscany, or Venice, the region is irresistible for aficionados of 
high-priced, exotic cars. This is, after all, the birthplace of the 
automotive visionary Enzo Ferrari and home to factories build- 
ing Ferraris, Lamborghinis, Maseratis, and the $3 million Pagani 
supercar — not to mention more than a score of car museums, 
the Ducati Museum, and the National Motorcycle Museum. As 
befits R Commendatore , as Signor Ferrari was widely known, 
there are not one but two museums dedicated to the man and the 
machine; one, in Maranello, exhibits some 40 different models 
of Ferrari, while a second, the Museo Enzo Ferrari in Modena, 
celebrates the legendary carmaker’s life. 

“Since the days of the Roman chariots, the world’s finest 
vehicles have come from Emilia-Romagna,” our guide, Marco 
Montemaggi, boasts. “And the world’s most exciting automobile 
races have taken place on our roads.” 

The Mille Miglia is the most famous of the Italian road races. 
First run in 1927, it was subsequently limned in Federico Fellini’s 
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1973 Amarcord. Originally, much 

of the race’s excitement was provided by 
the spectators, an estimated 5 million of 
whom would crowd the roads each year 
for a better view of the passing racecars. 
Drivers learned to keep going without let- 
ting up on the gas, leaving it to the fans 
to leap out of the way. Consequently the 


race was marked by frequent fatalities and in 1957 it was 
canceled, only to resume 20 years later as a rally for cars of 
pre-1957 vintage with motoring luminaries such as Stirling 
Moss, Phil Hill, and Jay Leno behind the wheels. 

Our itinerary would lead us along a portion of the Mille 
Miglia, through Parma, Reggio Emilia, Modena, and Rimini. 
The Alfa and Fiat are just two of the cars in the Canossa fleet; 
the company maintains a stable of about 30 vintage vehicles. 


Mille Miglia 20H: A Yearbook 

W HEN THE FIRST MILLE MIGLIA took place in 1927, “most people still had their doubts that cars could ever reli- 
ably cover a distance of 1,000 miles,” says Fritz Kaiser, founder of the Classic Car Trust, a sponsor and partner 
of the Italian road race that was held annually until 1957 and revived in 1977 as the world’s most elite classic-car rally. This 
summer, a team led by the Classic Car Trust and including the automotive photographers Rene Staud and Julien Mahiels 
has produced Mille Miglia: WOO Miles of Passion (teNeues Publishing, $95), a massive tome documenting a single year of 
the modern race, as well as the history, glamour, and dynamic car culture that surround it. The highly visual, day-by-day 
account of the 2014 Mille Miglia begins with drivers such as Wolfgang Porsche and Jay Leno rolling in for the prerace 
parties in Brescia, follows them through the cobblestone villages along the route, and captures the elation at the finish 
line. “We have engaged the best photographers to portrait these outstanding cars, capture the passion of the drivers, the 
beauty of the Italian landscape, and the emotions of the Italians in the villages and along the streets,” Kaiser says. “With the historic insights provided 
in the book, you get the real idea about the Mille Miglia.” -amanda millin 




Scenes from the big race: A 1928 Mercedes-Benz 710 SSK driven by Thomas Weber and Michael Bock takes a break on the 
way to Bologna (left). Schoolchildren in Gambettola take the day off to wave along the vintage machines (bottom right). Drivers revel 

in the historic course as the Mille Miglia’s distinctive marker points the way (top right). 
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ust/julien mahiels 


including Jaguars, Porsches, Ferraris, and Triumphs. In addition 
to providing cars for rallies such as the Terre di Canossa — the 
company’s 373-mile sojourn through Emilia-Romagna, Liguria, 
and Tuscany — Canossa rents vehicles for its Gran Turismo Ital- 
iano tours such as ours, for private clients. 

Our plan called for driving at a leisurely pace, taking in the 
scenery, and visiting the area’s famous producers of prosciutto, 
Parmesan cheese, balsamic vinegar, and wine. And of course, we 


would also be exploring the Italian passion 
for motoring. Three years earlier, I spent 
a week in Tuscany behind the wheel of a 
new Lamborghini Gallardo Spyder. The 
sight of the low-slung, $200,000 exotic 
cruising along at less than breakneck 
speed seemed an affront to the national 
pride. “Piu veloce! Piu veloce!” — Faster! 
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Faster ! — some drivers would yell, as they pulled up next to me. 
This time, perhaps suspecting I was already driving about as 
fast as the car would go, the grown-ups waved and small boys 
cheered as our little procession rolled by. 

M y bright red Fiat Spider was in virtually mint 
condition. Wheeling it around the castle grounds, 
the feel of the short-throw, 5-speed gearbox and the 
128 hp power plant took me back to the days when I first discov- 
ered the joys of double clutching into the chicanes of the Philadel- 
phia suburbs. Back then, as an up-and-coming airline executive, 
I was tempted by a nearly identical Fiat convertible — but opted 
for a more level-headed coupe. I always wondered, what if Fd 
chosen the convertible? What adventures might have awaited 
me on the long road? Perhaps this was my chance to find out. 

Here, the road twisted and turned lazily on the way to Piacenza 
and then Rivalta — ^just the kind of driving the little roadsters were 
made for. Indeed, our way was not measured so much in miles 
or minutes but rather by the sensations we encountered as we 
went — the sepia wash of the small villages, the barnyard smell 
of farms, the smiles from the shopgirls as we motored slowly 
through tiny medieval hamlets. 

For epicures, Modena evokes the glories of the Italian table and 
is the source for some of the finest balsamic vinegar, prosciutto, 
Parmigiano-Reggiano, and more. But for us, Modena is also about 
the sleek, sensuous cars built by Enzo Ferrari, who was born 
here in 1898 and who is commemorated in the vast, eponymous 
museum on the edge of town. Clad in canary yellow, Modena’s 
signature color, the museum designed by Czech architect Jan 
Kaplicky billows over an interior studded with plinths offering 
up Ferraris and Maseratis like sacred relics. The museum also 
commemorates Ferrari’s townsman, the tenor Luciano Pavarotti, 



The lazy twists and turns of the roads through the Motor Valley are the kind of driving vintage roadsters are made for. Among the sights along the way are, from 
top, a Parmigiano-Reggiano cheese factory in Reggio Emilia, prosciutto curing (and tasting) in Parma, and numerous vineyards and wineries. 
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A Personal Companion 
A Simanovich-trained 
German Shepherd can sense 
danger better than any 
video surveillance system, 
and run faster and farther 
than any intruder. Unlike 
a weapon, it can never fall 
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And it can easily distinguish 
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Pursuits 


born here in 1935, who is represented with 
the winged Ferrari F40 sup ere ar that the 
heavyweight opera star once owned and 
which invariably prompts the question, 
“How on earth did he get into the car?” 

For a closer look at Ferrari culture, we 
drove over to the marque’s assembly plant 
in Maranello, some 11 miles away. It was 
not hard to spot the factory: The wall fac- 
ing the parking lot is painted with bright 
pictures of Ferraris of all sorts, giving the 
exterior the look of a race-going carou- 
sel. Once inside, the first thing to catch 
our attention was the display of sinuous 
sculpted sheet metal suspended at eye 
level. As we entered, a siren sounded and 
the floor began sliding by, carrying these 
embryonic supercars to the next assembly 
point. As inspiration, the factory floor is 
decorated with fully assembled Ferraris — 
here a 550 Maranello, over there an F50, 
and there a 575 M. If spirits are really 
lagging, a worker might wander over to 


the plant’s collection of Formula 1 racecars. “They’re sold two 
years after they’re retired from competition but their owners 
are required to keep them here in Maranello,” a factory guide 
explained. 

For the owner, the fun comes when he stops by to visit his car 
and takes it out for a lap on the Maranello track. Factory visitors 
without a Ferrari of their own can experience the thrill — without 
the risk of a high-speed fender bender — via Formula 1 simula- 
tors where a 7- minute race costs about $30, helmet optional. 

T he stereotype of the manic Italian driver to the con- 
trary, traffic in the towns and villages had behaved in a 
most civilized manner as our pair of vintage roadsters 
rolled by on the way to Reggio Emilia. Here, not Maranello, may 
be where the world’s most imitated wheels come from — wheels 
made not of metal and rubber, but cheese. “Our cheeses are made 
only from grass-fed milk, and the only additive allowed is salt, 
which the cheese absorbs while being submerged for 20 days 
in brine tanks,” says Paolo Zoboli, a master cheese maker, as 
he hefts an 85-pound wheel onto the table. “True Parmigiano- 
Reggiano cheese has a sharp, complex, fruity, nutty taste with 
a strong, savory flavor and a slightly gritty texture. Inferior ver- 
sions can impart a bitter taste.” 
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Pursuits 



“Since the days of the Roman chariots, the world’s 
finest vehicles have come from Emilia-Romagna.” 


The tour included 
the towers of Bologna 
(bottom right) and 
the Tiberius Bridge 
in Rimini (top right), 
and concluded at the 
Grand Hotel Rimini. 


Some cheese makers, he says, try to fool 
you: “They will give their products names 
that sound like Parmigiano, but the only 
way to be sure you are getting the real thing 
is by checking the outside of the wheel.” 

Who could have known? By this time 
it seemed we were encountering revela- 
tions at every turn in the road. In Parma 
we discovered a rare species of black pig 
once thought to be extinct. Now, nourished 
on acorns and chestnuts and truffles, it 
provides the world’s most delectable hams. 
In Reggio Emilia we learned that Emilia 
and Romagna were separate regions first 
unified in 1946. Today, our guides told us, 
to learn which region you are in, knock on 
any door and ask for a drink: If you are 
given water you are in Emilia. If it is wine, 
it is Romagna. 


In the tiny hillside village of Brisighella we discovered a medi- 
eval district whose second- story occupants were once served 
by donkeys climbing the stairs. In Bologna, the regional capital, 
we found the site of the oldest university in the Western world, 
founded in 1088. In the 13th century the city also boasted no 
fewer than 180 stone towers, some more than 300 feet high. It is 
usually suggested that the towers were built by wealthy families 
for defense, though today we wondered if it would have been 
hard to see advancing armies, with so many towers in the way. 
In Rimini, we explored the Via Aemilia, the road built by the 
Roman consul Marcus Aemilius Lepidus in 187 BC. 

Our odyssey came to an end at the Grand Hotel Rimini, a prop- 
erty redolent of bygone eras and a clientele that included auteur 
Federico Fellini. Looking over the verdant grounds and sipping a 
glass of the local Sangiovese, it was easy to regret not acquiring 
the spider back when I might have lived up to its sporty prom- 
ise. On the other hand, if I had the spider back then, I might not 
have had it now. M 
Canossa Events, canossa. it 


08 COLLECTION /AUGUST 2015 


TOP right: ALEXEY KUZNETSOv/tHINKSTOCK; far left: ASGEIR PEDERSEN 



ii-,:' SUZANNE PERKINS 

•¥- ■ 


nTSTTKirTTVF PROPFRTIFS IM SAMTA RARRARA 








ESPERANTE SPYDER 

25 ™ ANNIVERSARY EDITION 


Panoz, a truly American marque, motors into its third decade of exclusive sports car 
craftsmanship with the 25th Anniversary Edition Esperanto Spyder — the fastest, lightest 
and most desirable Esperanto ever produced. Sleek, elegant, luxurious automotive art 
wraps a potent 560-hp, 3,128-lb sports car with European Style and American Attitude. 
Proven engineering that won the 24 Hours of Le Mans GT class, “Dream Car” customization, 
and personal customer relationships: these are the Panoz hallmarks. 




1089 Highway 124 • Hoschton, GA 30548 • (678) 425-1539 

panoz.com 


: GHiSLAiN dussart/gamma-rapho/gettyimages 


lllll(tlllllllll!pNiiillfliilllllllllllllllllll(lll|[ii:il1lll!lll ' " I II! 'llllllllllli:illllilllllllllll^^lllll!IIIIIIIIHI!':illl»i:N' ;i lllllllllllllllli lllll •IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIilllHIIIi: llllllltlllll lllllllllllllllll 


The Enthusiast 


WOODEN SPEEDBOATS 




RIGITTE BARDOTf Gianni Agnelli, and George Clooney may be the names 
most associated with wooden speedboats cutting a glamorous wake through 
lakes, rivers, and coastal seas around the world. But the names we appreci- 
ate most are the master craftsmen who can pour more than 1,000 hours into build- 
ing a single vessel and the restorers who keep the antique mahogany beauties afloat. 
After a spring and early summer of admiring Rivas and Chris -Crafts at events from 
Lake Tahoe, Calif., to Venice, Italy, we took a closer look at the builders of classic and 
modern (but classically inspired) wooden boats. Some of them can also be appreciated 
on dry land at the upcoming Cannes Yachting Festival, Fort Lauderdale International 
Boat Show, and St. Petersburg Power & Sailboat Show. 


From top: Brigitte Bardot 
aiiOBnl a Rlva In Salfit-Th^paz, 
France, 1962; a 25-foot Stan- 
Cralt runabout on Flathead 
Lake, Mont.: and a 1963 Start- 
Craft Triple Cockpit on Laka 
Coeur d’Alene, Idaho. 




Fast Company 

BY DANIELLE CUTLER 
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Among StanCraft’s noteworthy designs are Contradiction C^top) a 36-foot Flash XM model built 
in 2009, and Great White (bottom) a 30-foot Speedster built in 1992. Opposite page: GarWood produces 12 models in Afri- 
can mahogany including the custom runabout (top and bottom) and the speedy, 33-foot Baby Gar (center). 


I StanCraft 


The StanCraft Wooden Boat Co. was 
founded in 1933 by W.H. “Billy” Young 
and his son Stanley C. Young on Flathead 
Lake in Lakeside, Mont., where Stan pro- 


duced some of boating’s most noteworthy 
designs. One such model was the 22 -foot 
Torpedo, which Stan partly designed in 
Seattle during World War 11, while he was 


working for Shane Co. boatbuilders. In 2008, 
the third generation — ^Amy Bloem — took 
over, with her husband, Robb. In northern 
Idaho they continue to build 14- to 50-foot, 
100 percent handmade African mahogany 
boats. Model lines include the Rivelle Series, 
but StanCraft custom boats also can be made 
to order. Most boats take nine months to 
build. All models, whether part of a series or 
custom, allow you to choose colors and fin- 
ish, with the exception of the stock boats that 
have already been produced. Boats can seat 
four to 24 people, and some models reach 
top speeds of more than 60 mph. Prices start 
at $47,500 for the 14 -footer. 

Showboating: Check out StanCraft at 
the Barrett-Jackson auction in Scottsdale, 
Ariz. (January 24-31, 2016), or at the annual 
Spring Social at the factory every May. 

stancrafthoats.com, 208.457.8000 
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/ GarWood Custom Boats 



Garfield Arthur Wood was a resource- 
ful speedboat enthusiast who grew up on 
the water amid a need-for-speed culture. 
He owned the Chris Smith and Sons Boat 
Co. from 1916 to 1923, after Chris Smith 
broke away and started Chris-Craft. Wood 
started his own company, filling a race- 
boat-design need in the form of the 33-foot 
Baby Gar runabouts, which became pop- 
ular with the elite set. Gar Wood made 
boats from 1922 until 1947, when the com- 
pany ceased production. 

In 1969, Tom and Larry Turcotte began 
restoring these noteworthy boats as a 
hobby and then ended up restoring them 
full-time. Ultimately they produced the 
original Gar Wood designs, several at a 
time. These historic re-creations are now 
available through GarWood Custom Boats, 
founded in 1986, in Brant Lake, N.Y. This 
duo also has new models of handmade cus- 
tom African mahogany boats built under the 
GarWood Custom Boats name. All told, the 
brothers offer 12 models, including Baby 
Gars, runabouts, streamliners, custom util- 
ity boats, and speedsters in various sizes, 
all built in African mahogany with a choice 


of finishes and engines. The most popular 
models are the 2 8 -foot Custom Runabout 
with a triple cockpit, the 28-foot Stream- 
liner with expansive forward seating — both 
capable of 50 mph — the 33-foot Baby Gar 
Gentleman’s Racer with a deep-V-bottom 
hull for offshore operations that can reach 
65 mph, and the 40-foot Ocean Runabout, 
whose deep-V hull features a forward 
cuddy cabin and is suited to ocean running. 
Prices range from $225,000 to $650,000, 
depending on options. 



Showboating: GarWood Custom Boats 
will be at the 42nd Lake George Rendez- 
vous Antique & Classic Boat Show in Lake 
George, N.Y., on August 21-22. 
garwoodcustomboats. com, 518. 494.296 6 
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I Hacker- Craft 


John Hacker, a pioneering naval architect, 
established the Hacker Boat Co. in 1908 in 
Detroit and went on to design a small, fast 
wooden boat that is now known as the run- 
about. In 1918, he took a V-bottom boat, 
a typical style of the time, and tweaked it 
with midship engines and controls in front 
of that. The resulting runabout was faster. 


more efficient, and provided a smoother 
ride than other boats of its day, thanks to 
it V-bottom planing on the water rather 
than cutting its way through it. 

The Hacker Boat Co. has gone through 
several iterations since then, and it now 
builds boats in Ticonderoga, N.Y. But the 
vessels are still made of mahogany and 
assembled by hand by master craftsmen 
who spend more than 1,000 hours on each 
one. Perhaps the most prolific builder of 
wooden boats in the world, the company 
currently makes runabouts, sportboats, 
combination runabout/sportboats called 
sportabouts, launches, utility boats, yacht 
tenders, and custom boats, with prices 
starting at $235,000. This year, the 
Hacker-Craft line added its first fiberglass 
model: the 27-foot Special Sport, which 


has the retro lines of the sportboats as 
well as a mahogany topside and interior. 
The starting price is $325,240. Hacker has 
showrooms in Silver Bay, N.Y., and Dania 
Beach, Fla., and also offers full restoration 
of any classic wooden boat. 

Showboating: Visit Hacker- Craft at 
the Cannes Yachting Festival (Septem- 
ber 8-13), the Fort Lauderdale Interna- 
tional Boat Show (November 5-9), or the 
St. Petersburg Power & Sailboat Show 
(December 3-6). 

hackerhoat.com, 866.540.5546 





John Hacker, a naval architect, invented the runabout in 1918— and Hacker Boat Co. continues to make the beautiful mahogany boats today. This model was built in 1995. 
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IRiva 


A wooden-boat story would be remiss if it 
did not include a Riva, in spite of the fact 
that the company builds only with fiber- 
glass these days. A mention of “wooden 
boat” often brings to mind Brigitte Bardot 
riding the waves along the French Riv- 
iera in a wooden Riva. Hers was a 1959 
Florida, a model that first came to market 
in 1952. 

Riva was established in 1842 on the 
shore of Lake Iseo, Italy, by Pietro Riva. 
In the 1950s, the company became known 
for the boats we conjure up: classy, sophis- 
ticated, well-crafted pleasm*e boats, start- 
ing with the Ariston, then the Tritone (the 
first two-engine yacht), the Sebino (the 
company’s first series), and shortly there- 
after, the Florida, made famous by Bardot. 
Riva introduced the Aquarama in 1962 at 
the Milan International Boat Show and it 
immediately garnered attention and fans. 
In 1969, Riva started building in fiberglass, 
which it still uses today, although it con- 
tinued to produce runabouts in wood until 
1996, when the last Aquarama Special 
was built. In 2000, Riva introduced the 
33-foot Aquariva, which most reflects the 
classic yachts of the 1950s and ’60s. And 
while its hull is constructed from fiber- 
glass, the yacht still features a mahogany 
deck and finishings. Riva does not release 
prices, but they have been reported in the 
$1 million range. If you desire a wooden 
Riva, you will have to look for a vintage 
model at enthusiast shows such as the 
Lake Tahoe Concours d’Elegance. 

Showboating: Brigitte Bardot’s Riva, 
Nounours, was auctioned on May 23 by 
RM Sotheby’s. It was expected to bring 
in $91,000 to $136,000, but sold for 
$163,800. 

riva-yacht.com, 954:.462.5527 
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/ Chris -Craft 


Chris-Craft was once the world’s largest 
manufacturer of mahogany runabouts, 
although today the company offers only 
fiberglass lookalikes of its original wooden 
boats. The company got its start in Algo- 
nac, Mich., when 13-year-old Chris Smith 
built his first wooden boat, a skiff, in 1874. 
In 1881, he joined forces with his brother 
Hank to build standardized runabouts full 
time. The actual company of Chris Smith 
and Sons Boat Co. came to be in 1922 and 
offered 24- to 33-foot runabouts. After 
World War II, Chris-Craft got back into 
pleasure craft, offering more than 100 
different models, from do-it-yourself kits 
to plywood to aluminum and steel, and 
finally to fiberglass. Its 50-foot Constella- 
tion model, built in mahogany, ceased pro- 
duction in 1971. Today, the Capri 21, which 
debuted in 2013, most closely resembles 
the runabouts of the 1930s, with a vertical 





bow and stainless-steel bow plate, along 
with a sloped tumblehome. And while it 
is built of fiberglass with all of the modern 
amenities, the Capri 21 features a wood 
deck and fittings, and styling reminiscent 
of the 1930s. The starting price is $68,730. 


Showboating : The 22-foot U-22 
Sportsman was the model featured in 
the film On Golden Pond, which renewed 
interest in all of these beautiful mahogany 
boats. E3 

chriscraft.com, 941.351.4900 


Chris-Craft builds the Capri 21 (top) in fiberglass with all the modern amenities, but its design channels the brand’s classic models, such as the 1941 barrelback (bottom). 
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The Ferris House, 1954. Certainly Spokane's most important mid century home, it was built to Built between 1964 & 1966, the dome is a one-of-a-kind monolithic dome - a single piece seam- 
stay cool in the summers & warm in the winters. Residence includes 3 BRs, 2.5 BAs & pool, less structure. The Dome's shell is composed of steel reinforced concrete. 5 BRS & 3.5 BAs. 


$999,000 Details at: architectureforsale.com 


$1,499,000 Details at: ARCHITECTUREFORSALE.COM 



Located in a wooded park of one hectare in Medoc, the residence offers 5 bedrooms, 
3 baths, , large living room with patio, FP and DR overlooking the pool & office. 



HUGH NEWELL JACOBSON, ARCHITECT - Meadowbrook, PA 


This elegant, light-filled & witty house was custom designed in 1988 by Hugh Newell Jacobsen, 
named one of Architectural Digest's top 100 architects in Jan. 2014. 4 BRs & 3.5 BAs. 


$1,032,752 Details at: ARCHITECTUREFORSALE.COM 


$1,800,000 Details at: architectureforsale.com 


CROSBY DOE 

■ 

ASSOCIATES 

■ 


Crosby Doe Associates, Inc. 9312 Civic Center Drive Beverly Hills, CA 90210 








The Henbest- Birkett Residence 1966-2011. Residence overlooks the ocean & includes LR, 
den, home office, open plan dining, 4 BRs, 4 BAs, patios, pool, spa & attached 2 car garage. 



4 BRs, 4 BAs, 2 kitchens, LR, formal dining room, & semi-attached garages. Listed on the 
National Register of Historic Places, & offers significant tax advantages to the owner. 


$3,875,000 Details at: henbest-birkett.com 


Details at: millardhouse.com 




ar^tectureforsale.com 


International Marketplace For Architecture 

Enliven your life in great architecture! Discover these and other exciting 
lifestyle opportunities at architectureforsale.com, or feel free to call us 
at the number below or contact us at: info@architectureforsale.com 


310 . 275.2222 
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PARADISE VALLEY 

6BR 9 BA 8,090 SQ FT $4750,000 
w wwj Lidson Esta te ,c om 












SCOTTSDALE 

S BR 7 BA 6,470 SQ FT $2,495,000 
WWW. F i ne In doorO utdo orLivmg.com 


PARADISE VALLEY 

4 BR 6 BA 7,000 SQ FT $4,000,000 
WWW. Farad iseVal ley Cu stom.com 


CHANDLER 

5 BR 1 1 BA 1 1,363 SQ FT $5,500,000 
ww w, G ary G i e gHis tcrpi ece . CO m 


FOUNTAIN HILLS 

4BR 7 BA 10,800 SQ FT $3,699,000 
ww w.Fi re roc kC o n tem po rar y.co m 



Paul Perrjf Kal Neli{hlion 
602.319 illO 60lil4.6S68 


Tvtysi Boruch 

60I.6S6JI6S 


nawn DIckInion HarK UntUbury Mary Ann K«lle||^ Cindy Adair 
4aa 163.0175 602.663.1127 602.82 hSllS 480.212 .6259 


Frank AaumI 
480.266 0240 



MESA 

5 BR 4.5 BA 5,3 J3SQFT $2,100,000 
WWW, LasSe nd as Res id enc e ,c o m 


PARADISE VALLEY 
5 BR 5.5 BA 5,659 SQ FT $2,750,000 
WWW. LostD utch m a n D rive .com 


MESA 

4 BR 5 BA 7,065 SQ FT $2,249,000 
WWW. Cop perC anyon A tLa sS e rtdas .cci m 


PARADISE VALLEY 

5 BR 6.5 BA 9,559 SQ FT $4,500,000 
WWW, Pa r ad i se Va I ley Conte m por a ry, com 









Just 21 miles south of historic Charleston, South Carolina, Kiawah Island offers luxury resort 
living among ten-miles of shoreline, award-winning golf, and world-class amenities. 
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Located in Vanderhorst Plantation behind the second 
security gate, this expansive ocean view property is 
move-in and vacation-ready, within very easy access to all 
of Kiawah Island’s world-class amenities, and offers beau- 
tifully landscaped grounds that are graced with a large 
swimming pool, putting green, regulation tennis court, 
and covered pavilion — everything required to start build- 
ing priceless Kiawah memories. Gracious and livable, the 
Georgian style estate is situated on nearly 2.5 acres and 
enjoys stunning ocean views, a private boardwalk, and 
meticulous landscaped grounds adorned with tropical 
palms and palmettos, flowering plants, natural pines and 
oaks, as well as manicured boxwoods and evergreens. 






m 
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Located within the exclusive Royal Beach neighborhood, 
this handsome home is just a 3-minute walk to the beach, as 
well as Kiawah Island’s world-class amenities and distinc- 
tive venues. Professionally decorated throughout, the open 
floor plan features a pleasing mix of rich walnut flooring, 
beamed and coffered ceilings, crisp trims, as well as over- 
sized windows and doors that open to multiple outdoor liv- 
ing spaces. The stunning gourmet kitchen attends a warm, 
inviting breakfast room with French doors out to a shaded 
brick and ipe-decked screened porch that overlooks the lush 
back lawn. A magnificent clubroom with shiplap cathedral 
ceilings and floor-to-ceiling stone fireplace is perfect for 
entertaining. The private master suite features an expansive 
Garrara marble-appointed en suite with steam shower and 
French doors that open out to a covered veranda. 



EQUAL HOUSING OPPORTUNITY 


Tour these properties and more at Kiawahlsland.com 
866.312.4468 








WE LIVE HERE 


LintonBingle 

ASSOC' ATE BROKERS 

.iSfifitfftWriM iSf!rCtC£a Sxtpi^Br^ttitrx iVop«r|SRf* 


^ >. Extensive local knowledge, yean of experience, exceptional service 
and a clleiit-cetiuftd philotophy. Join tia. 

Find Extraordinary Proper ties at LintonBingieiCoiii 



Linton Bingle.com 


jACKSOPr HOLE 
IVAl. llTATr. 


CHRISTIE’S 



RESIDENTIAL REAL ESTATE 



Marni Canavan 
(954) 610-6668 

IVIarni234@bellsouth.net 




New Oceanfront Estate 

Hillsboro Shores, FI 

Direct Oceanfront Just Completed. New Construction by award-winning Bomar Builders. Over 14,000 sq ft. Bermuda-inspired, island estate with 
5 bedrooms, family/club room, luxurious master suite and gourmet kitchen with breakfast area, all with fabulous ocean views. Over 3,000 sq 
ft of outdoor entertainment areas with loggias on all levels. Six-car garage and capacity for more. Two-tiered, cascading pool. This is truly year- 
round living, indoors and out. Just minutes from Boca Raton and Fort Lauderdale. Offered at $8,950,000. 


©201 5 Coldwell Banker Real Estate LEG, Coldwell Banker is a registered trademark licensed to Coidwell Banker Real Estate LEG An Equal Opportunity Company, Equal Housing Opportunity, Operated by a subsidiary of NRT EEG The property information herein is derived from various 
sources that may include, but not be limited to, county records and the Multipie Eisting Service and it may include approximations. Although the information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification. If your property is 
currently listed with a broker, this is not a soiicitation to iist your property. 
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MARKETPLACE 



Honor and Pride in Family 



From a tradition dating to the Middle Ages, we offer the finest 
master hand-engraved Coat of Arms and Family Crest signet jewelry 
in the world! Coats of Arms available for over 2,000,000 surnames 
of European origin. Start your own family tradition today 
by calling 800.345.4367. 
gemshapes@aol.com 
www.rampantlioncollections.com 


RAMPANT LION 

COLLECTIONS® 


VintageAutoPosters.com 

The world's preeminent resource presents 
the finest event, marque and commemorative 
posters, 1895 to 1970's; guaranteed original, 
and professionally archival linen mounted. 
International sales and purchases since 1980; 
proud member of IVPDA. 
tony@vintageautoposters.com 



VintagcflutoPostcrs-Com 

fvicii iciaciH^n ^ guaranieiid oil^inal 



On-Demand Charters 

Stay Independent. Pay for one flight at a time. 
Exercise a better option and eliminate contracts, 
monthly management fees, and up-front money. 
On-Demand Charters with Independent Jets 
enables you to charter the same ARGUS 
platinum jets for thousands less per flight. 
Toll-free: 877.501. JETS (5387), 
Kym@lndependentJets.com, 
www.lndependentJets.com 


A Heritage Collectables Exclusive 

Exquisite custom Newport fleur-de-lis Custom — hand-satin-finished steel frame, 
hand-engraved with 18k gold, hand-forged stainless Damascus blade. 10-piece, 
serial-numbered limited edition. 775.825.4817, www.hcknives.com 
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SPECIAL ADVERTISING SECTION 



Land Rover Defender 110 


1994 Land Rover Defender 110 Convertible, Coniston Green with 
grey, automatic transmission, full time 4 wheel drive with high- 
low range, air conditioning, 8 side facing rear seats with seat 
belts, full removable convertible top, just completed restoration 
by Land Rover specialist Alan Elliott's CitySide Garage with 
stainless steel lines and hardware throughout and all systems 
new or re-newed including new galvanized chassis. 

781 .444.4646, copleycars@gmail.com 
www.copleymotorcars.com 


Salter Fine Cutlery 

Master artisan Gregg Satter 
presents a distinctive S-piecQ set 
of handcrafted Koa steak knives 
witfi hand-forged Japanese VGIQ 
stainless steel Damascus blades 
in an elegant custom keepsake 
box. Each piece is made by hand 
using Old World techniques. Our 
chef knives and steak knife sets are 
designed and crafted by hand to 
custom speciftcations. $2,250. 
808.883.0128 
saltent@aol.com 
www.SalterFineCutlery.com 




Salter Fine Cutlery 

HoKfiin^iedS^ak, ^CikkeK 
and C<d!ect$le iOtivef 


New Yorker 

Finished with a 9-ligne grosgrain ribbon. 
Starting at $1,000. 

505.983.9598, www.montecristihats.com 



Get Your Privacy Beck 

KRYPTALL™ cannot be inter- 
cepted or traced, and there is 
no record of your calls. Use 
anywhere in the world with our 
desk or cellular models and 
secure global network service. 
Only one device is required to 
guarantee the user's privacy. 
877.291.1900, info@KryptAII.com, 
www.KryptAII.com 


KrxptAll' 
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MARKETPLACE 


No More Worries 

The no year old Empire Safe Company has created a complete 
selection of residential burglary protection safes incorporating 
the same security features found inthe products they designed 
for the diamond, jewelry and precious metals industries. Organize 
and protect jewelry, watches, gold, cash, heirlooms and valuable 
collections in the comfort of your home. Safes available in all 
shapes, sizes and levels of protection. Customized interiors and 
finishes. Worldwide delivery and installation. 

800.543.5412 

EmpireSafe.com 

EMMRESAFE 

~ Protecting the World’s Finest Jewelers Since 1904 ~ 



& Sons 

^ , distin|iuishc(t criifl!iman.ship 
^ ' Ksi. I9R7 







Fine Custom Cultery 

Burner & Sons e/egantly functional cutlery is individually hand 
built and custom embellished by master craftsmen to the 
highest degree of fit and finish, allowing customers prestigious 
ownership of truly bespoke, heirloom-quality cutlery for 
generations to cherish. 

lnfo@burgerandsons.com, www.burgerandsons.com 


^upeffUfmancir 

Corvette Grand Sport 

A legendary continuation licensed by GM and distributed by 
Superformance. Call 800.297.6253 or email info@Superformance.com 
for more information. 
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SPECIAL ADVERTISING SECTION 



Montie Gear Slingshots 

At home in a zombie movie or your back- 
pack, the Montie Gear Y-Shot Slingshot 
delivers 3/8" steel balls accurately 
downrange at 150 feet per second. 
Aggressive design meets raw power 
with a 1/2" thick aluminum frame cut 
with 50,000 psi waterjet then wrapped 
witti pAracurd. 

800 722J987, www.montiogaar.corri 



Montie Gear’ 



Jaguar E-Type Roadster 

1967 Jaguar E-Type Series I 4.2 Roadster, S/N 1E15747, Indigo 
Blue with grey, blue convertible top, 4.2 litre in-line 6 cylinder 
engine with three S.U. carburetors, 4 speed manual gear box, 
disc brakes, chrome factory wire wheels, covered headlights, 
marque specialist photo documented restoration, the last year 
of Series I production. 

781 .444.4646, copleycars@gmail.com 
www.copleymotorcars.com 
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CANFS 


_ cmllsTTuiiiKhin 




Tools to Hold Onto 

Furtif Evercut Knives, from the TB Groupe in France, make a bold first 
impression. The color. That handle. But they have a few technical secrets 
even more jaw-dropping. Formed using a revolutionary titanium carbide 
laser bonding process (5 years R&D), the blades are 300 times more durable. 
Experience the difference... 

Learn more at Klhip.com 
Toll-free 888.482.1795 

Buynowatklhip.com " 




Functional Art Canes 

Burger Custom Canes are renowned world- 
wide for their fine range of sword canes. 
All handmade and available with many 
different personalized upgrades. Above is 
their top end MK4 model with hand-engraved 
titanium handle, stainless Damascus blade. 
Truly bespoke functional art. 

+27 82 9265 785, www.swordcane.com 
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Collected 


JOEY LOGANO AND A 1934 GAS PUMP 





Victory Lap 


B| ASCAR DRIVER Joey Logano has devoted his life to going 
as fast as he can. But when he is not racing, he spends his 
time in pursuit of things from the days when everything 
went slower. Yes, the 25-year-old winner of this year’s Daytona 
500 collects antiques. Many of them are related to cars, and 
he has a budding collection of American classic automobiles, 
including a 1959 Cadillac (the old cars, he says, help him avoid 
speeding tickets because they feel like they are going fast when 
they are not). 

Two years ago, he was browsing at a shop in Midland, N.C., 
when he spotted a particular tall, skinny gas prnnp amid a collec- 
tion owned by Miles Little, a dealer and restorer. Little says the 
driver ‘Tit up” when he saw it. The Wayne 40 pump was made 
in 1934, and the front reports the price of a gallon: 15 cents, 
including tax. Its rarity and art deco styling make it worth at 
least $11,000 today. Little says. But more significant to Logano 
is its bright red-and-yellow Shell Gasoline logo. 

As a teenager, Logano was the most hyped NASCAR driver in 
history. Then he had a disastrous first four years, winning only 
two races and losing his job and his sponsors. Two years ago. 
Shell took a chance on him, becoming a sponsor of his No. 22 
Team Penske Ford Fusion. Since then, his career skyrocketed: 
He has had seven victories in a little more than two seasons, 
including the prestigious Daytona. So Shell refueled his career, 
so to speak, and the connection between this driver and his 
sponsor is more personal and important than most. The pump 
is now displayed in Logano’s race shop in Charlotte, and Logano 
says, “I sit there and think, how cool it would have been to have 
been able to pull up in some of my classic cars back in the day.” 

-MATT CROSSMAN 


Shell refueled Logano’s career, so to speak, 
and the the connection between this driver 
and his sponsor is more important than most. 
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HARRISON K-9® 

SECURITY SERVICES, LLC 

FREE DVD (803) 649-5936 
WWW.HARRISONK9.COM 


ROBB REPORT’S 

LONGEST RUNNING ADVERTISER 


Harrison K-9 has provided the finest European German Shepherd protectors 
and loyal companions to families, business executives, entertainers, 
professional athletes and government leaders world wide since 1975. 


Harrison K-9® has been featured in the following publications: 

ABC's Good Morning America • ABC's Nightline • New York Times Newspaper • Robb Report Magazine 
Forbes Life Magazine • Fortune Magazine • Cigar Aficionado Magazine • Playboy Magazine November 2014 Issue 
Millionaire Magazine • Desert Living Magazine • CNBC-Secret Lives of the Rich and Famous-2015 
Monetary Intelligence Magazine • Travel Channel • Discovery Channel • Entertainment Channel • Fox News 


IF IT’S NOT A HARRISON K-9, IT’S JUST A DOG. 

For more information, email info(gharrisonk9.com/harrisonk9@aol.com 
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GEOFFFLEY KOTH 

WATCH ENGINEER.ING 



Hand Made Timepieces by GEOFFREY HH ROTH 

Our New 46ram HH4 in Medical Grade 316L Stainless Steel and Rose Bronze. 
Sapphire Crystals F & R, Triple Seal Crown, Custom Louisiana Alligator Strap. 

$ 7 , 900.00 


S44.423.384S • Sedona/Scottsdale 4S0. 423. 3848 
www.GeoffreyRothWatchEngineering.com • ghhr@gr-we.com 


